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There^s  no  place  like 
home  and  Harte-Hanks  knows  it. 

From  Abilene,  Texas  to  Yakima,  Washington,  we  call  a  lot  of  places  home.  And 
although  each  of  them  is  different,  our  philosophy  remains  the  same:  to  make  every 
Harte-Hanks  newspaper  a  relevant  and  significant  part  of  the  community  it  serves. 

We  continue  to  emphasize  local  autonomy  and  to  improve  the  editorial  excellence  of 
our  newspapers.  We  are  building  on  our  journalistic  and  professional  expertise  to  gather, 
prepare,  and  distribute  information  and  entertainment  to  local  markets.  We  are  on 
the  leading  edge  of  both  print  and  electronic  thrusts  of  the  communications  industry. 

We  are  becoming  Community  Information  Centers.  Meeting  people  s  needs  and  appetites 
for  information  and  entertainment.  And  that’s  nice  to  come  home  to. 

HARTE-HANks 

flnVH  CoMMUNicATKMS,  InC. 

Becoming  Community  Information  Centers 

P.O.  Box  269,  San  Antonio,  Texas  78291 
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JANUARY  1981 

15-17 — Texas  Press  Association  Convention  and  Trade  Show.  Dallas 
Mariott  Hotel,  Market  Center.  Dallas. 

15-18 — New  England  Press  Association,  Sheraton-Boston  Hotel.  Boston. 

25-28 — International  Newspaper  Advertising  Executives,  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood.  Fla. 

29-31 — Tennessee  Press  Institute  and  Tennessee  Press  Association 
annual  meeting,  Radisson  Plaza,  Nashville. 

FEBRUARY 


Sensory  verbs  no.  i 

Salt  your  story  with  vivid  verbs  and  you  will  be  creating 
delectable  prose  as  do  the  masters  of  the  writing  craft.  The 
most  powerful  writing  is  filled  with  images,  and  verbs  are  the 
most  effective  image-makers.  You  could  write,  The  crowd 
left  the  courthouse.  Or  you  could  write: 

The  crowd  stampeded  out  of  the  auditorium. 

The  crowd  oozed  out  of  the  stadium. 

The  crowd  dribbled  out  of  the  theater. 


1-7 — Suburban  Newspapers  of  America  Mid-Winter  Management  Con¬ 
ference,  Casa  Marina  Hotel,  Key  West,  Fla. 

1-8 — National  Association  Advertising  Publishers  Mid-Winter  Conference 
Camino  Real  Hotel,  Cancun,  Mexico. 

13 — New  England  Daily  Newspaper  Assn.,  Hyatt  Regency.  Cam¬ 
bridge.  Mass. 

12-13 — New  England  Newspaper  Advertising  Executives  Asso¬ 
ciation,  Hyatt  Regency,  Cambridge,  Mass. 

12-15— California  Newspaper  Publishers  Association,  annual  meet¬ 
ing,  Doubletree  Inn,  Monterey,  Calif. 

12- 16 — Communications  Conference,  Howard  University  School 

of  Communications,  Washington.  D.C. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

17- 20 — NACON,  Plaza  of  Americas,  Dallas.  Tex. 

18- 20 — Ohio  Newspaper  Assn.,  Hyatt  Regency,  Columbus,  Ohio. 

MARCH 

1- 3 — SNPA  Production  Conference,  Holiday Jnn  Rivermont,  Memphis, 

Tenn. 

2- 4 — International  Press  Institute  30th  general  assembly,  Kenyatta  Con¬ 

ference  Center,  Nairobi,  Kenya. 

5-8 — New  York  Press  Association.  Sheraton  Airport  Inn,  Albany,  N  Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D  C. 

13-15 — Miss.  Valley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy,  Chicago. 

22-24 — Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas,  Tex. 

25- 27 — Suburban  Newspaper  of  American  Editorial  Conference,  Lincoln 

Plaza  Hotel,  Oklahoma  City,  Okla. 

26- 28 — Mid-Atlantic  Newspaper  Ad  Executives  Assn.,  Hyatt  Winston- 

Salem,  Winston-Salem,  N.C. 

27- 29 — Northwest  Mechanical  Conference,  Sunwood  Convention 

Center,  St.  Cloud,  Minn. 

APRIL 

2- 4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 

3 — Kentucky  Press  Assn.  Press  and  Courts  Seminar,  Galt  House, 

Louisville,  Ky. 

3- 4 — Montana  Press  Assn.  Workshop,  Sheraton,  Great  Falls, 

Mont. 

5-7 — Southern  Newspaper  Publishers  Assn.  Circulation  Sympo¬ 
sium,  Colony  Square  Hotel.  Atlanta.  Ga. 

9-11 — Iowa  Press  Assn.  66th  annual  convention,  Marriott  Hotel, 
Des  Moines,  Iowa 

9-11— North  and  East  Texas  Press  Assn.  Convention,  Fredonia 
Inn,  Nacogdoches.  Tex, 

9-11 — South  Dakota  Press  Assn.  99th  Convention,  Holiday  Inn, 
Watertown,  S.D. 

9-11 — Kansas  Press  Association  Convention,  Holidome,  Hutchin¬ 
son,  Kans. 

10 — Maine  Press  Assn.  Spring  Conference,  Augusta  Civic  Center, 
Augusta.  Me. 
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Or  poured,  cascaded,  plunged  (they  are  getting  a  little 
waterlogged),  scurried,  shuffled,  danced,  pressed,  tumbled. 
Some  of  these  are  better  than  others,  but  they  have  in 
common  the  way  they  form  an  instant  picture  in  your  mind, 
a  reader's  mind. 

A  few  natural  writers  make  metaphors  like  good  cooks 
make  omelets  —  by  instinct  and  inspiration.  The  rest  of  us 
need  a  recipe. 

A  metaphor  is  a  comparison.  It  compares  things  that  are 
different  in  nearly  every  way,  like  a  crowd  of  people  and  a 
waterfall.  Its  power  comes  from  the  reader’s  instantly 
recognizing  the  unexpected  similarity.  When  you  compare  a 
crowd  to  a  mud  slide,  oozing,  you  give  your  readers  an 
immediate  and  complete  vision,  plus  the  surprise  —  the 
shiver  of  understanding  —  that  is  the  hallmark  of  extraor¬ 
dinary  writing.  This  kind  of  comparison  does  not  arise  natu¬ 
rally  in  most  of  us. 

Begin  by  trying  similes.  A  simile  is  a  metaphor  that  starts 
with  like  or  05.  Those  little  signals  point  you  toward  the  right 
thoughts.  Ask;  This  crowd  is  like  a  what‘l  If  the  crowd  after 
the  game  you  covered  was  like  a  herd  of  animals,  you  will 
get  to  the  metaphoric  verb,  stampeded.  If  the  crowd  re¬ 
minded  you  of  water,  you  will  get  to  metaphors  like  poured, 
cascaded  and  the  rest.  What  else  does  water  do,  as  an  ocean, 
a  waterfall,  a  brook,  a  mighty  river?  (Start  with  water  and 
you  will  wind  up  with  watery  metaphors.) 

4, 

What  else  moves  that  a  moving  crowd  can  be  compared 
to?  A  line  of  ants,  cars  on  the  highway,  drifting  clouds. 

Your  first  try  will  read:  Like  a  stampeding  herd,  the  crowd 
left  the  courtroom.  Not  bad.  But  Bergen  Evans,  the  lan¬ 
guage  expert,  used  to  say  that  practically  any  simile  can  be 
compressed  into  a  metaphor.  Our  metaphor  is  only  a  step 
away:  The  crowd  stampeded  from  the  courtroom. 

You  can  reach  these  figures  of  speech  by  other  pathways. 
The  important  step  is  the  first  one,  deciding  to  try  for  them. 
If  your  writing  has  lacked  metaphors,  begin  by  reaching  for 
a  mere  one  in  every  story,  preferably  inside  a  verb.  No  other 
single  element  will  so  enhance  your  style.  Keep  lists  of 
metaphors  as  they  occur  to  you;  that's  a  particularly  useful 
device  when  you  cover  one  beat  exclusively. 

Too  much  salt  spoils  the  soup.  Too  many  metaphors 
confuse  your  readers.  Yet  it  is  still  better  to  slosh  awhile  in  a 
swamp  of  similes  than  to  wander  forever  in  the  arid  desert  of 
dry  writing.  Make  that  a  short  while. 

We  are  writing  for  a  video-bred  generation.  Our  readers 
were  raised  on  pictures,  and  TV  is  not  the  only,  or  even  the 
best  olace  where  they  can  see  them. 
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When  you're  number  one, 
you  do  things  better. 


Twenty  years  ago  Digital  set  out  to  revolu¬ 
tionize  the  computer  industry.  We  did. 

Fifteen  years  ago  we  started  a  text 
management  revolution  with  our  revolu¬ 
tionary  PDP-8.  Until  then,  automatic  text 
management  was  more  dream  than  reality. 
Our  new  interactive  minicomputers  made 
it  practical.  Today,  more  US.  newspapers 
use  Digital  multiterminal  text  management 
systems  than  any  other  vendor’s. 

Not  simply  because  we  were  first.  We 
understood  the  industry's  needs... from 
front  desk  to  business  office.  So  in  addition 
to  hardware,  we  developed  sophisticated 
application  software  for  our  pace-setting 
operating  systems.  Software  for  reporting 
and  editing.  Software  for  composing  room 
personnel.  Software  for  classifieds.  Software 
for  circulation  and  distribution.  Software 
for  business  operations. 

We  also  recognized  the  need  for  sup¬ 
port.  Comprehensive  training  programs  for 
newspaper  personnel.  Local  hardware  and 
software  maintenance  support.  New  service 
approaches  that  make  expert  help  as  close 
as  the  telephone,  yet  affordable. 


And  tomorrow? 

As  the  era  of  electronic  publishing 
evolves.  Digital  leads  the  way  with  new 
products  and  services  for  our  newspaper 
customers.  Products  and  services  to  help 
them  capitalize  on  technological  change. 
After  all,  when  you’ve  been  number  one 
since  the  beginning,  you  keep  doing  things 
better. 

This  is  our 
commitmeiit 

Digital  Equipment  Corporation 
Graphic  Arts  Group 
Merrimack,  NH  03054 
(603)  884-6107 


VJe  change  the  way 
the  world  thinks. 


Wijre  doing  what  has  to  be  done. 

Insurance 

fiaud 

It  costs  you  money.  It  costs  us  money 
That’s  why  Property-Casualty  insurance 
companies  are  trying  to  stamp  it  out. 


What  you’re  going  to  read  is  a  story 
of  corruption— and  how  it  was  ended. 
The  place;  Baltimore.  The  specific  act: 
auto  insurance  fraud.  By  whom;  a  few 
unscrupulous  doctors  and  lawyers  who 
created  a  fraud  ring^  and  who  encour¬ 
aged  otherwise  honest  consumers  to 
tie  part. 

In  January  1973;  ^  number  of  sus¬ 
pected  fraudulent  claims  from  the  Balti¬ 
more  area  were  submitted  to  the 
Insurance  Crime  Prevention  Institute 
for  review.  An  agent  in  Baltimore  was 
assigned  to  determine  if  there  was  any 
substance  to  the  allegation  of  fraud. 

He  soon  noticed  that  the  names 
of  certain  doctors  appeared  in  a  remark¬ 


ably  large  number  of  insurance  claims 
for  boddy  injuries  sustained  in  automo¬ 
bile  accidents.  As  he  continued  his  in¬ 
vestigation^  the  names  of  certain 
attorneys  representing  “victims”  of  acci¬ 
dents  began  appearing  with  the  same 
remarkable  frequency 

Was  it  coincidence— or  was  it 
fraud?  Only  legwork  could  determine 
the  truth.  So  the  agent  began  the  labo¬ 
rious  process  of  documenting  the 
pertinent  information  from  hundreds 
of  files  involving  these  doctors  and  law¬ 
yers  and^  finally  of  interviewing  claim¬ 
ant-witnesses.  Until^  at  lasq  it  seemed 
clear  that  there  was  enough  iron-clad 
information  to  warrant  prosecution. 


0 


f 

S 


By  the  summer  of  1974;  arrests  It  would  be  naive  to  believe  that 

were  being  made.  A  number  of  Bal-  insurance  fraud  can  be  eliminated.  But 
timore  doctors  and  lawyers  were  in-  we  know  it  can  be  reduced.  We  know^ 

dieted  and  tried.  Results:  five  convicted  too^  that  some  people  feel  that  an  exag- 
doctors  served  time  in  prison;  six  were  gerated  claim  is  “justifiable  revenge” 
fined  a  total  of  %6'/poo.  Five  lawyers  against  an  insurance  company  In  real- 
were  convicted  of  insurance  fraud;  two  ity  it  s  a  crime  against  all  the  people 

resigned  their  practices;  two  had  their  who  share  in  the  insurance  pool_, 
licenses  suspended;  six  were  disbarred.  because  it  drives  up  the  costs  which 
What  is  the  point?  The  policy-  ultimately  must  be  reflected  in  the  pre- 
holder  benefited.  According  to  the  In-  miums  policyholders  pay 
surance  Crime  Prevention  Institute^  the  That’s  why  Property-Casualty  in¬ 

average  Baltimore  resident  today  pays  surance  companies  are  supporting  ICPI 
an  estimated  8%  to  IO%  less  for  auto-  and  are  stepping  up  their  own  fraud- 
mobile  insurance  than  he  would  have^  fighting  activities.  We  think  these 
had  not  ICPI  cracked  the  fraud  ring.  efforts  are  in  the  best  interests  of  our 
Property-Casualty  insurance  com-  policyholders^  of  our  business^  and  of 
panies  created  the  Insurance  Crime  our  troubled  society 
Prevention  Institute  in  1971  to  fill  the 

more  than  6.000  arrests  and  ’ 
a  conviction  rate  of  over  QO%. 


We’re  working  to  keep  insurance  affordable. 

This  message  presented  by  the  American  Insurance  Association^  85  John  Street,  NY,  NY  10038 


Editor  &  Publisher 
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Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board.  1912*1959 
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Disturbing  on  two  counts 

A  story  in  the  New  York  TimesJanuary  8  revealed  that  the 
Special  Political  Committee  of  the  United  Nations  General 
Assembly  passed  a  resolution  in  early  December  advising 
that  member  nations  should  take  into  account  the  MacBride 
Report  to  UNESCO  when  framing  their  own  individual  com¬ 
munications  policies.  The  resolution  was  approved  by  the 
General  Assembly  by  consensus  without  a  roll-call  vote.  To 
our  knowledge,  this  action  was  not  reported  anywhere  else. 

It  is  disturbing  on  two  counts. 

It  indicates  a  serious  gap  in  either  the  day-by-day  report¬ 
ing  of  UN  actions  or  in  the  judgement  of  editors  in  deciding 
not  to  publish  news  of  those  actions.  Either  way,  it  makes  us 
wonder  what  else  is  going  on  in  that  international  debating 
society  that  we  don’t  know  about.  Is  the  pressure  of  other 
news  so  great  that  reporters  and/or  editors  can  decide  to 
ignore  events  at  UN  as  being  of  inconsequential  public  in¬ 
terest? 

It  is  also  disquieting  to  learn,  even  though  £'<fePpredicted  it 
some  time  ago,  that  the  Third  World  nations  have  brought 
their  battle  for  a  “New  World  Information  Order”  from  UN¬ 
ESCO  directly  into  the  UN.  It  transports  the  discussion  over 
information  and  communications  from  the  educational,  so¬ 
cial  and  cultural  arena  into  the  political  arena. 

Proponents  of  the  MacBride  report  point  out  it  calls  for  the 
elimination  of  political  censorship,  free  access  for  journalists 
to  news  sources,  and  the  rejection  of  licensing  procedures  for 
journalists.  On  the  other  hand,  opponents  cite  language 
urging  nations  to  adopt  “effective  legal  measures”  which 
would  “limit,”  “circumscribe,”  “reverse,”  and  “reduce,”  va¬ 
rious  communication  processes  en  route  to  the  “New  World 
Information  Order.” 

We  believe  that  measures,  no  matter  how  innocent  they 
sound,  which  call  for  “effective  legal  measures”  by  nations  of 
the  Third  World  in  the  area  of  communications  and  informa¬ 
tion  are  highly  suspect. 


Foreign  conventions 

On  Dec.  13  Congress  gave  final  approval  to  a  bill  repealing 
the  law  limiting  tax  deductions  for  expenses  incurred  in 
attending  conventions  outside  the  U.S.  President  Carter 
signed  it  into  law  on  Dec.  29.  The  repeal  was  long  overdue. 

Now  conventions  in  Canada  and  Mexico  are  treated  as 
domestic  meetings  for  tax  purposes  which  is  as  it  should  be 
because  many  associations  in  the  newspaper  field  have  been 
international  in  name  and  scope  for  many  years  with  active 
members  from  countries  north  and  south  of  the  border. 

Most  newspaper  people  who  are  interested  in  international 
associations  and  participate  in  their  activities  will  have  no 
trouble  meeting  the  “reasonableness  standard”  to  be  applied 
to  meetings  elsewhere  outside  of  the  U.S. 

Another  Congressional  error  has  been  rectified. 


J  le  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

Wit  which  have  been  merged:  The  Journalist  estab¬ 
lish  id  March  22.  1884:  Newspaperdom  established 
Ma:  ;h.  1892;  the  Fourth  Estate.  March  1. 1894;  Editor  & 
Put  isher,  June  29. 1901 ;  Advertising,  January  22, 1925. 
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Letters 


Cartoon  by  Sumnf>ers,  Fayetteville  (N.C.)  Times. 


CORRECTIONS 

The  January  3,  1981,  edition  of  Editor 
&  Publisher  was  a  particularly  informa¬ 
tive  one.  Two  of  the  entries  in  the  Califor¬ 
nia  section  of  the  list  on  page  39  need  to  be 
corrected  as  follows: 

“KCOV-tv  Santa  Maria-Santa  Barbara 
CBS”  should  read  KCOY-tv,  etc.” 

“KSMA-am-fm  Santa  Barbara” 
should  read  “KSMA-am-fm  Santa 
Maria.” 

Let  me  say  that  I  continue  to  appreciate 
and  enjoy  the  fine  coverage  of  the  news¬ 
paper  industry  Editor  &  Publisher  pro¬ 
vides.  Keep  up  the  good  work. 

Donald  L.  McCaleb 

Thanks  for  the  mention  in  your  listing 
of  non-dailies  sold  in  1980  (Jan.  3  issue). 
However,  we  do  wanj  to  correct  two 
errors  in  the  listing. 

Although  we’re  pleased  with  our  cir- 
cultion  gains  thus  far,  we  sell  about  9,000 
fewer  papers  than  your  listing  states  (our 
circulation  is  pushing  1 ,800). 

And,  altough  David  Letterman  kept 
calling  us  the  “Star-Ledger”  on  his  tele¬ 
vision  show  last  fall,  the  name  of  our  pap¬ 
er  is  the  same  as  it  has  been  for  the  past 
102  years — the  Humansville  (Mo.)  Star- 
Leader. 

Gary  and  Helen  Sosniecki 


In  the  issue  of  January  3,  you  list  the 
Marinette  (Wise.)  Eagle-Star  as  a  non¬ 
daily.  Fortunately,  the  Marnette  Eagle- 
Star  is  properly  listed  under  your  “dailies 
sold”  column.  Also,  under  broadcast 
sales,  you  have  not  listed  the  sale  of 
WJMC  am-fm  radio  (Barron  County 
Broadcasting  Co.,  Inc.),  Rice  Lake,  Wis¬ 
consin  to  Gazette  Printing  Company, 
January  4,  1980. 

M.  W. Johnston 


I’d  like  to  correct  some  inaccuracies 
that  appeared  in  a  story  in  your  Dec.  27, 
1980  issue. 

While  the  Courier-Journal  in  Louisvil¬ 
le  prides  itself  in  innovative  Journalism, 
our  newspaper  did  not  team  up  with  the 
Philadelphia  Inquirer  to  report  about  the 
dangers  of  improper  toxic-waste  dispos¬ 
al,  as  reported  in  your  article  “Hard¬ 
hitting  stories  right  wrongs  and  capture 
awards.” 

Jim  Adams  and  I  did  spend  six  months 
researching  and  then  writing  a  toxic- 
waste  series.  Josh  Friedman  and  Rod 
Nordland  spent  six  months  on  a  similar 
project  for  the  inquirer.  But  we  did  not 
collaborate  on  the  two  series. 

The  two  newspapers  did  share  the 
$1 ,000  Thomas  L.  Stokes  Award  for  the 
two  series.  But  we  did  not  share  the  other 
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awards.  The  Inquirer  won  the  grand  prize 
in  the  Edward  J.  Meeman  competition; 
the  Courier-Journal  captured  first  place 
in  the  over  100,000  category.  In  addition, 
the  Courier-Journal  won  the  George  Polk 
Award  for  regional  reporting  and  the 
National  Headliner  Award  for  investiga¬ 
tive  reporting. 

Finally,  Jim  Adams  graduated  from  In¬ 
diana  University,  not  Rensselaer 
Polytechnic  Institute.  I  graduated  from 
R.P.I.  and  received  a  master’s  degree  in 
Journalism  from  Columbia  University. 

Jim  Detjen 


WRONG  IMPLICATION 

What  on  earth  am  I  doing  as  the  last 
paragraph  of  a  story  about  Jerry  Thomp¬ 
son’s  underground  coverage  of  the  KKK 
for  the  Nashville  Tennessean?  (E&P, 
Dec.  13). 

If  your  implication  was  meant  to  be  that 
a  Gannett  Newspaper  on  the  West  Coast 
and  a  Gannett  Newspaper  in  the  South  do 
things  differently  that’s  not  only  possible, 
but  probable. 

But  if  your  implication  was  meant  to  be 
that  the  Tennessean  covers  the  KKK  and 
the  Sun  does  not,  that’s  wrong. 


The  policy  statement  by  the  Sun  was 
that  our  newspaper  would  no  longer 
accept  KKK  advertising.  And  we  further 
pledged  not  to  aid  and  abet  their 
announced  recruitment  program  kno¬ 
wingly.  That  would  indeed  include  some 
press  releases,  meeting  announcements, 
bulletin  board  items.  But  we  have  not 
diminished  “coverage”  of  KKK  activi¬ 
ties  a  bit. 

Incidentally,  the  newspaper  has  Just 
won  an  Urban  League  award  based  in 
part  on  the  policy  not  to  help  the  KKK 
through  puff  publicity  or  superficial  stor¬ 
ies.  Nothing  Thompson  wrote  for  the 
Tennessean  was  designed  to  help  the 
KKK  either. 

There  is  no  incompatibility  between 
our  stated  advertising  policy  and  Thomp¬ 
son’s  undercover  reporting. 

While  you  were  at  it,  you  promoted  me 
from  publisher  to  editor  of  the  Nashville 
Banner.  While  I  am  grateful  for  the  recog¬ 
nition.  Ken  Morrell  was  editor  of  the 
Banner. 

Wayne  Sargent 


(Continued  on  page  52) 


EDITOR'S  COMMENT 


J.  Stephen  Fagin 
.Managing  Editor 
Clarion  Ledger 
Jackson.  .\Jiss. 


“Thanks  to  the  NYT  wire  and  the  financial  and  business  copy 
it  provides,  the  Clarion  Ledger  has  been  able  to  significantly 
expand  the  business  coverage  it  offers  readers.  This  service  is  a 
welcome  and  needed  addition  to  our  daily  news  package." 


6l|(  Netu  JJork  Sime^ 
■I  NEWS  SERVICE 


THE 

GANNETT 

FELLOWSHIPS 

1981-82 

UNIVERSITY  OF  HAWAII  AT  MANOA 


fn  1974,  with  funds  from  the  Frank  E.  Gannett  Newspaper  Foundation, 
the  University  of  Hawaii  established  the  Gannett  Fellowship  program  in 
Asian  studies  for  professional  American  journalists.  The  1 981  -82 
competition  marks  the  seventh  year  of  the  Gannett  Fellowship  program. 

The  Gannett  Fellowship  program  provides  a  mid-career  opportunity  for 
professional  American  journalists  to  broaden  their  knowledge  and  understanding 
of  Asian  cultures  and  institutions  through  advanced  academic  training  in  Asian 
studies.  The  program  thus  aims  to  strengthen  the  core  of  American  journalists 
capable  of  reporting,  interpreting,  and  editing  news  of  Asian  affairs  with 
accuracy  and  historical  perspective. 

Gannett  Fellows  spend  nine  months  at  the  University  of  Hawaii’s  Center  for 
Asian  and  Pacific  Studies  on  the  Manoa  campus  in  Honolulu,  and  undertake  a 
comprehensive  study  program  focused  on  the  region  or  country  of  Asia  of  their 
choice  and  a  professional  seminar  on  Asian  news  coverage.  A  short  field  study 
in  Asia  may  be  included  in  the  last  few  weeks  of  the  Fellowship  tenure.  Upon 
successful  completion  of  the  program  Fellows  are  awarded  a  Certificate  in 
Asian  Studies. 

Eligibility 

Most  Gannett  Fellows  are  selected  from  among  applicants  who  are  working 
journalists,  although  recent  graduates  of  journalism  schools  are  also  eligible  to 
apply.  Applicants  must  have  an  academic  or  professional  background  that  will 
enable  them  to  meet  the  University’s  standards  for  admission  to  graduate  study. 
Experience  in  Asia  or  prior  academic  training  in  Asian  studies  is  not  required. 

Six  Fellowships  will  be  awarded  in  1 981 .  Tenure  begins  in  mid-August  with  a 
two-week  orientation  before  Fall  semester  begins.  Gannett  Fellowships  are 
available  only  to  U.S.  citizens.  Fellows  are  selected  without  regard  to  sex, 
race,  religion,  marital  or  family  status,  or  financial  need.  The  Fellowship  award 
includes  economy  class  air  transportation,  all  tuition  and  fees,  and  a  basic 
stipend  paid  in  monthly  installments.  No  provisions  are  made  for  dependents’ 
travel  or  support.  Endorsement  by  applicants’  employers  is  desired  but  not 
required.  Leave  arrangements  are  the  applicants’  responsibility. 

Application  Procedure 

Inquiries  and  requests  for  application  materials  should  be  sent  to:  The  Gannett 
Fellowship  Committee,  Asian  Studies  Program,  University  of  Hawaii,  1890 
East-West  Road,  Honolulu,  Hawaii  96822.  Applicants  are  required  to  submit, 
along  with  the  application  forms,  official  transcripts  of  all  post-secondary 
academic  work,  and  two  letters  of  reference.  Deadline  for  receipt  of 
applications  is  March  1 , 1981 . 


1980>1981 

GANNETT  FELLOWS 

John  G.  Anderson,  30,  is 
a  copy  editor  for  the  Seattle 
Post-Intelligencer,  a 
graduate  of  the  University  of 
Oregon  and  the  University  of 
Washington,  and  a  former 
reporter  with  the  Honolulu 
Advertiser.  He  is 
concentrating  on  Southeast 
Asian  studies. 


W.  Steven  Jones,  31 ,  is 
a  copy  editor  with  The 
Commercial  Appeal  in 
Memphis,  Tennessee  and 
a  graduate  of  Vanderbilt 
University.  He  has  done 
graduate  work  in  Asian 
studies  at  Washington 
University  in  St.  Louis, 
and  is  focusing  his  studies 
on  China. 


Virgil  P.  Larson,  40,  is  night 
editor  of  The  Forum,  Fargo, 
N.  D.,  and  a  graduate  of 
Moorhead  State  University 
in  Minnesota.  He  is 
concentrating  his  studies 
on  China,  Japan,  and  the 
Soviet  Far  East. 


Marguerite  J.  Moritz, 

34,  is  a  news  show  producer 
forWMAQ-TV(NBC)  in 
Chicago,  and  an  instructor  of 
journalism  at  Northwestern 
University.  She  is 
specializing  on  China. 


Loretta  B.  Scott,  35,  a 
reporter  and  assistant  city 
editor  with  the  Hollywood 
(Fla.)  Sun-Tattler,  is  a 
graduate  of  St.  John's 
University  in  New  York  City 
and  a  former  reporter  on 
newspapers  in  Now  York 
state.  She  is  specializing 
on  China. 


Mike  Sheridan,  29,  is  a 
reporter  for  The  Hartford 
(Conn.)  Courant  who  has 
been  studying  business 
and  finance  at  Columbia 
University.  He  is  focusing  his 
studies  on  China  and  Japan. 


Photos:  Laura  Tsuruya 
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High  Court  holds: 

Consultants  to  gov’t 
aren’t  public  figures 


By  John  Consoli 

Two  prominent  libel  lawyers  are  split 
over  the  impact  of  the  U.S.  Supreme 
Court’s  decision  (January  13)  which  let 
stand  a  lower  court  “public  figure”  ruling 
against  the  Loudon  (Va.)  Times-Mirror. 

The  high  court  refused  to  take  action  on 
a  request  by  the  Times-Mirror  that  it 
overturn  an  appeal  court  ruling  which 
stated  consultants  hired  by  the  govern¬ 
ment  are  not  public  figures  or  public  offi¬ 
cials  who  must  prove  malice  in  order  to 
win  a  libel  action. 

Jack  Landau,  an  attorney  and  head  of 
the  Reporters  Committee  for  Freedom  of 
the  Press,  feels  the  Supreme  Court’s  ac¬ 
tion,  or  inaction  in  this  case,  will  lead  to  a 
serious  weakening  of  the  New  York  Times 
Co.  V.  Sullivan  decision  of  1964. 

Bruce  Sanford,  who  along  with  Landau 
filed  an  amici  curiae  brief  with  the  Sup¬ 
reme  Court  in  the  case,  said  the  court’s 
action  is  “not  a  severe  blow”  to  the 
press,  but  can  be  viewed  as  a  “missed 
opportunity  by  the  Court  to  clarify  the 
public  figure  question.” 

The  suit  against  the  Times-Mirror  was 
the  result  of  an  article  appearing  in  the 
newspaper  in  September  1978.  The  arti¬ 
cle  concerned  the  Iroquois  Research  In¬ 
stitute,  a  private  consulting  firm  hired  by 
the  Fairfax  County  Water  Authority  to 
study  the  impact  of  the  construction  of 
water  facilities  on  Lowes  Island.  In  the 
article,  an  archeologist  was  quoted  as 
questioning  the  quality  of  the  research 
institute’s  work. 

The  archeologist  said  his  comments 
were  taken  out  of  context  and  Iroquois 
sued  the  newspaper,  the  reporter  and  the 
archeologist  for  $2(K),000  each. 

U.S.  District  Court  Judge  Albert  Bryan 
ruled  favorably  on  a  motion  by  the  news¬ 
paper  to  throw  the  case  out  before  trial, 
stating  Iroquois  was  a  “public  official” 
because  of  its  work  on  behalf  of  the  gov¬ 
ernment  and  because  Iroquois  (under 
criteria  established  in  Times  v.  Sullivan) 
could  not  prove  there  was  malice  on  the 
part  of  the  newspaper. 

Iroqouis  appealed  to  the  4th  Circuit 
Court  and  Judge  James  Sprouse  over¬ 
ruled  the  lower  court ,  stating  that  the  con¬ 
sulting  firm  could  not  be  considered  a 
public  official  or  public  figure. 

By  refusing  to  hear  the  newspaper’s 
appeal,  the  Supreme  Court,  in  effect,  sent 


the  case  back  to  the  lower  court  for  trial 
where  there  will  be  no  burden  on  Iroquois 
to  show  that  the  newspaper  maliciously 
printed  the  story. 

In  the  amicus  brief  that  was  filed  by 
Landau,  Sanford  and  a  host  of  others  rep¬ 
resenting  media  organizations,  it  had 
been  argued  that  “this  case  squarely  pre¬ 
sents  perhaps  the  most  significant  unre¬ 
solved  issue  in  constitutional  law  of  de¬ 
famation;  whether  the  press  and  the  pub¬ 
lic  can  rely  upon  the  safeguards  enunci¬ 
ated  in  New  York  Times  Co.  v.  Sul¬ 
livan.” 

After  the  Supreme  Court’s  action,  San¬ 
ford  played  down  its  importance. 

“It  isn’t  a  significant  blow  (to  Times  v. 
Sullivan),”  he  said.  “It  applies  in  only 
five  states  (Maryland,  Virginia,  North 
Carolina,  South  Carolina  and  West  Virgi¬ 
nia)  and  those  states  must  live  with  it.” 

He  also  said  once  the  libel  trial  is  heard 
in  the  lower  court  and  a  decision  ren¬ 
dered,  the  newspaper  can  once  again  take 
to  the  appeal  process  and  maybe,  at  that 
point,  the  high  court  will  agree  to  review 
the  case. 

“Maybe  the  court  felt  that  because  no 
trial  has  been  held  yet  and  all  the  facts 
have  not  yet  been  presented,  that  it  would 
be  the  wrong  time  to  conduct  a  review,” 
he  said. 

Sanford  did  say  it  was  unfortunate  that 
the  newspaper  will  now  have  to  expend  a 
significant  amount  of  money  to  defend 
itself  in  the  lawsuit  before  being  able  to 
appeal  again. 

Sanford  did  say  it  was  unfortunate  that 
the  newspaper  will  now  have  to  expend  a 
significant  amount  of  money  to  defend 
itself  in  the  lawsuit  before  being  able  to 
appeal  again. 

Landau  feels  the  Supreme  Court’s  re¬ 
fusal  to  review  the  case  will  have  a  greater 
impact  on  libel  cases  around  the  country. 

“Unfortunately,  other  libel  lawyers 
and  other  courts  will  read  this  decision 
and  may  adopt  it,”  he  said.  “It  will  cer¬ 
tainly  encourage  some  other  courts  to  cut 
back  on  the  protection  afforded  under  the 
New  York  Times  v.  Sullivan  decision.” 

Landau  feels  the  Supreme  Court’s  ac¬ 
tion  in  this  case  is  similar  to  the  “tone”  it 
set  in  an  earlier  case — Hutchinson  v. 
Proxmire — in  1979. 

In  that  case,  the  Supreme  Court  ruled 
that  a  research  scientist,  who  had  re- 
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ceived  a  grant  from  the  government  to 
conduct  studies  into  human  and  animal 
aggression,  was  not  a  “public  figure”  or 
“public  official.” 

The  research  scientist  had  sued  U.S. 
Senator  William  Proxmire  after  Proxmire 
gave  him  the  “Golden  Fleece”  award  and 
described  his  research  as  being  a  study  of 
why  “rats,  monkeys  and  human  beings 
bite  and  clench  their  jaws.” 

Ronald  Hutchinson  sued  Proxmire  and 
the  Senator  contended  that  since  Hutch¬ 
inson  had  received  federal  funds  and  writ¬ 
ten  about  his  findings,,  he  should  be  consi¬ 
dered  a  “public  figure  or  public  official.” 

The  Supreme  Court  ruled  that  Hutch¬ 
inson  was  not  considered  a  public  figure. 

Landau  feels  the  Hutchinson  decision 
and  the  current  Loudon  Times-Mirror  de¬ 
cision  are  not  similar,  although  they  both 
deal  with  public  figure  matters. 

The  Hutchinson  case,  he  said,  was 
“not  exactly  the  type  of  public  issue  that 
effects  every  citizen.”  He  said  in  the 
Loudon  case,  however,  the  actions  taken 
by  Iroquois  will  effect  every  homeowner 
in  the  county. 

Landau  said  a  survey  of  over  2,000 
cities  around  the  country  showed  that 
90%  had  used  private  consulting  firms  at 
least  one  time  to  perform  duties  that 
could  also  be  performed  by  public  offi¬ 
cials  in  government.  “They  are  being 
paid  with  the  public’s  money  and  carrying 
out  government  functions,  they  have  to 
be  considered  public  officials,”  he  said. 
“Technically,”  he  said,  “you  could  run 
the  entire  government  by  contracting  ev¬ 
erything  out.”  Under  the  Loudon  deci¬ 
sion,  if  this  were  to  happen,  the  press  and 
the  public  would  have  no  recourse  to 
question  or  criticize  the  work  being  done, 
Landau  said.  The  implications,  he  said, 
could  be  far  reaching. 

Despite  those  implications,  the  Sup¬ 
reme  Court  felt  this  was  not  the  time  to 
review  such  a  decision. 

Sanford  said  the  thing  that  bothers  him 
most  is  that  this  most  recent  action  will  ad 
fuel  to  the  fire  that  the  current  Supreme 
Court  is  anti-press.  This,  he  feels,  is  not 
particularly  so. 

He  praised  the  Supreme  Court  for 
three  favorable  rulings  in  First  Amend¬ 
ment  cases  involving  the  Miami  Herald, 
the  Nebraska  Press  Association  and 
Richmond  newspapers. 

Sanford  said  it  has  been  in  the  area  of 
libel  where  the  Supreme  Court  has  not 
been  as  much  of  an  ally  to  the  press. 

“The  most  disturbing  thing  to  me  is  the 
court’s  unwillingness  to  hear  appeals  of 
cases  where  the  press  has  lost,  while  it  is 
willing  to  review  and  to  reverse  lower 
court  rulings  where  the  press  has  won,” 
Sanford  said.  “That  pattern  has  created 
(Continued  on  page  10) 
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AP  is  far  apart 
on  new  contract 
with  wire  guild 

Contract  talks  between  the  Wire  Ser¬ 
vice  Guild  and  Associated  Press,  already 
strained  because  of  a  sharp  difference  in 
the  desired  pay  raises  and  those  offered, 
heated  up  this  week  when  AP  managing 
editor  Wick  Temple  ordered  a  union 
member  to  remove  a  pro-union  button 
while  working  in  the  office. 

The  contract  expired  midnight  Decem¬ 
ber  31  with  the  big  disagreement  being 
over  money  and  management’s  attempt 
to  exclude  a  cost  of  living  increase  clause 
from  the  new  contract. 

Management  has  offered  a  raise  in  top 
minimum  salaries  of  4.5%,  which  would 
boost  the  top  reporters’  and  photo- 
graphers’salaries  by  $25.90  the  first  year 
to  $500  from  $474. 10.  During  the  second 
year  of  the  contract,  management  has 
proposed  a  $35  raised  to  a  top  minumum 
of  $535. 

The  Wire  Service  Guild  has  called  this 
“woefully  inadequate’’  and  instead  is 
seeking  a  pay  hike  during  the  first  year  of 
11.7%,  with  an  additional  pay  increase 
and  cost  of  living  adjustment  in  1982.  The 
Guild  proposal  would  raise  top  minimum 
pay  for  reporters  during  1981  from 
$474.10  to  $529  per  week. 

Another  big  hangup  in  the  negotiations 
has  been  AP  management’s  insistence 
that  all  cost  of  living  adjustment  protec¬ 
tion  be  eliminated  from  the  new  contract. 
The  Guild,  in  opposing  this,  points  out 
that  this  provision  has  been  in  every 
Guild- AP  contract  for  more  than  10  years 
and  is  needed  “more  than  ever”  this 
year. 

Four  unfair  labor  practice  charges 
against  AP  have  been  filed  by  the  Guild, 


the  latest  involving  an  altercation  be¬ 
tween  managing  editor  Temple  and  a  staf¬ 
fer  who  refused  to  remove  a  union  button . 

“The  argument,”  said  Temple,  “was 
over  whether  they  may  wear  buttons  de¬ 
famatory  to  the  AP  while  they  are  on  duty 
in  the  workplace.  We  contend  they  can¬ 
not.  Of  course  they  are  free  to  do  what 
they  want  while  they  are  not  on  duty,  but 
wearing  a  button  defamatory  to  AP  is  the 
same  thing  as  picketing  while  on  duty. 

The  button  that  caused  the  controversy 
has  “AP”  written  in  the  middle  and  the 
words  “cheap,  cheap,  cheap”  circled 
around  it. 

Temple  said  the  staffer  was  accused  of 
insubordination  after  he  once  removed 
the  button  and  a  few  days  later  put  it  back 
on.  “He  refused  to  do  what  he  was  told 
while  on  duty,”  Temple  said. 

The  Wire  Service  Guild  charged  Tem¬ 
ple  and  AP  management  with  “cen¬ 
sorship.”  They  contend  that  Temple 
threatened  to  fire  the  staffer  if  he  did  not 
remove  the  button. 

“That  smacks  of  censorship,  which  the 
AP  and  publishers  and  broadcasters 
around  the  world  fight  against  every¬ 
day,”  the  Guild  said  in  a  prepared  state¬ 
ment. 

“The  AP  apparently  does  not  extend 
such  a  basic  constitutional  right  as  free 
speech  to  its  employes,  while  AP  mana¬ 
gers  and  their  colleagues  clothe  them¬ 
selves  in  the  mantle  of  a  free  press,”  the 
Wire  Service  Guild  said. 

Informational  picketing  has  been  tak¬ 
ing  place  since  December  31  in  about  12 
of  the  cities  in  which  AP  is  located.  The 
Guild  represents  some  1 ,323  employes  at 
about  120  AP  offices. 

The  next  contract  bargaining  session 
was  scheduled  for  January  16.  Another 
dispute  has  arisen  over  management’s 
unilateral  decision  to  put  its  proposed 
wage  scales  into  effect  immediately. 


Seattle  dailies 
plan  to  merge 
operations 

Owners  of  the  Seattle  (Wash.)  Post- 
Intelligencer  and  the  Seattle  Times  have 
agreed  in  principle  to  enter  into  a  joint 
publication  arrangement. 

A  spokesman  for  the  Justice  Depart¬ 
ment  said  representatives  of  the  news¬ 
papers  had  spoken  to  department 
lawyers,  but  as  yet  no  formal  application 
has  been  made  under  the  Newspaper  Pre¬ 
servation  Act. 

Under  the  proposed  arrangement,  both 
newspapers  would  be  printed  at  the 
Times  plant.  Times  circulation,  advertis¬ 
ing,  production  and  business  office  staffs 
would  perform  those  functions  for  both 
newspapers. 

Under  the  arrangement  the  Times 
would  eliminate  a  morning  edition  it 
started  February  1,  1980  and  would  pub¬ 
lish  only  in  the  afternoon  during  the 
week.  The  Post-Intelligencer  would  pub¬ 
lish  in  the  morning  during  the  week  and 
also  on  Saturday.  The  Times  would  also 
publish  Saturday  morning.  The  papers 
would  be  published  under  a  joint  masth¬ 
ead  on  Sundays,  but  would  contain  sepa¬ 
rate  editorial  sections. 

The  Post-Intelligencer  was  established 
in  1863  and  was  acquired  by  William  Ran¬ 
dolph  Hearst  shortly  after  1900.  Accord¬ 
ing  to  its  publisher,  Virgil  Fassio,  the  pap¬ 
er  has  been  losing  substantial  amounts  of 
money  for  the  past  12  years. 

terHorst  joins  Ford 
Motor  Company 


Court  holds 

(Continued  from  page  9) 


the  opinion  that  the  Supreme  Court  is 
anti-press  and  I  don’t  think  that  is  neces¬ 
sarily  so. 

“I  think  in  this  (the  Times-Mirror)  case 
the  Supreme  Court  could  have  illumin¬ 
ated  on  a  very  shadowy  area  of  the  law. 
It’s  a  terribly  important,  unresolved 
issue — a  missed  opportunity  for  the  Sup¬ 
reme  Court  to  clarify  the  public  figure 
question.” 

While  it  undercuts  the  spirit  of  the 
Times  v.  Sullivan  decision  of  1964,  San¬ 
ford  does  not  feel  it  has  dealt  it  a  severe 
blow. 

The  Times-Mirror  libel  case  now  re¬ 
turns  back  to  the  lower  court  where  it  is 
still  in  the  discovery  process.  The  libel 
suit  is  not  expected  to  go  to  trial  before 
the  end  of  this  year,  if  then. 
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In  another  case  involving  the  media, 
the  Supreme  Court  let  stand  a  $350,000 
libel  ruling  against  Look  magazine  which 
was  won  by  former  San  Francisco  Mayor 
Joseph  Alioto.  Alioto  recovered  the  dam¬ 
ages  in  a  libel  suit  brought  against  the 
Cowles  Communications-owned  maga¬ 
zine  following  four  trials  in  the  lower 
courts  beginning  in  1969.  The  article  link¬ 
ed  Alioto  to  the  mafia  and  alleged  that 
Alioto  helped  a  mafia-linked  figure  obtain 
a  loan  even  though  he  knew  his  back¬ 
ground. 

Alioto  sued  and  after  two  hung  juries, 
he  won.  That  decision  was  reversed  on 
appeal  and  Alioto  took  the  matter  to  court 
again  and  won.  The  court  found  that 
Alioto  was  a  public  figure,  but  had  proven 
actual  malice.  The  Supreme  Court  re¬ 
fused  to  review  the  lower  court  rulings, 
letting  the  $350,000  award  to  Alioto 
stand. 


Jerald  F.  terHorst,  a  Washington,  D.C. 
correspondent  for  Detroit  News,  has 
joined  Ford  Motor  Company  as  its 
Washington  public  affairs  director. 

terHorst,  who  also  writes  a  syndicated 
column  for  Universal  Press  Syndicate, 
said  his  job  will  be  to  “establish  com¬ 
munications  between  Detroit  and 
Washington  on  an  ongoing  basis.”  The 
position  at  Ford  Motor  Co.  is  new  and 
separate  from  Ford’s  government  affairs 
operation  in  Washington. 

terHorst  was  bureau  chief  for  the  De¬ 
troit  News  when  he  quit  to  become  Presi¬ 
dent  Gerald  R.  Ford’s  press  secretary  on 
August  9,  1974,  the  day  that  Ford  suc¬ 
ceeded  President  Richard  M.  Nixon.  On 
September  8,  Ford  pardoned  Nixon  and 
terHorst  resigned,  saying  that  he  could 
not  “in  good  conscience  credibly  defend 
the  pardon.” 

terHorst  returned  to  the  Detroit  News 
as  its  Washington  correspondent  and 
started  writing  a  syndicated  column. 
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Census  ad  effectiveness 
documented  by  surveys 


As  an  adjunct  to  the  final  report  of  the 
Bureau  of  the  Census  to  the  President 
containing  the  demographic  data  on  ‘he 
1980  Decennial  Census,  the  Advertising 
Council  and  the  Bureau  of  the  Census 
have  announced  the  findings  of  three 
separate  research  studies  of  its  public  ser¬ 
vice  advertising  campaign  conducted 
from  January  —  June  on  behalf  of  the 
1980  Census. 

These  independent  surveys  were  con¬ 
ducted  by  Chilton  Research  Services, 
Vitt  Media  International  and  the  Center 
for  Social  Science  Research.  Each  re¬ 
vealed  the  effectiveness  of  the  campaign 
in  different  ways. 

Initially  the  Chilton  study  showed  at 
90%  of  the  public  recalled  Census  n  es- 
sages  by  March  21,  1980.  This  90% 
penetration  had  been  a  specific  goal  ol  he 
Bureau  going  into  the  Census  count. 

The  analysis  carried  out  by  Vitt  Me  dia 
was  one  of  the  most  comprehensive  re¬ 
views  of  media  usage  ever  undertake  i  in 
connection  with  a  national  public  ser'  ice 
advertising  campaign,  and  showed  i  lat 
an  estimated  $38  million  worth  of  sp  ice 
and  time  was  contributed  to  the  campi  ign 
by  the  nation’s  media.  This  media  ai  dit 
indicated  that  virtually  the  entire  pop  la- 
tion  of  the  United  States  was  exposei  to 
an  average  of  100  Census  advertising 
messages  from  one  media  source  or 
another  between  January  and  Junt  of 
1980. 

David  Williams,  executive  vicepr  ;si- 
dent  of  Vitt  Media,  stated  that  the  ma.  ni- 
tude  of  this  public  service  advertis  ing 
contribution  can  be  evaluated  by  comj  ar- 
ing  it  with  the  ten  top  paid  adverti:  ing 
campaigns  mounted  during  the  si  me 
period.  Only  McDonald’s  and  F  ird 
Motor  Company  exeeded  it  in  volu  ne, 
whereas  the  other  top  eight  commer  ;ial 
advertisers  each  spent  less  than  the  v;  lue 
of  the  Census  campaign. 

The  Center  for  Social  Science  Re¬ 
search  conducted  a  “Knowledge,  P  tti- 
tudes  and  Practices’’  or  KAP  Sur\  ;y. 
Positive  response  to  the  question  “H  ive 
you  heard  recently  about  the  Cen  ius 
Campaign’’  showed  an  overall  incre  ise 
from  45%  in  late  January  to  75%  in  ate 
March;  among  whites  50%  in  late  Janu  iry 
to  80%  in  late  March,  among  blacks  fi  am 
40%  in  late  January  to  70%  in  late  Mai  ;h, 
among  Hispanics  from  30%  in  late  Ja  lu- 
ary  to  70%  in  late  March.  These  findi  igs 
were  interpreted  as  demonstrating  that 
the  advertising  messages  were  reading 
minority  audiences,  another  key  goa  of 
the  Bureau. 

Vincent  T.  Barabba,  director  of  he 
Bureau  of  the  Census,  credited  the  pu  lie 
information  campaign  for  contributing 
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directly  and  significantly  to  the  result  of 
the  Census,  reporting  that  64,654,000 
questionnaires  were  returned  by  mail, 
which  was  almost  double  the  33,1 16,000 
forms  returned  in  1970.  The  Bureau  had 
hoped  for  a  return  of  around  80%.  The 
rate  of  mail  returns  reached  86%.  For 
each  percentage  point  of  the  mail  return 
the  government  saved  an  estimated  $2 
million. 

Barton  A.  Cummings,  chairman  of  The 
Advertising  Council,  observed  that  this 
result  was  “a  resounding  endorsement 
for  the  principle  of  free  voluntary  public 
service  advertising  as  carried  out  by  The 
Advertising  Council  and  its  supporting 
groups  in  the  advertising  profession,  the 
media  and  business  for  almost  four  de¬ 
cades.’’ 

The  Ad  Council’s  work  for  the  Bureau 
on  the  1980  Decennial  Census  Campaign 
began  in  December  1977,  with  a  special 
test  campaign  created  by  Ogilvy  & 
Mather,  which  was  conducted  in  Rich¬ 
mond,  Virginia.  The  advertising  was  de¬ 
signed  to  support  a  “model  census”  on 
April  1,  1978.  The  test  resulted  in  a  mail 
return  of  questionnaires  of  over  79%  in 
Virginia,  considerably  higher  than  tests 
conducted  earlier  in  other  cities  by  the 
Bureau  without  Ad  Council  assistance. 

Based  on  this  experience,  plus  re¬ 
search  conducted  by  Ogilvy  &  Mather, 
the  theme  “Answer-The-Census,  We’re 
Counting  On  You”  and  the  living  map  of 
the  United  States  made  up  of  people  from 
all  walks  of  life — were  created  and  used 
throughout  the  final  campaign  leading  up 
to  Census  Day,  April  1,  1980  and  in  the 
advertising  that  followed  reminding  peo¬ 
ple  it  was  not  too  late  to  be  counted. 
Special  efforts  were  made  to  reach  and 
enlist  the  help  of  minority  media;  appeals 
were  produced  and  distributed  in  En¬ 
glish,  Spanish,  and  other  minority  lan¬ 
guages. 

UN  votes  support 
of  MacBride  study 

The  United  Nations  General  Assembly 
voted  without  dissent  last  month  that  na¬ 
tions  should  “take  into  account”  in  fram¬ 
ing  communications  policy  the  recom¬ 
mendations  of  the  UNESCO  report  that 
was  prepared  by  a  commission  headed  by 
Sean  MacBride. 

The  vote  , which  was  by  consenus, 
without  a  roll  call,  was  on  a  resolution 
that  “invites”  United  Nations  members 
to  promote  “the  widespread  circulation 
and  study”  of  the  312-page  report,  which 
has  met  hostile  reception  from  some  lead¬ 
ing  Western  press  leaders.  The  UN  re- 


Cable  News  Network 
halfway  to  success 

Ted  Turner’s  Cable  News  Network  is 
alive  and  well. 

“We  are  half  way  to  our  break  even 
point,”  CNN’s  New  York  City  bureau 
chief  Mary  Alice  Williams  declared  at 
meeting  of  Women  in  Communications. 
“We’re  adding  homes  at  a  rate  of  10,000 
per  day.” 

She  said  CNN  is  beng  carried  on  695 
cable  systems  into  4.5  million  homes  in  49 
states. 

“CNN  is  now  included  in  virtually  ev¬ 
ery  new  franchise  bid  in  the  country  be¬ 
cause  city  councils  in  Boston,  Chicago, 
New  York  have  indicated  that  without 
CNN  there  will  be  no  contract,”  Williams 
stated. 

She  added  since  CNN  began  televising 
news  last  June  it  has  exceeded  by  more 
than  double  its  original  project  of  $3.5 
million  in  ad  revenues  for  the  first  six 
months  of  operation. 

Williams  remarked  a  Nielson  survey  of 
CNN’s  audience  is  due  the  end  of 
January. 

She  noted  Arbitron  has  done  several 
surveys  of  selected  markets  which  show 
people  “are  turning  to  us  for  news.” 

“We’ve  established  we  can  do  24  hours 
of  news  and  do  it  credibly,”  Williams 
commented.  “We’ve  been  quoted  by  ma¬ 
jor  newspapers,  radio  and  tv,  and  wire 
services  with  some  regularity.” 

Although  CNN  has  “more  news  in  a 
month  than  the  networks  do  in  a  year,” 
Williams  said  its  stories  all  have  a  nation¬ 
al  focus. 

There  are  no  provisions  made  in 
CNN’s  coverage  to  provide  local  news  to 
a  specific  market.  She  said  the  cable  news 
operation  does  not  have  any  plans  at  this 
to  time  to  add  localized  stories  to  its  re¬ 
ports. 

Williams  also  predicted  that  the  future 
will  see  more  cable  regulation  by  Con¬ 
gress  and  the  FCC. 

“My  experience  is  democrats  talk  about 
regulating  and  deregulate.  Republicans 
talk  about  deregulating  and  regulate,” 
she  explained. 


solution  also  urges  that  states  “take  into 
account  its  recommendations  in  the  pre¬ 
paration  and  strengthening  of  their 
national  communications  capability.” 

The  United  States  delegate,  Richard 
W.  Petree,  went  on  record  as  having  re¬ 
servations  about  sections  of  the  resolu¬ 
tion,  but  he  did  not  mention  the  MacBride 
report.  After  the  vote,  British  delegate, 
Kieran  Prendergast,  criticized  the  section 
on  the  MacBride  commission. 

Doudou  Diene  of  Nigeria,  who  is  New 
York  director  of  UNESCO,  said  the 
Assembly’s  action  “gives  a  strong  poli¬ 
tical  support  to  the  main  recommenda¬ 
tions  of  the  MacBride  report.” 
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Book  to  tell  histories 

of  Black  reporters  foSorities 


A  book  on  the  success  stories  of  Black 
journalists  in  newspaper  and  broadcast 
careers  will  be  sponsored  by  the  Gannett 
Foundation. 

The  author  is  Wallace  Terry,  national 
radio  news  commentator,  former  news¬ 
paper  reporter  and  foreign  correspondent 
and  Gannett  Professor  of  Journalism  at 
Howard  University,  Washington,  D.C. 

Terry  gave  this  description  of  his  new 
book,  to  be  published  in  1982; 

“The  experience  of  the  Black  journal¬ 
ist  is  a  missing  page  in  the  history  of  the 
American  press.  But  that  experience 
must  be  widely  shared  if  more  blacks  are 
to  choose  journalism  as  a  career. 

“This  book  will  be  about  the  life  and 
times  of  some  60  successful  Black  jour¬ 
nalists  in  the  radio,  television  and  print 
media  at  both  local  and  national  levels.  It 
will  focus  on  the  special  problems  en¬ 
countered  by  Black  reporters  and  broad¬ 
casters  both  in  the  newsroom  and  at  the 
news  scene.  Through  them,  the  book  will 
ofer  a  glimpse  of  America  through  a  uni¬ 
que  and  often  ignored  perspective.” 

The  Gannett  Foundation’s  primary 
national  interest  is  journalism  educaton 
and  professionalism,  with  more  than  $15 
million  in  grants  awarded  in  this  field. 

A  major  Gannett  Foundation  emphasis 
in  recent  years  has  been  the  advancement 
of  minority  group  members  in  American 
journalism.  Nearly  $3  million  in  grants 
have  funded  special  collegiate  journalism 
education  programs  for  minorities,  inten¬ 
sive  career  training,  fellowships  and 
scholarships,  and  programs  to  increase 
the  proportion  of  minority  journalists  in 
newspaper  and  broadcast  newsrooms. 

The  foundation  also  contributes  locally 
in  communities  served  by  Gannett  Co., 
Inc.  newspaper,  broadcast,  outdoor 
advertising  and  other  properties. 

John  A.  Scott,  foundation  president, 
and  Gerald  M.  Sass,  director  of  educa¬ 
tion,  commented  on  the  new  book: 

“This  is  a  logical  extension  of  the 
foundation’s  assistance  to  minorities. 
Wally  Terry  is  superbly  qualified  to 
undertake  this  project,  both  because  of 
his  skills  as  a  researcher  and  writer  and 
because  of  his  own  experiences  as  an  emi¬ 
nent  Black  journalist.” 

Terry,  42,  began  his  journalism  career 
at  the  Indianapolis  News  in  1956.  He  co¬ 
vered  the  civil  rights  movement  in  Alaba¬ 
ma  and  Mississippi  for  the  Washington 
Post  and  joined  Time  magazine  as  a 
Washington  correspondent  in  1963.  He 
was  deputy  Saigon  bureau  chief  for  Time 
during  the  peak  years  of  the  Vietnam  war. 

In  recent  years,  Terry  has  been  a  com¬ 
mentator  for  CBS  Radio  Spectrum,  The 
Evening  News  Association  and  Post- 
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Newsweek  Stations  as  well  as  a  faculty 
member  at  Howard  University.  He  has 
also  been  an  account  supervisor  for  J. 
Walter  Thompson  Co.,  a  special  consul¬ 
tant  to  the  United  States  Air  Force  and  a 
fellow  of  the  Metropolitan  Applied  Re¬ 
search  Center  and  the  Center  for  N ational 
Security  Studies. 

Terry  was  educated  at  Northwestern 
University,  the  University  of  Chicago 
and  Brown  University,  where  he  is  now  a 
trustee.  He  was  also  a  Nieman  Fellow  at 
Harvard  University. 

Terry  has  contributed  chapters  to  five 
books  and  produced  an  award-winning 
documentary  record  of  interviews  with 
Black  U.S.  front-line  soldiers  in  Vietnam, 
“Guess  Who’s  Coming  Home.” 

Ad  position  effects 
studied  by  Starch 

The  position  of  an  advertisement  in  a 
magazine — front,  middle  or  back — has 
litt  e  or  no  effect  on  its  readership. 

This  finding  comes  out  of  Starch  INRA 
Hooper’s  latest  study  of  ad  readership. 
The  numbers  have  not  changed  signifi¬ 
cantly  since  the  study  was  first  conducted 
by  Starch  on  the  subject  of  position  in 
I960. 

The  major  differences  in  readership 
occur  on  the  inside  and  back  covers  of  a 
magazine.  Ads  on  the  second  and  third 
covers  attract  10%  more  readers  than 
comparable  ads  on  inside  pages.  Ads  on 
the  fourth  cover,  the  back,  attracfabout 
20%  more  readers. 


Increasing  the  supply  and  the  demand 
for  minorities  at  newspapers  will  receive 
a  record  share  of  the  Newspaper  Fund’s 
grants  in  1981,  and  the  programs  those 
grants  finance  will  be  co-sponsored  by 
more  newspapers  and  industry  associa¬ 
tions  and  foundations  than  ever  before. 

The  national  effort  to  increase  the  de¬ 
mand  for  minorities  at  small  and  medium¬ 
sized  newspapers  will  continue  in  1981 
with  the  help  of  a  $10,000  Newspaper 
Fund  grant  to  the  American  Society  of 
Newspaper  Editors,  which  will  sponsor  a 
series  of  conferences  for  editors  and 
minority  reporters. 

These  regional  conferences  will  be  se¬ 
quels  to  four  similar  ones  operated  this 
year  at  the  University  of  Arizona,  Penn. 
State  University,  Indiana  University  and 
the  University  of  Oregon.  Funding  for 
those  programs  came  from  the  Gannett 
Newspaper  foundation  and  the  Newspap¬ 
er  Fund. 

In  addition  to  the  $10,000  to  be  pro¬ 
vided  by  the  Fund,  an  additional  $10,000 
will  be  requested  from  other  newspaper 
foundations  and  individual  newspapers  to 
cover  the  cost  of  operating  the  1981  con¬ 
ferences.  So  far,  plans  have  been  made 
for  sessions  at  Florida  A&M  University, 
the  University  of  Missouri  and  the  Uni¬ 
versity  of  North  Carolina,  and  ASNE 
minorities  committee  chairman  Dick 
Smyser  is  considering  proposals  from 
other  journalism  schools  interested  in 
operating  conferences. 

Results  of  the  1980  conferences  indi¬ 
cate  that  the  editors  who  participated  re¬ 
turned  to  their  newspapers  with  ideas  of 
how  to  approach  the  hiring  and  general 
encouragement  of  minorities  at  their 
newspapers. 

In  addition  to  the  grant  to  ASNE,  the 
Newspaper  Fund  approved  grants  total¬ 
ing  $57,000  to  operate  22  summer  work¬ 
shops  for  minority  high  school  students  in 
1981 .  These  programs  will  attract  approx¬ 
imately  350  students. 

The  22  Urban  Workshops,  the  largest 
number  sponsored  since  the  programs 
were  begun  in  1968,  will  be  co-sponsored 
by  grants  from  newspapers  in  the  areas 
the  workshops  serve. 

Also,  one  student  from  each  Urban 
Workshop  will  be  selected  as  the  prog¬ 
ram’s  best  writer,  and  will  compete  in  a 
national  Urban  Writing  Competition  for  a 
Newspaper  Fund  scholarship. 

In  addition  to  these  new  and  expanded 
Newspaper  Fund  programs,  the  founda¬ 
tion  will  continue  its  program  for  high 
school  journalism  teachers,  college  stu¬ 
dent  internships,  career  information  and 
Editor-in-Residence  programs  during 
1981. 
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Two  key  executives  named 


London  Times 
to  announce 
new  owner 

By  M.  L.  Stein 

A  potential  buyer  for  the  Times  News¬ 
papers  of  London  is  expected  to  be 
announced  by  the  end  of  the  month,  a  top 
management  official  told  print  union 
chiefs  January  8. 

All  interested  purchasers  have  stressed 
that  their  bids  are  conditional  on  reaching 
manning  and  technology  agreements  with 
the  unions  and  individual  chapels,  Gor¬ 
don  Brunton,  chief  executive  of  Thomson 
British  Holdings,  told  the  union  leaders. 
He  asked  them  to  respond  in  a  week  on 
their  feelings  about  negotiating  with  a 
possible  new  owner  on  the  new  tech¬ 
nology. 

Informal  reaction  came  at  once.  Union 
heads  indicated  they  were  quite  willing  to 
sit  down  with  any  new  buyer  and  discuss 
automation. 

George  Jerrom,  national  industrial 
officer  for  the  National  Graphical  Asso¬ 
ciation  (NGA),  which  has  600  members  at 
the  Times,  told  E&P: 

“We’re  open  to  negotiation  with  any 
new  buyer.  All  we  demand  is  that  we 
retain  typographical  control  over  what 
goes  into  the  paper’s  makeup  and  struc¬ 
tured  pages.  We  have  no  objections  to  the 
new  equipment.  We  cooperated  fully  in 
the  recent  dummy  run  of  15,000  copies 
using  the  new  technology.” 

Jerrom  said  his  union  would  fight  any 
attempt  to  have  journalists  feeding  mate¬ 
rial  from  VDTs  into  the  composing 
system. 

An  indication  of  a  willingness  to  work 
out  a  solution  to  the  new  technology  dis¬ 
pute  also  came  from  William  Keys, 
general  secretary  of  the  Society  of 
Graphical  and  Allied  Trades  (SOGAT), 
who  said: 

“We  cannot  go  on  the  way  we  have 
been  in  Fleet  Street.  There  is  no  argument 
about  that.  I  will  do  all  I  can  to  keep  these 
newspapers  going.” 

One  of  the  main  reasons  for  the  Thom¬ 
son  Organization’s  decision  to  sell  the 
Times  Newspapers  was  its  failure  to 
reach  agreement  with  the  unions  over  the 
use  of  the  new  technology. 

But  Brunton’s  mood  was  generally 
optimistic  in  addressing  the  print  union 
leaders.  He  revealed  that  a  “number  of 
interested  parties  who  have  received  the 
confidential  information  have  responded 
and  we  are  now  evaluating  the  various 
opportunities  which  are  open  to  us. 

“My  considered  view  is  that  before  the 
end  of  this  month  I  am  hopeful  that  I  will 
be  seeking  a  meeting  with  you  to  intro¬ 
duce  you  to  a  potential  purchaser  of  the 
Times  Newspapers  who  will  be  accept¬ 
able  to  the  national  directors,  the  editor- 
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Two  key  executive  appointments  were 
announced  by  Paul  T.  Miller  II,  publisher 
of  the  Elizabeth  (N.J.)  Daily  Journal. 

Richard  A.  Cook,  former  classified 
sales  manager  for  the  Philadelphia  Bulle¬ 
tin,  was  named  advertising  director  and 
John  Daly,  circulation  director  of  the 
Bridgewater  (N.J.)  Courier-News  was 
chosen  circulation  director. 

Cook,  38,  comes  to  the  Journal  after  12 
years  in  a  variety  of  advertising  manage¬ 
ment  assignments  at  the  Bulletin.  Prior  to 
joining  the  Philadelphia  newspaper,  he 
worked  in  the  advertising  departments  of 
the  Washington  5/arand  the  Chicago  Tri¬ 
bune. 

Cook  succeeds  Rudy  Mazurosky,  who 
resigned  from  the  Journal  in  November  to 
become  associate  publisher  of  Voices,  a 
weekly  newspaper  in  Southbury,  Conn. 

Prior  to  his  most  recent  post  as  classi- 


in-chief,  the  trade  unions  and  their  mem¬ 
bers  and  the  Thomson  Organization.” 

Brunton  declined  to  reveal  the  number 
of  acceptable  bidders  or  to  identify  them. 
The  London  Daily  Telegraph  reported 
(January  9)  there  were  10  “firm  bidders,” 
including  Rupert  Murdoch’s  News  Inter- 
natonal  which  controls  the  Sun  and  News 
of  the  World  in  London.  The  Telegraph 
also  listed  Associated  Newspapers,  pub¬ 
lishers  of  the  London  Daily  Mail. 

Brunton  predicted  that  once  a  potential 
purchaser  has  emerged,  he  will  enter  into 
immediate  negotiations  with  the  trade  un¬ 
ions. 

“I  envisage  that  wthin  two  to  three 
weeks  agreements  will  have  been  negoti¬ 
ated  or  it  will  be  clear  that  they  will  not 
have  been  negotiated,”  he  declared. 

If  there  is  a  deadlock,  Brunton  con¬ 
tinued,  Thomson  will  sell  the  Times,  the 
Sunday  Times  and  three  supplements  in¬ 
dividually.  If  no  sale  of  any  kind  is  possi¬ 
ble,  the  company  will  close  all  publica- 


fied  sales  manager,  which  he  has  been 
handling  since  1978,  Cook  served  as  New 
York  sales  manager,  leading  a  staff  hand¬ 
ling  most  of  the  Bulletin’s  largest  adver¬ 
tisers. 

Earlier,  Cook  had  been  assistant  de¬ 
partment  store  manager  and  supervisor  of 
one  of  the  Bulletn’s  three  retail  advertis¬ 
ing  zones. 

Daly,  31,  has  been  circulation  director 
of  the  Courier-News  since  1979.  Earlier, 
he  served  as  a  Courier-News  home  deliv¬ 
ery  sales  manager  and  as  mailroom  super¬ 
visor. 

Before  joining  the  Courier-News  in 
1976,  Daly  worked  in  a  variety  of  circula¬ 
tion  management  positions  at  the 
Clearwater  (Fla.)  Sun. 

Daly  succeeds  Ray  Clarke,  who 
assumed  the  newly  created  position  of 
circulation  operations  manager. 


tions  in  mid-March,  he  added. 

But  Brunton’s  message  lifted  hearts 
along  Fleet  Street. 

“We  are  feeling  very  good  right  now,” 
a  spokesperson  at  the  Times  said  of  the 
employees. 

White  appointed 

Bruce  E.  White,  who  worked  six  years 
as  a  reporter  and  associate  editor  of  the 
Burlington  County  (N.J.)  Times,  was 
appointed  administrator,  news  and  in¬ 
formation  services  for  RCA  Commercial 
Communications  Systems  division. 
Cherry  Hill,  N.J. 

France  honors  writer 

Flora  Lewis,  foreign  affairs  writer  for 
the  New  York  Times,  in  Paris,  was 
awarded  the  cross  of  the  Chevalier  of  the 
Legion  of  Honor  by  the  French  Govern¬ 
ment. 
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Roy  Park  buys 
19th  daily  in 
Heiena,  Ark. 

Roy  H.  Park  has  purchased  the  Helenal 
West  Helena  (Ark.)  World  and  East 
Arkansas  Record,  a  five-day  afternoon 
newspaper,  with  a  Sunday  morning  edi¬ 
tion. 

The  transaction  was  completed  Janu¬ 
ary  12,  when  the  stock  of  the  World  was 
acquired  by  Park  from  Porter  Young, 
general  manager  and  publisher  of  the 
newspaper,  and  other  members  of  his 
family. 

“We  had  numerous  offers  for  our 
newspaper,  but  we  decided  to  do  busi¬ 
ness  with  Roy  Park  for  several  reasons,” 
Young  said.  “He  has  demonstrated  his 
confidence  in  this  key  section  of  the  coun¬ 
try  by  concentrating  a  substantial  number 
of  his  acquisitions  in  the  southern  states, 
so  he  is  familiar  with  the  needs  and  aspira¬ 
tions  of  the  people  of  the  south.” 

Park  is  a  graduate  of  North  Carolina 
State  University  where  he  serves  as  a 
member  of  the  Board  of  Trustees.  He  is 
heavily  involved  in  the  newspaper  indus¬ 
try  in  New  York  State,  and  is  the  current 
president  of  the  New  York  State  Pub¬ 
lishers  Association.  Three  years  ago  he 
organized  the  New  York  State  Newspap¬ 
ers  Foundation  which  established  a  fund 
goal  of  one-half  million  dollars,  of  which 
approximately  $400,000  has  been  re¬ 
ceived.  For  the  last  three  years,  he  has 
been  chairman. 

The  Park  companies,  with  their  head¬ 
quarters  offices  located  in  Ithaca,  New 
York,  are  also  in  the  broadcasting  busi¬ 
ness,  with  ownership  of  the  full  comple¬ 
ment  of  21  broadcast  properties  permit¬ 
ted  by  Federal  Communications  Com¬ 
mission  regulation — 7  television,  7  AM, 
and  7  FM. 

The  World  serves  Phillips  County  with 
a  population  in  excess  of  40,000,  and  the 
adjoining  business  centers  of  Helena  and 
West  Helena  where  the  newspaper  is 
published.  These  cities  which  have  a 
populaton  of  20,000  are  located  just  west 
of  the  banks  of  the  Mississippi,  in  an  im¬ 
portant  agricultural  area  that  is  attracting 
a  wide  range  of  new  industry. 

Porter  Young  will  continue  as  pub¬ 
lisher  and  general  manager  for  an  interim 
period  of  transition,  and  his  brother, 
Charles  Young,  Jr.,  will  continue  as  edi¬ 
tor  while  Mrs.  Porter  Young  will  continue 
with  the  newspaper  as  sales  manager. 

Park  said  the  outlook  for  growth  for 
Helena  and  West  Helena  is  extremely 
bright.  He  referred  to  he  December  22, 
1980  issue  of  U.S.  News  &  World  Report 
which  reported  that  by  the  year  2000, 
Arkansas  will  show  an  86%  increase  in 
per  capita  personal  income,  the  fourth 
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IN  THE  FOLD — Roy  Park,  left,  and  Porter  Young,  complete  the  deal  that 
makes  the  Arkansas  daily  a  member  of  the  Park  group. 

highest  percent  of  all  of  the  southern  group  to  45,  located  in  Arkansas,  New 
states.  York,  Georgia,  Virginia,  North  Carolina, 

Indiana,  Illinois,  Michigan,  Nebraska, 
The  acquisition  of  the  World  brings  the  Oklahoma  and  Florida.  The  group  owns 

total  number  of  newspapers  in  the  Park  19  dailies.  ^ 


Tax  deductions  allowed 


for  meetings 

Journalism  organizations  long  con¬ 
cerned  with  the  tax  disadvantages  of 
holding  a  convention  outside  the  United 
States  need  worry  no  longer. 

President  Carter  has  signed  into  law 
HR  5973,  which  repeals  the  law  limiting 
tax  deductions  for  expenses  incurred  in 
attending  conventions  outside  the  U.S.  to 
two  a  year.  The  bill,  which  passed  Con¬ 
gress  December  13,  had  the  endorsement 
of  both  the  Treasury  Department  and  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  which  had  cancelled  plans  for  a 
1978  convention  in  Montreal  because  of 
the  restrictions. 

HR  5973  regards  conventions  in  Cana¬ 
da  and  Mexico  as  domestic  meetings  for 
tax  purposes.  In  regard  to  other  foreign 
countries,  a“reasonableness”  standard 
is  applied,  differentiating  between  busi¬ 
ness  and  personal  motives  for  an  Amer¬ 
ican  attending.  Factors  to  be  considered 
include  the  purpose  of  the  meeting,  acti¬ 
vities  taking  place  there,  purposes  and 
activities  of  the  sponsoring  organization, 
residences  of  the  members  of  the  spon¬ 
soring  organization  and  locations  where 
other  conventions  have  and  will  be  held. 

The  new  law  was  passed  by  unanimous 
consent  in  both  the  House  and  Senate 
after  its  provisions  were  attached  to  an 
unrelated  tax  bill.  Action  came  in  the 
closing  days  of  the  1980  congressional 
session  and  the  president  signed  the  bill 


outside  U.S. 


December  29. 

HR  5973  also  would  repeal  a  prohibi¬ 
tion  against  deducting  the  full  cost  of  first- 
class  air  travel  for  business  purposes. 

Halverson  wins 
API  fellowship 

Roy  Halverson,  associate  professor  of 
journalism  at  the  University  of  Oregon 
(Eugene),  was  awarded  the  James  H.  Ott- 
away  Fellowship  for  1980-81,  which  pro¬ 
vides  tuition  and  room  and  board  for 
attending  an  American  Press  Institute 
Seminar.  Professor  Halverson  will  attend 
the  Management  and  Costs  Seminar  (for 
newspapers  under  75,000  circulation)  to 
be  held  at  the  API  building  in  Reston, 
Virginia,  June  14-24.  Professor  Halver¬ 
son  teaches  newspaper  management, 
newspaper  editing,  journalism  history, 
basic  and  advanced  reporting,  and  busi¬ 
ness  and  economics  reporting.  The  fel¬ 
lowship  was  established  from  contribu¬ 
tions  by  senior  executives  of  Ottaway 
Newspaper,  Inc.,  the  Ottaway  family, 
and  others  after.  Ottaway  retired  in  1978 
as  chairman  of  the  newspaper  group.  Re¬ 
cipients  of  the  annual  fellowship  may  de¬ 
signate  the  seminar  they  wish  to  attend. 
Ottaway  was  API  chairman  from  l%8  to 
1978  and  remains  on  the  board  of  direc¬ 
tors. 
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Public  firms  find  ways 
to  beat  prime  rates 


By  Andrew  Radolf 

With  the  prime  rate  hovering  in  the  20% 
range,  newspaper  companies  have  been 
finding  ways  to  acquire  new  properties 
which  either  eliminate  or  reduce  bank 
financing. 

Multimedia  has  developed  a  couple  of 
strategies  for  financing  new  acquisitions 
which  take  advantage  of  the  company’s 
cash  flow. 

Last  December  Multimedia  reached  an 
agreement  for  an  undisclosed  sum  to  ac¬ 
quire  20%  of  Tar  River  Communications 
which  has  33  cable  franchises  serving 
30,000  subscribers  in  North  Carolina. 
The  agreement  gives  Multimedia  options 
to  buy  the  remaining  shares  of  Tar  River 
at  20%  increments  over  four  years. 

In  a  recent  meeting  with  stock  analysts. 
Multimedia  president  Wilson  C.  Wearn 
said  acquiring  Tar  River  in  such  a  fashion 
will  enable  his  company  to  finance  the 
purchase  “out  of  cash  flow  almost  en¬ 
tirely.” 

Donald  Barhyte,  the  firm's  vicepresi¬ 
dent  for  finance  and  administration,  told 
Editor  &  Publisher  keeping  “debt  off  the 
balance  sheet”  and  “interest  off  the  pro¬ 
fit  and  loss  statement”  were  two  principal 
benefits  of  the  Tar  River  deal. 

He  said;  “Most  cable  companies  are 
still  building.  This  (method  of  acquisition) 
gives  their  earnings  stream  an  upward 
slant  before  we  own  control  of  the  com¬ 
pany.  They’ll  be  almost  finished  by  the 
time  we  own  it.” 

Barhyte  said  Multimedia  is  actively 
seeking  newspaper  acquisitions  but  has 
not  proposed  purchasing  any  papers  in 
20%  increments. 

“We  prefer  to  buy  newspapers  with 
seller’s  notes.  That’s  our  first  strategy,” 
he  stated.  “We  buy  with  a  down  payment 
and  the  balance  in  notes.” 

Barhyte  said  that  issuing  notes  is 
attractive  to  sellers  because  it  enables 
them  “to  spread  taxes  over  several 
years.” 

Seller’s  notes  are  attractive  to  Mul¬ 
timedia  because  they  offer  fixed  rates 
which  Barhyte  said  are  “7%  to  8%  in  our 
case,  10%  in  today’s  market.” 

Financing  with  seller’s  notes  also  en¬ 
ables  Multimedia  to  spread  the  cost  of 
capital  over  several  years  and  to  use  some 
of  its  cash  flow  to  meet  the  installments. 

Multimedia  pays  more  for  a  newspaper 
when  it  finances  with  seller’s  notes  “to 
allow  for  the  time  difference,”  Barhyte 
said,  but  the  extra  amount  “is  not  as 
much  as  the  interest  would  be  if  we  bor¬ 
rowed  all  the  money.  That’s  certainly 
true  in  today’s  market.” 

He  concluded,  “We  like  to  buy  at  fixed 
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rates  because  we  know  what  our  costs 
are.” 

Harte-Hanks  Communications  is 
another  company  which  finances  acquisi¬ 
tions  with  seller’s  notes. 

“We  have  a  substantial  amount  of  sel¬ 
ler  debt,”  stated  executive  vicepresident 
Larry  Franklin.  “It’s  a  financing  alterna¬ 
tive  that  abslutely  does  make  a  property 
more  attractive.” 

Out  of  Harte-Hanks’  total  debt  of 
approximately  $145  million,  Franklin  said 
$80  million  is  “debt  issued  to  seller’s  of 
company’s  at  just  under  8%.” 

The  company  currently  has  no  bank 
debt.  The  remainder  of  the  $145  million 
Harte-Hanks  owes  is  $30  million  in  inusr- 
ance  debt  at  9'/:%*  and  $35  million  in  8% 
convertible  subordinated  debentures  due 
July  15,  2005. 

Harte-Hanks  issued  the  debentures  in 
the  third  quarter  of  last  year  to  retire  its 
outstanding  bank  debt. 

“Now  we’re  paying  8%  plus  cost  of 
conversion  instead  of  prime  rate,” 
Franklin  remarked. 

Harte-Hanks  has  also  sought  managing 
agreements  with  newspaper  and  cable 
companies  which  give  the  firm  an  option 
to  buy  at  a  future  date. 

“We  manage  and  get  a  fee  and  have 
options  to  acquire  at  points  in  the  fu¬ 
ture,”  Franklin  explained.  “This  gives  us 
a  way  to  participate  in  the  development  of 
a  property  without  having  to  make  the 
decision  at  this  time  to  acquire.  If  it  grows 
and  develops  the  way  we  think  it  should, 
then  we  buy  it.” 

He  added  under  such  agreements  to 
“manage  before  you  acquire,  the  person 
who  owns  the  property  is  paying  20% 
interest  and  you’re  not.  Hopefully  when 
we  do  acquire,  it  will  be  at  rates  less  than 
20%.” 

He  said  these  management  agreements 
also  help  Harte-Hanks’  cash  flow. 

“We  managed  the  Del  Rio  paper  before 
we  acquired  it,”  Franklin  stated.  The 
company  bought  Del  Rio  Publishing,  pub¬ 
lisher  of  Del  Rio  (Tex.)  News-Herald,  last 
October. 

He  said  Harte-Hanks  “would  enter¬ 
tain”  establishing  manage  with  option  to 
acquire  agreements  with  other  newspap¬ 
ers  but  cautioned  such  agreements  are 
“less  likely  with  newspapers  than  with 
cable.” 

Harte-Hanks  is  managing  with  options 
to  buy  several  cable  tv  systems  in  Arizo¬ 
na  owned  by  Jim  R.  Smith  &  Co.  and 
several  more  in  Texas. 

Harte-Hanks  also  recently  reached  a 
deal  with  Valley  Cablevision  of  Albu¬ 
querque,  New  Mexico  which  is  similar  to 
Multipiedia’s  agreement  with  Tar  River. 


“We  bought  30%  of  the  company  (Val¬ 
ley  Cablevision)  and  have  options  to  pick 
up  more.  It  could  lead  to  our  owning 
100%,”  Franklin  said. 

At  the  beginning  of  its  fiscal  year  in 
October  1979,  Lee  Enterprises  borrowed 
$47  million  to  acquire  five  daily  and  two 
weekly  newspapers  from  Lindsay- 
Schaub  Newspapers,  Inc. 

The  acquisition  price  was  $60.4  million 
plus  $6.6  million  in  assumed  liabilities. 
Lee  paid  the  balance  of  the  purchase 
price  out  of  working  capital. 

Soon  after  the  acquisition,  Lee  found 
itself  saddled  with  “significant”  interest 
costs  as  the  prime  rate  climbed  to  20%  by 
the  spring  of  1980. 

Lee  responded  by  selling  off  three 
Lindsay-Schaub  dailies  and  the  two 
weeklies  for  $17  million.  The  company 
took  in  another  $9.5  million  from  the  sale 
of  KIMT-tv,  Mason  City,  Iowa. 

The  proceeds  from  both  sales  were 
used  to  retire  some  of  the  $47  million  bank 
debt. 

(Selling  KIMT  also  ended  a  cross  own¬ 
ership  situation  since  Lee  owns  the 
Mason  City  Globe-Gazette.  As  a  result, 
the  sale  gained  the  company  a  tax  certifi¬ 
cate  from  the  FCC  which  is  good  for  a  tax 
break  from  the  IRS.) 

Lee  tapped  another  $1 1.5  million  from 
cash  flow  to  pay  off  some  more  of  the  $47 
million  it  owed. 

By  the  end  of  its  fiscal  year  on  Septem¬ 
ber  30, 1980,  the  company  had  reduced  its 
bank  debt  to  $9  million. 

“We  borrowed  money  from  the  banks 
and  basically  turned  around  and  paid  it 
back  as  fast  as  we  could,”  said  Richard 
Galligan,  Lee’s  corporate  controller. 

Galligan  stated  Lee’s  decision  to  sell 
off  some  of  the  Lindsay-Schaub  prop¬ 
erties  was  not  reached  until  after  the  ac¬ 
quisition. 

“With  so  much  debt  and  high  interest 
rates,”  he  commented,  “it  was  the  pru¬ 
dent  thing  to  do.” 

Lee  kept  two  Lindsay-Schaub  dailies 
in  Illinois,  Carbondale  Southern  Illi¬ 
noisan  and  Decatur  Herald  and  Review. 

“Carbondale  and  Decatur  looked  to  be 
the  most  promising,”  Galligan  explained. 
“Decatur  has  the  largest  circulation  and 
Carbondale  the  biggest  growth.” 

Galligan  stated  Lee  intends  to  continue 
paying  off  its  debt  out  of  cash  flow. 

“We  don’t  plan  to  sell  any  more  prop¬ 
erties,”  he  said. 

When  a  newspaper  company  does  turn 
to  a  bank  for  funds,  it  often  can  negotiate 
a  loan  at  below  prime. 

“Successful  companies  have  terrific 
cash  flow,”  commented  Nicholas  B. 
Paumgarten,  managing  director  of  First 
Boston  Corporation  in  New  York  City. 
“They  can  borrow  at  good  rates.” 

Paumgarten  said  another  reason  news¬ 
paper  companies  can  negotiate  below 
prime  loans  is,  “The  value  of  their  assets 
are  greatly  understated  in  terms  of  both 
(Continued  on  page  33) 
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8-part  series  looks 
at  Puerto  Ricans  in  Conn. 


Hartford  Courant  examined  a  major 
Connecticut  social  issue  this  month  with 
an  eight-part  series  entitled  “Puerto 
Ricans  in  Connecticut:  An  Island  in  the 
American  Mainstream.”  Three  reporters 
and  a  photographer  spent  six  months 
looking  at  Puerto  Rican  life  on  the  U.S. 
mainland  and  on  the  island  for  the  series 
which  ran  January  11-18. 

The  issue  has  been  developing  for 
years. 

Travel  through  the  streets  of  Hartford 
and  Bridgeport  and  the  impact  of  Puerto 
Ricans  in  Connecticut  cannot  be  missed. 
School  statistics  show  Puerto  Ricans 


stations.  In  conjunction  with  the  series, 
exhibits  of  the  best  among  hundreds  of 
photographs  taken  by  John  Long  in  Con¬ 
necticut  and  Puerto  Rico  were  organized 
in  two  Hartford  Puerto  Rican  neighbor¬ 
hood  centers,  as  well  as  in  the  Old  State 
House  in  the  city’s  downtown  business 
district.  Reprints  of  the  series  will  be 
available  from  the  Courant’s  marketing 
services  department. 

The  Courant,  whose  circulation  for  the 
twelve-month  period  ending  June  30  was 
213,101  daily  and  287,961  Sunday,  has 
been  owned  by  Times-Mirror  Company 
since  1979. 


Denver  Post  sale 
completed 

Times  Mirror  Company  announced 
completion  of  its  acquisition  of  substan¬ 
tially  all  the  assets  of  the  Denver  Post, 
Inc.,  including  the  Denver  Post  and  all 
outstanding  shares  of  a  California  sub¬ 
sidiary,  Gravure  West. 

On  October  22,  Times  Mirror  and  the 
Denver  Post,  Inc.  had  announced  an 
agreement  in  principle  for  the  acquisition 
for  an  aggregate  purchase  price  of  about 
$95  million. 

Terms  of  the  agreement  include  an  ini¬ 
tial  $25  million  cash  payment,  followed 
by  a  payment  of  $55  million  at  the  end  of 
ten  years,  with  intervening  semi-annual 
payments  of  interest  at  the  rate  of  10%  per 
annum,  and  payment  of  another  $15  mil¬ 
lion  over  an  additional  ten-year  period. 


have  quickly  become  the  second  largest 
population  group  in  those  cities,  behind 
blacks. 

The  state’s  Hispanic  population,  most 
of  which  consists  of  Puerto  Ricans  lack¬ 
ing  education  and  language  skills  needed 
for  jobs  in  a  growing  technological  socie¬ 
ty,  has  exploded — to  about  ten  times  the 
20,000  persons  who  had  lived  there  two 
decades  ago. 

At  the  same  time  the  number  of  unskil¬ 
led  jobs  in  the  state  has  been  shrinking. 
So  have  the  number  of  agricultural  jobs, 
significantly  those  in  tobacco  fields  which 
had  first  lured  Puerto  Ricans  to  the  Hart¬ 
ford  area. 

The  Courant  explored  the  ecoomic  and 
cultural  underpinnings  of  the  state’s 
Puerto  Ricans.  The  paper  wanted  to  find 
out  why  so  many  Puerto  Ricans  had  come 
to  live  in  the  state,  the  conditions  in  which 
they  lived  and  their  prospects  for  the  fu¬ 
ture. 

Assigned  to  the  story  were  Carl  Giaco¬ 
mo,  the  team  leader,  a  six-year  Courant 
veteran  who  has  covered  City  Hall  and 
the  state  legislature;  Jon  Sandberg,  who 
has  reported  on  town  and  city  govern¬ 
ment  for  the  Courant  for  four  years;  and 
C.L.  Smith-Muniz,  a  Spanish-speaking 
reporter  raised  in  Puerto  Rico  and  in  his 
first  year  at  the  Courant.  The  photo¬ 
grapher  chosen  to  illustrate  the  story  was 
John  Long,  a  nine-year  Courant  veteran 
who  is  a  former  president  of  the  Connecti¬ 
cut  News  Photographers  Association. 

As  part  of  its  research,  the  Courant 
team  spent  ten  days  in  Puerto  Rico. 
Among  other  things,  the  team  traced  for¬ 
mer  Hartford  residents  who  had  moved 
back  to  the  island,  many  of  whom  said  life 
for  them  was  better  in  Puerto  Rico.  The 
reporters  aso  interviewed  Puerto  Rican 
leaders  and  executives  of  Connecticut 
firms  with  facilities  on  the  island. 

The  Courant  did  advance  promotion 
for  the  series  with  vending  machine  rack 
cards,  in-paper  ads,  press  releases  and 
announcements  and  heavy  promotion  on 
both  English  and  Spanish  language  radio 


SERIES — Hartford  Courant  reporter  Jon  Sandberg  interviewing  Ruth 
Figueroa  in  Coyoy,  Puerto  Rico,  in  preparation  for  the  Courant  series  on 
Puerto  Ricans  in  Connecticut. 
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California  travel  supp 
adds  two  more  dailies 


Two  more  California  newspapers  have 
begun  carrying  7oMrATe>’,  the  all-color,  all¬ 
travel  supplement,  boosting  the  total 
number  of  newspapers  carrying  it  to  J7. 

The  latest  two  newspapers  to  begin  car¬ 
rying  the  travel  supplement  are  the  San 
Bernardino  Sun  and  the  Fullerton  Daily 
News  Tribune.  With  the  circulation  from 
those  two  newspapers,  the  supplement 
now  reaches  more  than  840,000  subscri¬ 
bers. 

Other  California  newspapers  canying 
the  supplement  are  the  Sacramento  Un¬ 
ion,  Santa  Rosa  Press-Democrat,  Contra 
Costa  Times/Pleasanton  Valley  Times, 
Chico  Enterprise-Record,  Oroville  Mer¬ 
cury-Register,  Santa  Barbara  News- 
Press,  Oxnard  Press-Courier,  Santa 
Monica  Evening  Outlook,  Glendale 


Cunningham  &  Walsh  Inc.,  in  a  move 
to  sharpen  the  skills  of  it  account  manage¬ 
ment  executives,  has  instituted  a  formal 
writing  training  program. 

The  program  is  under  the  direction  of 
Jim  Polizzi,  vicepresident  and  manager  of 
account  management,  and  it  got  under 
way  this  week. 

“The  complexities  and  speed  of  Amer¬ 
ican  business  today  make  clear,  concise 
written  communications  more  important 
than  ever  before,”  said  Bob  Windt  of  C  & 
W.  “Cunningham  &  Walsh  recognizes 
this  and  is  doing  something  about  it — 
sharpening  its  account  management  ex¬ 
ecutives’  skills  with  a  formal,  clear- 
writing  training  seminar.” 

Under  the  program,  participants  sub¬ 
mit  copies  of  their  current  writings  to  con¬ 
sultant  Patricia  King  in  advance  of  a  for¬ 
mal  session.  King,  who  is  the  founder  of 
Patricia  King  Associates,  New  York- 
based  Communications  Training  Consul¬ 
tants,  reviews  the  materials. 

After  her  review,  participants  then 
attend  the  workshop  sessions  at  C  &  W. 
At  those  sessions,  instruction  centered 
on  the  examples  of  the  participants’  own 
writing  deals  with  the  “why”  and  “how” 
of  identifying  problems  with  clarity,  con¬ 
ciseness  and  attractive  writing  style  and 
how  to  correct  the  problems  that  exist. 

Another  session  deals  with  the  logics  of 
organizing  material  and  their  applications 
to  work  situations  to  produce  an  efficient, 
effective  method  of  producing  a  well- 
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News  PressIBurbank  Daily  Review,  San 
Gabriel  Valley  Tribune,  Orange  Coast 
Pilot,  Oceanside  Blade-Tribune,  Escon¬ 
dido  Times  Advocate,  El  Cajon  Daily 
Californian  and  the  Riverside  Press- 
Enterprise. 

Journey  lists  among  its  major  advertis¬ 
ers  Royal  Viking  Cruises,  Holland  Amer¬ 
ican  Cruises,  the  Mexican  National  Tour¬ 
ist  Office,  Manila  Hotel,  National  Auto 
Club,  Delta  Line  Cruises  and  the  Oregon 
State  Transportation  Department. 

Journey  publisher  Roy  F.  Walkenhorst 
said  that  with  the  addition  of  the  latest 
two  newspapers,  his  travel  supplement 
now  blankets  two  “top  demographic 
areas  of  Orange  County.” 

“The  Riverside/San  Bernardino  area  is 
a  very  lucrative  travel  market,”  he  said. 


organized  report. 

Additionally,  curriculum  deals  with 
particular  aspects  of  writing,  style,  the 
flow  of  ideas  and  a  demonstration  of  how 
one  achieves  the  particular  quality  of 
writing.  Following  this,  a  “hands  on” 
session  is  held,  followed  by  individual 
feedback  from  the  instructor. 

King  has  been  an  independent  consul¬ 
tant  since  1972  and  has  designed  courses 
for  and  taught  business  writing,  time 
management,  communications  processes 
and  systems  to  personnel  of  Fortune  500 
companies. 


Agency  founder  dies 

Lester  Harrison,  founder  of  Lester 
Harrison  Advertising  and  Harrison  Ser¬ 
vices,  Inc.,  died  at  age  78. 

The  agency  he  founded  in  1922  special¬ 
ized  in  the  soft  goods  and  fashion  areas. 
Harrison  caused  something  of  a  stir  in 
fashion  magazines  in  the  1930’s  with  his 
creation  of  full-color,  definitively  illus¬ 
trated  brassiere  advertisements. 

He  was  one  of  the  first  agency  owners 
to  leave  Madison  Avenue  when  he  moved 
his  agency  to  a  rebuilt  brownstone  at 
Third  Avenue  and  50th  street,  during  the 
same  period  as  the  Third  Avenue  ele¬ 
vated  train  tracks  were  located  along  that 
route.  The  agency  today  is  known  as  Har¬ 
rison  Higgins,  Inc. 


“For example,  Riverside/San  Bernardino 
generates  more  visitors  to  Hawaii  than 
Boston,  Houston,  St.  Louis,  Phoenix  and 
Pittsburgh.  In  addition,  a  new  nationwide 
study  shows  that  Riverside/San  Bernardi¬ 
no  will  be  the  single  fastest-growing  ma¬ 
jor  metro  area  in  the  country  over  the 
next  five  years.” 

While  Journey  has  been  successful  in 
the  travel  supplement  field,  others  have 
not  been  as  fortunate.  A  new  supplement 
called  Travel  Illustrated,  which  proposed 
to  come  out  once  a  month  and  which  was 
scheduled  to  be  carried  by  22  newspap¬ 
ers,  folded  last  year  prior  to  publication 
due  to  lack  of  capitalization. 

Grolsch  beer  taps 
new  ad  agency 

Grolsch  Importers,  Inc.,  headquar¬ 
tered  in  Atlanta,  Georgia,  has  named 
Warwick,  Welsh  &  Miller,  Inc.  of  New 
York  as  its  ad  agency  as  of  April  1,  1981. 

Grolsch  Lager  Beer,  imported  into  the 
United  States  from  Holland,  will  be 
promoted  in  both  the  print  media  and  on 
television  in  a  new  Warwick-prepared  ad 
campaign  that  will  debut  this  spring. 

Grolsch  had  previously  been  handled 
by  Marsteller,  Inc. 

American  Motors 
drops  one  agency 

American  Motors  Corporation  has 
consolidated  its  advertising  accounts 
from  three  agencies  to  two. 

The  Renault  account,  which  had  been 
assigned  to  Marsteller,  Inc.,  moves  to 
Grey  Advertising,  the  American  Motors 
passenger  car  ad  agency.  Grey  will  also 
continue  to  handle  conventional  AMC 
passenger  cars. 

The  four-wheel-drive  Eagle  auto¬ 
mobile  advertising  account  moves  from 
Grey  to  Compton  Advertising,  the  agen¬ 
cy  already  in  charge  of  Jeep  vehicle 
advertising. 

“We  now  have  the  advantage  of  con¬ 
solidating  all  of  our  two-wheel-drive  pas¬ 
senger  car  business  with  one  agency  and 
our  four-wheel-drive  automobile  and 
spots  utility  vehicle  business  with 
another,”  said  Thomas  A.  Staudt, 
vicepresident  of  American  Motors’ 
marketing  group. 

Gass  named 
media  director 

Robert  Keating  Gass  has  joined  Van 
Brunt  &  Co.  as  vicepresident,  director  of 
media.  Gass  was  formerly  with  Lord, 
Geller,  Federico,  Einstein,  Inc.,  where 
he  was  associate  media  director.  Prior  to 
that,  he  had  been  with  Doyle  Dane  Bem- 
bach  and  Young  &  Rubicam. 


Ad  agency  holds  writing  training 
seminar  for  its  account  executives 
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Ad  scene _ 

Tech  magazines  draw  recruitment  $$$s 


By  Dan  Lionel 


Competition  for  cherished  classified 
advertising  is  coming  in  varied  wrappings 
these  days. 

Added  to  the  long  tolerated  yellow 
pages,  shoppers  and  the  like,  is  the  no 
longer  dormant  cable  tv  employment 
classification,  particularly  in  the  area  of 
technical  recruitment.  Competition  from 
national  technical  magazines  has  gone 
virtually  unheralded  by  newspaper 
CAMs.  But  with  highly  sophisticated  and 
imaginative  techniques,  that  competition 
is  taking  substantial  chunks  out  of  recruit¬ 
ment  budgets. 

Perhaps  one  of  the  best  examples  is 
that  of  McGraw-Hill’s  “High-Tech 
Four,”  a  group  of  four  publications. 
Among  those  are  “Aviation  Week;” 
“Byte;”  Data  Communications”  and 
“Electronics.”  The  publisher  of  those 
books  claims  each  “commands  the  care¬ 
ful  attention  and  consideration  of  high- 
tech  engineers.  .  .  foremost  in  their  re¬ 
spective  fields  in  each 
magazine.  .  .  addressed  in  a  professional 
environment  by  the  editorial  pages  and 
the  advertising.” 

That  recruitment  advertisers  have 
yielded  to  such  blandishments  may  be 
gleaned  from  a  footnote  on  the  entry 
blank  of  a  contest  that  the  firm  is  conduct¬ 
ing  which  offers  a  case  of  champagne  to 
the  recruiter  who  guesses  closest  to  the 
total  number  of  recruitment  pages  carried 
in  1980  by  McGraw-Hill  publications. 

The  footnote  warns,  “Don’t  start  lower 
than  1500  pages.”  With  rates  ranging 
from  $2,750  to  $5,384  per  page,  it’s  easy 
to  understand  McGraw-Hill’s  abiding  in¬ 
terest  in  recruitment  ads. 

Lest  CAMs  shove  this  type  of  competi¬ 
tion  to  the  back  burner  (it  is,  after  all, 
national  advertising)  a  glance  at  the  folder 
just  sent  to  potential  advertisers  entitled, 
“1981  Special  Issue  —  McGraw-Hill’s 
High-Tech  Four,”  which  includes  “uni¬ 
que  regional  advertising  opportunities,” 
should  dispel  such  a  notion.  In  the  latter 
category,  a  new  feature  called  “Adverto¬ 
rials”  will  serve  as  an  introduction  to  the 
recruitment  ad  section  with  facts  and  fi¬ 
gures  about  the  job  market  in  a  given  area 
and  the  advantages  of  living  and  working 
in  that  area.  Areas  to  be  included  are 
Southern  California,  Colorado,  Northern 
California,  Texas,  Massachusetts  and  the 
Southeast. 

With  is  second  localized  feature,  “Met¬ 
ro  Inserts,”  the  announcement  takes  a 
less  than  subtle  swipe  at  local  newspaper 
classified  noting,  “The  Metro  Insert  pro¬ 
vides  the  opportunity  for  advertisers  to 
reach  all  high-technology  engineers  in  a 
single  metropolitan  area,  with  no  waste 
circulation.”  The  ads  are  preprinted  and 
appear  within  a  few  weeks  of  each  other 


in  the  specific  area  copies  of  all  four 
books.  Two  scheduled  areas  include  Bos¬ 
ton  Metro  and  Los  Angeles  Metro  thus 
far  for  1981. 

The  recruitment  ads  which  geographic¬ 
al  targeting  fails  to  attract  are  the  target  of 
a  dozen  or  more  special  issues  scheduled 
by  each  of  McGraw-Hill’s  high-tech 
books  for  1981.  Such  issues  as  “Compu¬ 
ters  in  Aerospace;”  “Electronics  War¬ 
fare;”  “Voice  Generation  &  Recognition 
by  computer;”,  etc.,  have  their  own  fol¬ 
lowing  among  technical  specialists  and 
represent  an  audience  of  choice  pros¬ 
pects  for  hard-pressed  potential  em¬ 
ployers. 

Added  to  the  technical  magazines 
targeted  to  the  professional  engineering 
community  in  McGraw-Hill’s  stable  is  a 
four  time  per  year  publication,  called 
“Graduating  Engineer”  ,  which  the  pub¬ 
lisher  claims  is  read  by  94%  of  graduating 
engineers.  Some  70,000  copies  are  issued 
to  the  senior  students  in  September, 
Novem'oer,  January  and  March.  One  of 
the  merchandising  features  offered  to  re¬ 
cruiters  is  a  resume  processing  service 
whereby  student  resumes  are  forwarded 
to  advertisers.  Part  of  the  contest  men¬ 
tioned  earlier  requires  estimating  the 
number  of  such  resumes  sent  to  advertis¬ 
ers  in  1980  by  the  McGraw-Hill  High 
Tech  Recruitment  Service.  Here  again 
the  contestant  is  advised,  “Don’t  start 
any  lower  than  100,000.” 

To  keep  its  recruitment  pot  boiling,  the 
company  has  just  issued  Volume  1 ,  of 
its  new  free  publication  directed  to  the 
recruitment  advertising  community  — 
“McGraw-Hill  Publications  Engineering 
Recruitment  News.”  It  is  a  monthly,  and 
in  addition  to  reporting  employment 
trends,  etc.,  the  publication  touts  its  up¬ 
coming  editions  and  includes  reprints 
from  other  McGraw-Hill  publications 
bearing  on  the  interests  on  the  adver¬ 
tisers. 

As  one  CAM  with  whom  the  writer 
discussed  the  above  said,  “It  certainly  is 
an  antidote  for  complacency!” 

K  car  newspaper  ads 
get  high  reader  recall 

A  readership  survey  conducted  by 
Daniel  Starch  &  Associates  shows  that 
Chrysler’s  newspaper  ads  introducing  its 
new  K  car  line  scored  high  readership. 

According  to  the  survey,  the  ads  re¬ 
ceived  a  cumulative  noted  readership  of 
94%.  A  majority  of  the  ads  appearing  in 
newspapers  were  carried  in  metro  Sun¬ 
day  supplements.  According  to  Metro 
Sunday  Newspapers,  Inc.,  over  15  mil¬ 
lion  men  saw  the  K  car  ads. 


Ad  director  named 
Times  vicepresident 

Lance  Primis,  advertising  director  of 
the  New  York  Times,  and  John  M. 
O’Brien,  the  newspaper’s  controller, 
have  been  elected  vicepresidents. 

Primis,  34,  has  been  advertising  direc¬ 
tor  of  the  Times  since  December  1979.  He 
joined  the  newspaper  in  1%9  as  a  classi¬ 
fied  advertising  sales  representative  and 
moved  up  through  a  variety  of  sales  and 
executive  positions,  including  retail 
advertising  manager.  As  advertising 
director,  he  has  been  responsible  for  all 
display,  classified,  production,  promo¬ 
tion  and  research  functions  of  the  news¬ 
paper’s  advertising  department. 

O’Brien,  38,  became  controller  of  the 
Times  in  December  1978.  He  joined  the 
newspaper  in  1960  and  in  1966  was  prom¬ 
oted  to  assistant  manager  of  general 
accounting.  Three  years  later  he  became 
controller  of  Microfilming  Corporation  of 
America,  a  Times  company  affiliate.  He 
returned  to  the  Times  in  1971  as  assistant 
controller. 


Dalgin  leaves 
Million  Market 

Eugene  Dalgin,  former  research  mana¬ 
ger  of  Million  Market  Newspapers,  is 
now  an  independent  newspaper  consul¬ 
tant. 

Dalgin  was  with  Million  Market  for  two 
years  and  for  the  last  eight  months  also 
served  as  technical  representative  of  the 
users’  committee  for  the  Three  Sigma 
Syndicated  Survey. 

Dalgin,  whose  career  also  includes 
position  with  Scarborough  Research, 
Sawyer  Ferguson  Walker  and  Ridder- 
Johns,  the  sales  arm  of  Ridder  Newspap¬ 
ers,  will  be  based  in  New  Rochelle,  New 
York. 

Canadian  agencies 
announce  takeover 

McKim  Advertising,  Ltd.,  based  in 
Toronto,  has  announced  the  acquisition 
of  MacLaren-Wilson  Advertising,  Ltd.  of 
Winnipeg. 

In  announcing  the  takeover,  company 
president  Jim  Anderson  said  McKim  has 
recognized  the  importance  of  western 
Canada  and  Manitoba,  in  particular. 

Sawyer  appoints 
Shewitz  treasurer 

Kenneth  Shewitz  has  been  appointed 
treasurer  of  Sawyer  Ferguson  Walker 
Co.,  Inc. 

Shewitz  had  been  manager  of  finance 
and  control  for  Booz,  Allen  &  Hamilton 
since  1978  after  holding  supervisory 
accounting  positions  with  Holt,  Rinehart 
&  Winston  and  Arthur  Young  &  Co. 
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A  landmark  firsti 
ZI  Metro  anils  in  ana  long  row. 


The  Virginian-Pilot  and  The  Ledger- 
Star  publish  morning  and  afternoon 
newspapers  in  Norfolk,  Virginia,  as  a 
division  of  Landmark  Communica¬ 
tions,  Inc.  To  gain  more  capacity 
and  better  serve  their  unusual  and 
growing  five-city  market,  they 
proposed  to  install  four  new  presses 
in  a  unique  new  configuration:  27 
press  units  all  in  one  long  row! 

It  was  the  kind  of  challenge 
Rockwell-Goss  thrives  on.  In 
addition  to  27  Rockwell-Goss  Metro 
Offset  units  equipped  with  3-arm 
reels  and  PCS/PAR  (Press  Control 
System/Page  Area  Reader),  the 
installation  will  include  four  folders 
and  18  color  half  decks.  The 
equipment  must  handle  long  runs  of 
2()0,000  and  over,  short  runs  as  low 
as  15,000,  and  collect  runs  plus 


We  road  you. 
Wete  Rockwell-Goss. 

straight  runs  —  sometimes  both  at 
once.  In  addition  to  greater  than 
average  color  capability,  it  is 
designed  to  provide  a  wide  variety 
of  color  positioning. 

Our  engineering  feasibility  studies 
proved  that  the  long  row  design  was 
not  only  a  possible  concept,  but  a 
very  practical  one. 

How  does  the  head  of  this  Land¬ 
mark  division  feel  about  the  forth¬ 
coming  Rockwell-Goss  turnkey 
installation?  “We  expect  to  cut  an 
hour  off  our  press  time  —  and  that’s 
pure  gold  to  us,”  says  Robert  D. 
Benson,  president.  “It  means  the 
morning  delivery  carriers  get  our 


bundles  before  the  school  bus  gets 
our  delivery  carriers.  The  inst^la- 
tion  is  a  fine  example  of  a  supplier 
striving  to  meet  the  needs  of  a  cus¬ 
tomer  in  new  and  imaginative  ways. 
It  promises  to  meet  every  criteria 
we  established  —  and  it’s  being  dis¬ 
cussed  in  the  industry  as  the  press 
configuration  of  the  future.” 

For  more  information,  contact 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL 
60650.  Phone:  312/656-8600. 

^1^  Rockwell 

International 

...where  scienoe  gets  down  to  business 


Newspapers  use  trading  stamps 
as  a  means  of  luring  new  readers 


A  recent  promotion  by  the  Lynchburg 
(Va.)  News  and  Daily  Advance,  using  a 
trading  stamp  giveaway  as  an  incentive, 
resulted  in  the  newspapers  getting  1 .900 
new  subscribers. 

According  to  Bob  Childress,  circula¬ 
tion  director  of  the  papers,  “it  was  the 
best  and  the  most  economical  promotion 
we’ve  had  here  in  my  II  years  with  the 
papers.” 

Among  the  other  newspapers  sold  on 
the  benefits  of  offering  trading  stamps  as 
a  means  of  bolstering  circulation  are  the 
Lakeland  (Fla.)  Ledger,  the  Sehring 
(Fla.)  News  and  the  Eastman  (Ga.)  Times 
Journal-Spotlight. 

Nancy  Graham,  sales  promotion  coor- 
d-’iator  at  the  Lakeland  Ledger,  said  a 
recent  three  month  trading  stamp  give¬ 
away  promotion  not  only  got  new  sub¬ 
scriptions,  but  the  paper  “received  adv¬ 
ance  payment  for  those  subscriptions, 
and  anybody  in  circulation  will  tell  you 
that's  quite  a  feat.” 

The  Ledger  ran  its  promotion  in  three 
stages.  The  first  month  it  used  specially 
prepared  mail-back  order  blanks  in  their 
newspaper  racks  which  offered  trading 
stamps  for  a  paid  subscription.  The 
second  month,  stamps  were  used  in  tele¬ 
phone  and  door-to-door  solicitation.  In 
the  third  stage,  the  newspaper  offered 
trading  stamps  to  their  carriers  in  return 
for  pre-paid  new  business. 

At  the  Times-Journal-Spotlight,  cir¬ 
culation  manager  Barbara  Williams 
offered  500  trading  stamps  for  a  renewal 
and  1 ,000  for  new  subscriptions.  She  said 
it  ran  for  two  months  rather  than  the  origi¬ 
nally  intended  one  and  she  plans  to  use 
the  promotion  again  in  February  or 
March  of  this  year. 

In  all  instances,  these  newspapers 
offered  S  &  H  Green  Stamps,  which  has 
been  actively  attempting  to  sell  more 
newspapers  on  the  benefits  of  trading 
stamp  usage. 

“Although  supermarkets  and  service 

Former  TvB  exec 
joins  ad  company 

Norman  “Pete”  Cash,  until  recently 
vicechairman  of  the  Television  Bureau  of 
Advertising,  has  joined  In-Person  Com¬ 
munications  Inc.,  as  executive  vicepresi¬ 
dent. 

IPC  specializes  in  executive  develop¬ 
ment  with  emphasis  on  personal  com¬ 
munications. 

Prior  to  becoming  vicechairman  of 
TvB,  Cash  served  as  president  of  that 
organization  for  18  years  and  helped  de¬ 
velop  TvB  from  a  $50,(MX)  organization  to 
one  with  a  present  budget  of  $5  million. 


stations  are  still  two  of  our  largest  cate¬ 
gories  of  purchasers,  newspapers  are  de¬ 
finitely  among  the  group  of  new 
businesses  accepting  trading  stamps  as  a 
very  viable  promotion,”  said  S  &  H  in¬ 
centive  manager  Rick  Chiles. 

“The  newspapers  have  all  of  the  prize- 
options  open  while  they  are  running  a 
trading  stamp  campaign,”  he  said.  “With 
trading  stamps,  the  recipient  can  choose 
whatever  lie  or  she  wants  rather  than  tak¬ 
ing  whatever  is  offered.” 

Although  more  newspapers  are  picking 
up  on  the  trading  stamp  promotion  idea, 
the  industry  as  a  whole  has  been  slow  in 
jumping  on  the  bandwagon. 

“I  think  the  slowness  with  which  news¬ 
papers  have  taken  to  our  promotion  prog¬ 
ram  has  been  pretty  much  our  own  fault,” 
Chiles  said.  “Our  sales  people  just  ha¬ 
ven’t  called  on  newspapers,  for  whatever 
the  reasons  might  be.  But  we’re  quickly 
taking  care  of  that  with  programs  tailored 
specifically  for  the  newspaper  business 
and  with  training  sessions  for  our  sales 
people.” 

Coupon  clipping  rate 
is  also  high  for  men 

Men  are  almost  as  likely  as  women  to 
clip  newspaper  coupons  regularly, 
according  to  a  study  reported  in  the  cur¬ 
rent  edition  of  Newspaper  Research 
Journal. 

The  study  showed  61%  of  women  clip 
coupons  versus  57%  of  males.  Regular 
coupon  clippers  are  also  more  likely  to  be 
among  the  lower  educational  and  income 
categories,  with  the  likelihood  of  clipping 
dropping  as  income  and  educational 
levels  increases,  the  study  showed.  Age 
was  also  shown  to  be  positively  related 
with  coupon  clipping. 

The  overall  finding  of  the  study  is  that  a 
majority  of  persons  in  all  age,  education 
and  income  categories  reported  regular 
coupon  clipping  in  this  research  of  11 
newspaper  markets. 

The  Syracuse  University  researchers 
who  conducted  the  study  noted  that 
marketing  of  newspaper  coupons  is  in¬ 
creasing  beyond  the  75  billion  estimated 
offered  in  1979. 

Newspaper  Research  Journal  is  a 
quarterly  publication  of  the  Newspaper 
Division  of  the  Association  for  Education 
in  Journalism.  It  is  now  in  it’s  second  year 
of  publishing  from  the  Journalism  Depart¬ 
ment  at  Memphis  State  University. 

Kohler  named 


Compton  promotes 
two  top  executives 

Robert  Huntington,  Jr.,  who  has  been 
executive  vicepresident  and  chief  admi¬ 
nistrative  officer  of  Compton  Advertis¬ 
ing,  was  promoted  to  chief  operating 
officer  of  the  agency. 

At  the  same  time,  Robert  O.  Jordan, 
who  has  served  as  executive  vicepresi¬ 
dent  and  director  of  account  manage¬ 
ment,  has  been  promoted  to  vice 
chairman. 

Two  others,  Eugene  Bartley,  Jr., 
senior  vicepresident  and  management  su¬ 
pervisor,  and  Dawn  Sibley,  senior 
vicepresident  and  media  director,  were 
elected  to  the  board.  Huntington  and  Jor¬ 
dan  were  already  directors. 

Compton  had  1980  billings  in  the  Un¬ 
ited  States  of  $345  million. 

Sibley  was  a  vicepresident  at  Ted  Bates 
Advertising  and  media  director  of  Presi¬ 
dent  Ford’s  election  campaign  of  1976, 
before  joining  Compton  in  1977.  As  direc¬ 
tor  of  media  for  Compton,  she  oversees 
all  media  planning  and  buying,  research 
and  execution  of  the  agency’s  accounts. 

Landon  Associates 
opens  Dallas  office 

Landon  Associates,  Inc.  has  opened  an 
office  in  Dallas  and  appointed  James 
Lavender,  a  veteran  of  the  Atlanta  Jour¬ 
nal-Constitution,  Dallas  Morning  News, 
and  Austin  Group  Newspapers,  to  head 
the*  office. 

The  Dallas  office  represents  the  22nd 
city  in  which  Landon  maintains  an  office. 
The  branch  will  be  included  in  Landon’s 
southern  region  and  Lavender  will  report 
to  regional  vicepresident  Mel  Freeman. 

In  announcing  the  opening,  Owen 
Landon,  Jr.,  the  firm’s  president,  said, 
“Dallas  is  no  longer  just  a  regional  adver¬ 
tising  center  —  it  has  developed  into  a 
viable  source  of  national  advertising  dol¬ 
lars,  generated  directly  from  Dallas,  with¬ 
out  outside  influence.” 


Peter  Kohler,  a  columnist  and  editorial 
writer  for  the  defunct  Suffolk  (L.l.)  Sun, 
was  named  vicepresident  and  assistant  to 
the  president,  CBS  Television  Network. 


Newspapers  to  get 
awareness  campaign 

Grey  &  Davis  Inc.  has  been  named  by 
the  Drackett  Company,  a  division  of  Bris¬ 
tol-Myers  Company,  to  handle  a  consum¬ 
er  education  awareness  campaign  for 
Automatic  Liquid  Vanish  toilet  bowl 
cleaner. 

A  broad-based  print  and  broadcast 
media  campaign  has  just  gotten  under 
way  and  will  run  a  minimum  of  four 
months.  Grey  &  Davis  said  the  campaign 
has  a  “six-figure”  budget. 

The  goal  of  the  Drackett  campaign  is  to 
make  consumers  aware  that  certain  type 
toilet  bowl  cleaners  can  corrode  and  des¬ 
troy  plumbing  parts,  but  that  “Vanish 
does  not  contain  the  corrossive  chemic¬ 
al”  responsible. 
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ADVERTISEMENT 


Anti-CIA  Publication 
Targeted  El  Salvador 


By  Reed  Irvine 

WASHINGTON — Accuracy  in  Media 
has  learned  that  a  publication  called 
CounterSpy  attacked  the  American  Insti¬ 
tute  for  Free  Labor  Development  (AIFLD) 
as  a  CIA  front  shortly  before  the  two 
Americans  and  peasant  leader  associated 
with  the  institute  were  assassinated  in  El 
Salvador.  The  evidence  suggests  that  Mark 
Pearlman,  Michael  Hammer,  and  Rodolfo 
Viera  had  been  targeted  by  members  of 
the  Marxist  left,  who  want  to  destroy  the 
CIA  and  anybody  they  think  is  associated 
with  it. 

CounterSpy  Attacked  Hammer 

In  the  wake  of  those  assassinations,  ele¬ 
ments  of  the  media  have  resurrected 
charges  that  the  AIFLD,  a  project  of  the 
AFL-CIO,  which  is  helping  run  the  land 
reform  in  El  Salvador,  was  linked  to  the 
CIA.  A  reporter  for  National  Public  Radio 
(NPR)  threw  that  charge  in  the  face  of 
AIFLD  executive  director  William  Doher¬ 
ty  in  a  recent  interview.  NPR  reported  his 
denial  but  censored  his  description  of 
Phillip  Agee,  a  source  of  the  charge,  as  a 
soviet  KGB  agent.  The  real  possibility  that 
associates  of  Agee,  who  published  Coun¬ 
terSpy,  had  a  role  in  the  assassinations  has 
been  totally  ignored  by  the  Big  Media. 

CounterSpy  is  the  publication  that  re¬ 
vealed  the  identity  of  the  CIA  station  chief 
in  Greece,  Richard  Welch,  before  his 
assassination  in  1975.  Phillip  Agee,  the 
CIA  defector  who  has  collaborated  with 
communist  intelligence  agents  in  their 
efforts  to  destroy  the  agency,  was  a  mem¬ 
ber  of  the  advisory  board  of  the  Organiz¬ 
ing  Committee  for  a  Fifth  Estate  (OC-5), 
which  published  Counterspy,  in  1976. 
OC-5's  subversive  operations  were  the 
subject  of  a  congressional  investigation 
that  same  year.  Hearings  disclosed  that 
one  of  OC-5's  objectives  was  to  agitate 
against  organizations  such  as  the  AIFLD 
that  were  combatting  communist  domina¬ 
tion  of  labor  unions.  One  of  the  slain 
Americans,  Michael  Hammer,  was  a 
strong  anti-communist  who  believed  that 
the  land  reform  would  undercut  the  com¬ 
munist  appeal  to  the  peasants. 

The  November  1980-|anuary  1981 
issue  of  CounterSpy  contained  two  arti¬ 
cles  on  El  Salvador,  which  both  attacked 
the  AIFLD.  The  author  of  one  article, 
Frank  Arnold,  charged  that  the  CIA  and 
the  AIFLD  worked  together  to  overthrow 


the  Marxist  Allende  regime  in  Chile. 
Arnold  also  noted  th'*  the  CIA-AIFLD 
connection  was  raised  on  the  Public  Tele¬ 
vision  series,  "On  Company  Business." 

The  star  of  the  series  was  none  other 
than  Phillip  Agee.  In  another  publication, 
Arnold  recently  expressed  his  concern  ab¬ 
out  the  AIFLD  program  in  Nicaragua, 
sayng  that  it  was  "small  but  a  potential 
danger"  to  the  Marxist  Sandinistas.  That 
article  appeared  in  the  Daily  World,  the 
newspaper  of  the  Communist  Party  USA. 

The  other  CounterSpy  article  called  on 
the  AFL-CIO  to  end  its  involvement  with 
the  AIFLD.  The  article  included  personal 
attacks  on  Viera  and  Hammer  and  it 
praised  the  Revolutionary  Democratic 
Front,  the  left-wing  terrorist  group  in  El 
Salvador  that  murders  peasants  who 
cooperate  with  the  land  reform  program. 
The  author  of  the  article,  Richard  Hobbs, 
quoted  from  a  report  issued  by  the 
Ecumenical  Program  for  Inter-American 
Communication  and  Action  (EPICA), 
which  claimed  that  the  peasant  union 
once  headed  by  Viera  and  supported  by 
the  AIFLD  was  somehow  aligned  with  the 
right-wing  terrorist  group  ORDEN.  Not 
mentioned,  of  course,  is  the  fact  that  the 
director  of  EPICA,  Rev.  Phillip  Wheaton, 
served  with  Agee  on  the  advisory  board  of 
OC-5. 

Mudslinglng  from  the  Left 

Hobbs  also  claimed  that  University  ot 
Wisconsin  Professor  John  Strasma,  who  in 
1977  investigated  the  financial  affairs  of 
the  peasant  union,  found  that  Viera  had 
"pocketed"  some  of  the  money  for  the 
land  reform  and  that  Mike  Hammer  "did 
nothing  about  it."  Hobbs  went  on  to  ques¬ 
tion  Viera's  honesty  and  reliability  and 
Hammer's  association  with  him.  Howev¬ 
er,  Professor  Strasma  told  Accuracy  in 
Media  in  an  interview  that  he  did  not  find 
that  Viera  had  "pocketed"  any  funds.  He 
described  Viera  as  a  respected,  charisma¬ 
tic  leader  who  was  well-liked  by  the 
peasants. 

Shortly  before  CounterSpy's  blast  at 
Hammer  and  Viera,  it  published  what  it 
called  a  list  of  "CIA  Cops  in  El  Salvador," 
which  purportedly  identified  about  75 
Salvadoran  police  officers  who  had  under¬ 
gone  "CIA-directed  training"  in  the  U.S. 
CounterSpy  charged  that  the  training  was 
designed  to  expand  the  "CIA  infrastruc¬ 
ture  in  El  Salvador."  It  is  not  known  how 
many  of  these  Salvadoran  officers  are  now 
dead. 


ACCURACY  IN  MEDIA  is  a  weekly 
column  available  from  Accuracy  in 
Media,  Inc.  (AIM).  AIM  also  distri~ 
bates  a  600-word  weekly  column, 
"Media  Monitor,"  which  critiques  TV 
and  radio  news  reporting.  These  col¬ 
umns  are  available  at  nominal  cost. 

AIM  also  publishes  a  semi¬ 
monthly  newsletter,  the  AIM  Report. 
This  deals  with  serious  cases  of  error, 
distortion  and  omission  in  news  re¬ 
porting.  You  will  find  in  the  AIM  Re¬ 
port  significant  stories  that  you 
won't  get  from  the  AP,  UPl  or  other 
news  services.  It  is  must  reading  for 
journalists  dedicated  to  accurate  re¬ 
porting.  It  costs  only  $15  a  year. 

AIM  also  provides  experienced, 
provocative  speakers  for  confer¬ 
ences,  clubs  and  seminars  free  of 
charge,  as  well  as  guests  for  TV  and 
radio  talk  shows. 

For  any  of  these  services  use  the 
coupon  below  or  call  Bernie  Yoh, 
(202)  783-4406. 
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Hill  &  Knowiton  vp 
to  replace  Robin  Orr 


Sheila  Patton,  a  vicepresident  of  the 
Hill  and  Knowiton  public  relations  firm, 
has  been  chosen  by  Nancy  Reagan  as  her 
press  secretary. 

Ms.  Patton,  38,  and  a  divorcee  with  two 
children,  works  with  Robert  Gray,  presi¬ 
dent  of  Hill  and  Knowlton’s  Washington 
office  and  a  co-chairman  of  the  Reagan 
Inaugural  Committee.  She  was  inter¬ 
viewed  by  Mrs.  Reagan  during  a  trip  to 
Washington  in  Mid-December. 

This  was  only  days  after  Robin  Orr,  58, 
former  columnist  for  the  Oakland  Tri¬ 
bune,  had  been  moved  from  the  post  after 
service  28  days. 

Ms.  Patton  has  been  with  Hill  and 
Knowiton  four  years — three  in  Washing¬ 
ton  and  one  at  the  firm’s  Houston  office. 
Before  that,  she  had  served  as  public  rela¬ 
tions  manager  at  the  Colorado  National 
Bank  in  Denver  and,  even  earlier,  at  the 
Pittsburgh  office  of  the  public  relations 
firm  of  Burson-Marsteller.  A  native  of  the 
Washington  area,  she  grew  up  in  the  sub¬ 
urb  of  Falls  Church,  Va.,  where  she  now 
lives.  She  is  a  journalism  graduate  of  Du- 
quesne  University  in  Pittsburgh. 

“We  realized  we  need  somebody  with 
Washington  experience,”  a  member  of 
the  Reagan  transition  office  said.  The 
announcement  was  made  last  weekend. 

Ms.  Patton  is  described  as  businesslike 
but  open,  with  good  ideas  about  her  new 
job,  as  well  as  being  “tough  and  profes¬ 
sional.” 

*  *  ♦ 

It’s  a  case  of  on-off-on-again  for  Robin 
Orr,  the  California  newswoman  who  was 
(and  inadvertently  is)  press  secretary  for 
Nancv  Reagan. 

Ms.  Orr  was  appointed  to  the  post  and, 
after  28  days,  supposedly  shifted  to  a  job 
with  the  International  Communication 
Agency  in  San  Francisco.  What  the 
Reagan  transition  team  forgot,  however, 
was  that  the  San  Francisco  job  required 
presidential  appointment,  something  that 
must  await  Ronald  Reagan’s  inauguration 
on  January  20. 

So,  Orr  technically  remains  Nancy 
Reagan’s  press  secretary,  working  out  of 
her  home  to  answer  press  queries  and 
earning  $3,166  a  month. 

The  situation  came  to  light  when  a  re¬ 
porter  called  to  check  on  whether  Nancy 
Reagan  was  asking  for  a  White  House  car 
and  driver  for  her  press  secretary,  some¬ 
times  a  perquisite  of  the  job.  Orr’s  answer 
was  that  she  had  been  promised  a  car  and 
driver. 
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New  York  cops  nab 
newspaper  thieves 

New  York  City  police  arrested  a  trio  of 
apparently  successful  entrepreneurs  who 
allegedly  turned  substantial  profits  selling 
stolen  copies  of  the  New  York  Daily 
News. 

The  accused  pilferers  reportedly  lifted 
copies  of  the  newspaper  from  stores  and 
newsstands  —  an  average  of  75,000 
copies  a  week  over  a  four-month  period. 
The  papers  were  reportedly  sold  by 
young  hawkers  hired  by  the  suspects. 

Police  reportedly  spotted  the  suspects 
sitting  inside  a  gypsy  cab  loaded  with 
bundles  of  newspapers.  The  cab  fled  as 
police  approached,  and  a  high-speed 
chase  through  the  streets  of  the  East  New 
York  section  of  Brooklyn  ensued.  Police 
made  the  arrests  after  the  cab  was  im¬ 
mobilized  after  plowing  into  a  station 
wagon.  Two  police  officers,  who  piloted 
their  cruiser  into  a  light  stantion  and 
seven  occupants  of  the  station  wagon 
were  hospitalized  briefly  for  minor  in¬ 
juries  sustained  in  the  melee. 

The  arrests  capped  several  months  of 
undercover  surveillance  marked  by  close 
cooperation  between  police  and  Daily 
News  circulation  field  supervisors. 

Delta  named  airline 
for  ’82  world’s  fair 

Delta  Air  Lines,  the  southeast’s  domi¬ 
nant  air  carrier,  has  been  named  the  Offi¬ 
cial  Airline  for  the  1982  World’s  Fair,  to 
be  held  in  Knoxville,  Tennessee  May  1 
through  October  31,  1982. 

The  agreement,  valued  at  over  $1  mil¬ 
lion,  was  announced  by  S.H.  Roberts, 
Jr.,  president  of  the  World’s  Fair  and 
David  Conkline,  Delta’s  district  market¬ 
ing  manager. 

“Our  Official  Airline  relationship  will 
involve  extensive  promotional  and  adver¬ 
tising  support  for  Knoxville,  and  the  1982 
World’s  Fair,  including  the  development 
of  World’s  Fair  vacation  packages  for 
marketing  in  key  foreign  and  domestic 
cities,”  Conklin  said. 

The  1982  World’s  Fair  is  the  first  such 
event  ever  the  southeastern  United 
States.  More  than  500,000  foreign  visitors 
are  expected  to  attend  the  World’s  Fair, 
with  most  flying  into  Atlanta’s  new  Inter¬ 
national  Airport,  Delta’s  home  base. 


Busted  water  pipe 
puts  Metro  on  ice 

A  broken  water  pipe  caused  extensive 
damage  to  the  headquarters  of  Metro 
Sunday  Newspapers  at  260  Madison  Ave¬ 
nue  in  New  York. 

The  break,  which  occurred  one  flight 
above  the  office  on  the  third  floor,  left 
Metro’s  art  and  sales  departments  “inun¬ 
dated,”  remarked  Tom  Craddock,  prom¬ 
otion  and  research  director. 

“We  haven’t  established  a  dollar  figure 
on  the  damage,”  Craddock  said.  “Art 
materials,  carpeting,  machinery  were 
destroyed.” 

Craddock  noted  the  deluge  also  de¬ 
molished  a  considerable  portion  of  the 
office’s  ceiling. 

“People  are  dodging  the  ceiling  as  it 
falls  down,”  he  stated.  Craddock  said 
that  the  sub-freezing  weather  caused  the 
East  39th  side  of  the  buiding  to  be  co¬ 
vered  by  “a  sheet  of  ice.” 

At  least  there  were  no  longer  any  ici¬ 
cles  hanging  inside  the  office  as  Craddock 
reported,  “The  heat’s  up  now.  It  was  a 
little  cold  when  we  came  in.” 


Action  by  Congress 
to  aid  voters  urged 

A  former  network  news  executive  cal¬ 
led  for  congressional  action  to  give  west¬ 
ern  voters  a  fairer  deal  than  they  received 
last  Election  Day. 

Elmer  W.  Lower,  ex-president  of  ABC 
News  and  now  professor  of  journalism  at 
the  University  of  Missouri,  writing  in  TV 
Guide  (January  17  issue),  reviewed  five 
proposals  designed  to  avoid  a  reoccurr¬ 
ence  of  the  voting-result  projections  that 
appear  so  early  that  they  discourage  vo¬ 
ters  from  going  to  the  polls  in  the  Western 
time  zones. 

“Congress  can  take  a  big  step  in  solv¬ 
ing  the  problem  in  its  next  session,”  Low¬ 
er  said.  “It  can  establish  uniform  poll¬ 
closing  hours  everywhere  (for  the  1 78,000 
precincts  in  the  50  states  and  the  District 
of  Columbia).  That  is  the  simplest  im¬ 
mediate  solution. 

“But  even  that  would  not  restrain  news 
organizations — notably  those  of  the  big 
television  networks — from  interviewing 
voters  as  they  left  the  polls  and  making 
projections  based  on  those  results.” 

Lower  suggested  that  all  news  orga¬ 
nizations  should  agree  not  to  use  exit- 
interview  polls  as  the  sole  basis  for  pro¬ 
jection.  “They  should  use  them  only  for 
developing  demographic  information  ab¬ 
out  voting  patterns,”  he  said. 

The  former  network  newsman  said 
some  people  in  the  news  business  don’t 
believe  a  solution  will  be  found  until  some 
news  organization  gets  badly  burned  on 
its  election  projections  based  on  exit- 
interview  polls. 
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Investigative  reporters 
continue  their  feud 


By  John  Consoli 

The  feud  over  the  issuance  of  Army 
records  (E&P,  January  3)  between  Okla¬ 
homa-based  investigative  reporter  Jack 
Taylor  and  Washington  Star  reporter 
John  Fialka  heated  up  this  week  with 
Fialka  charging  Taylor  with  conflict  of 
interest. 

Last  week  Taylor  said  opposition  by 
Fialka  and  other  members  of  the  Penta¬ 
gon  Press  corps  to  have  the  Army  release 
certain  records  led  to  a  feeling  on  his  part 
that  those  reporters  might  be  operating  on 
a  “buddy  system”  with  the  Army. 

Fialka  said  that  if  any  buddy  system 
exists,  it  is  between  Taylor  and  the  Army. 
He  said  Taylor  may  have  used  his  posi¬ 
tion  as  an  Army  Reserve  officer  to  learn 
about  the  existence  of  certain  Army  re¬ 
cords. 

Fialka  said  Taylor  had  neglected  to 
make  it  known  publicly  that  although  he 
has  reported  on  the  military,  he:  (1)  is  a 
Major  in  the  Army  reserve;  (2)  works  two 
weeks  a  year  in  the  Public  Affairs  Office 
at  the  Pentagon;  and  (3)  has  a  security 
clearance  and  deals  with  classified  Army 
documents. 

“For  Taylor  to  be  picturing  himself  as 
an  outsider  battling  against  the  Army  and 
the  Pentagon  Press  corps  is  ludicrous,” 
Fialka  said. 

The  two  reporters  have  been  feuding 
over  Taylor’s  attempt  to  gain  access  to 
the  Army’s  “after-action”  reports.  Army 
procedure  calls  for  public  information 
officers  tOjisit  in  on  interviews  the  press 
conducts  with  Pentagon  officers.  Follow¬ 
ing  the  interview,  the  information  officer 
prepares  a  report,  for  internal  use,  which 
contains  the  names  of  the  people  involved 
in  the  interview,  the  subject  matter  dis¬ 
cussed,  questions  asked  and  sometimes 
his  impression  of  the  reporter  who  con¬ 
ducted  the  interview. 

Fialka  has  argued  that  releasing  such 
reports  would  allow  one  reporter  “to  fer¬ 
ret  out  the  work  product  of  another  re¬ 
porter.” 

Responding  to  Taylor’s  allegations 
against  the  Pentagon  Press  corps,  Fialka 
said,  “For  Taylor  to  come  in  and  say  we 
(the  Pentagon  Press  corps)  are  tools  of  the 
Army  is  ludicrous.  It’s  Jack  Taylor  who 
has  the  conflict.  I’ve  talked  to  him  and  he 
insists  he  can  take  off  one  hat  and  wear 
the  other,”  Fialka  said.  “But  he  is  being 
paid  by  the  Army.” 

Fialka  said  he  has  been  covering  his 
beat  at  the  Pentagon  for  about  two  years 
and  never  heard  of  the  “after-action”  re¬ 
ports  until  after  Taylor  made  his  request 
under  the  Freedom  of  Information  Act  to 
obtain  them.  Fialka  also  contends  that 
reporters  who  have  been  covering  the 


Pentagon  for  12  years  never  knew  about 
them. 

Taylor  said  he  became  aware  of  the 
after-action  reports  while  putting 
together  a  series  on  military  preparedness 
which  ran  last  fall.  Fialka,  however,  feels 
Taylor  may  have  learned  about  them 
while  putting  in  his  two  week  stints  in  the 
Pentagon  Public  Affairs  office. 

“I  respect  Taylor  professionally,  but  I 
am  opposed  to  what  he  is  trying  to  do 
procedurally,”  Fialka  said.  “What 
Taylor  is  trying  to  do  can  damage  inves¬ 
tigative  reporting.” 

Fialka  said  he  became  alarmed  when  he 
learned  of  Taylor’s  request  because,  “I 
had  put  a  five-part  series  on  the  military  in 
the  computer,  waiting  for  space  to  run  it 
(in  the  paper.)  I  had  spent  over  six  months 
developing  the  series.  I  had  about  25  for¬ 
mal  interviews  with  Army  types  that  were 
in  the  records  (that  Taylor  was  seeking  to 
obtain.) 

“What  concerned  me  was  not  that  he 
would  get  the  names  of  people  1  had 
spoken  to,  but  that  he  would  get  the  ques¬ 
tions  I  was  asking,”  Fialka  said.  “That 
would  enable  any  reporter  from  another 
paper  to  steal  the  story.  Taylor  is  a  good 
reporter  and  his  motives  may  be  honest. 
But  the  next  reporter  who  comes  along 
may  not  be  so  honest. 

“If  my  story  were  to  be  stolen,  the  next 
time  I  ask  my  editor  to  give  me  six  months 
to  work  on  a  story,  he  will  be  hesitant 
because  another  reporter  will  be  able  to 
steal  it.  This  will  kill  the  incentive  for 
all-long  term  projects.” 

Fialka  said  one  of  his  basic  freedoms  as 
a  reporter  should  be  the  right  to  remain 
competitive.  “I  prefer  that  no  other  re¬ 
porter  learn  about  who  I  even  talk  to,”  he 
said. 

Fialka  said  although  the  Army  has 
apparantly  been  putting  together  after¬ 
action  reports  for  some  time,  he  is  not 
bothered  by  it.  “They’ve  never  tried  to 
knife  me  by  giving  the  information  1 
obtained  to  somebody  else,”  he  said. 
“I’ve  had  some  pretty  intense  interviews 
while  here,  but  1  have  never  been  sabot¬ 
aged  by  that  type  of  leak. 

“The  military  will  always  attempt  to 
cover  their  ass.  To  prevent  them  from 
being  burned  by  a  reporter.  That  is  their 
light.  I  can  live  with  that.” 

Fialka  said  that  while  some  long-time 
members  of  the  Pentagon  Press  corps 
might  be  able  to  walk  right  into  a  high 
ranking  officer’s  office  and  question  him, 
niiost  of  the  press  corps  are  not  that  close 
to  the  officers. 

“I  can’t  do  that  because  I’ve  only  been 
there  two  years,”  he  said.  “Also,  I  would 
rather  keep  things  on  a  more  formal 
basis.” 


Fialka  said  he  does  not  feel  Army  offic¬ 
ers  are  intimidated  by  the  presence  of  a 
Public  Information  Officer  during  the  in- 
tt:rview,  or  no  more  than  they  could  be 
intimidated  by  a  reporter  who  is  taking 
notes  or  recording  the  interview. 

Fialka  said  this  is  not  a  feud  so  clearly 
defined  that  it  is  the  Army  and  the  Penta¬ 
gon  Press  corps  joined  together  against  all 
imvestigative  reporters. 

“The  Army  has  its  own  case — to  pro¬ 
tect  its  internal  procedures — and  I  have 
to  protect  my  ability  to  work  on  some¬ 
thing  other  than  a  day-to-day  story,” 
Fialka  said. 

Taylor  said  he  has  been  “picking  up 
nimors”  that  the  Army,  which  does  not 
w'ant  to  release  the  after-action  reports, 
“has  been  spreading  the  word  that  I 
obtained  classified  documents  while 
v/orking  at  the  Pentagon.” 

Taylor  said  his  last  two  stints  of  duty  at 
the  Pentagon  have  been  in  the  Command 
Information  Office  of  Public  Affairs  and 
not  in  the  Public  Information  Office.  He 
said  the  Public  Information  Office  is  in¬ 
volved  in  the  after-action  reports,  not  the 
Command  Information  office. 

He  said  he  didn’t  know  about  the  re¬ 
ports  while  working  in  the  Pentagon  and 
said  they  weren’t  classified  anyway.  He 
also  denied  allegations  that  he  obtained 
classifed  documents  while  working  at  the 
Pentagon  which  he  later  used  in  his  series 
on  military  preparedness.  While  admit¬ 
ting  he  did  obtain  some  classified  docu¬ 
ments  for  his  series,  he  said  this  was  done 
in  his  capacity  as  a  reporter. 

“If  I  had  prior  knowledge  or  had  seen  a 
document  ahead  of  time  (while  in  the  Pen¬ 
tagon)  and  then  obtained  it  as  a  journalist 
from  another  source,  I  would  have 
ignored  it  because  I  had  first  seen  it  in 
while  in  Army  capacity  and  that  would  be 
a  true  conflict,”  Taylor  said. 

Taylor  does  not  see  a  conflict  because 
he  is  in  the  Army  reserve  and  has  written 
about  the  Army  in  his  capacity  as  an  in¬ 
vestigative  reporter. 

“Can  a  journalist  not  write  about  the 
media  because  he  is  a  journalist?”  Taylor 
said. 

Taylor  said  it  is  the  fault  of  the  Penta¬ 
gon  Press  corps  if  they  were  not  aware 
that  the  after-action  reports  exist.  “They 
just  don’t  do  thorough  research,”  he  said. 

The  reports  are  not  exempt  under  the 
Freedom  of  Information  Act  and  the 
Army  has  aknowledged  this.  Taylor  said 
he  will  continue  to  push  for  their  release. 

Meanwhile,  the  Army  has  stalled  on 
making  its  decision.  It  denied  Taylor’s 
original  request  for  the  reports  and  is  now 
considering  his  appeal.  Taylor  said  he 
was  told  the  Secretary  of  the  Army  may 
have  to  be  consulted  before  a  decision  is 
rendered. 

“One  thing  I’ve  heard  they  might  do  is 
offer  a  compromise — to  release  all  the 
reports  involving  stories  already  pub¬ 
lished  and  to  withhold  reports  on  those 
not  yet  published,”  Taylor  said. 
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“h Texas  there’s  a  sense  of  pride 
about  who  we  are  and  what  we 
do.  At  The  Houston  Chronicle  we 
carry  through  with  that  sense  of 
pride  in  our  own,  locally  edited, 
Sunday  Texas  Magazine’,’ 

RICHARD  J.V.  JOHNSON 
President,  Houston  Chronicle 


“Almost  one  million  readers  in  the 
key  target  audiences  read  Texas 
Magazine  every  Sunday  Dramatic 
full  color  and  high  readership 
enables  The  Chronicle  to  carry 
over  80%  of  the  local 
department  store  linage  run  in 
Houston’s  two  Sunday  magazines’’ 

JACK  SWEENEY 
Advertising  Director 


“Our  magazine  is  the  most  colorful 
part  of  our  paper  And  the  fact 
that  it’s  in  color  is  only  part  of  it 
It’s  the  local  treatment  we  give  to 
‘  things  that  draws  people,’’ 

'van  hetherly 

Editor 


NO  NATIONALiy  SyNDICATED  MAGAZINE 
GIVES  VOU  THE  READERSHIP, 

THE  BELIEVABIUry  OR  THE  ADVERTISING  RESPONSE 
OF  YOUR  OWN  LOCAUy  EDITED  MAGAZINE 

50  of  the  country's  leadins  newspapers  carry  locally  edited  SUND^ 
masazines.  And  they  could  probably  sive  you  50  good  reasons  why 
Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 


•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Vbur  paper  ought  to  be  positioned ’with  the  country's  top  newspapers.  If 
your  circulation  is  over  150,000,  It's  entirely  feasible . . .  and  we'll  show  you 
how. 

Call  Jim  Davy,  President,  (21^  689-8200. 


Note:  8  of  the  50  covers  are  showri  above. 


AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald- American,  BUFFALO  Courier-Express 
BUFFALO  News,  CHICAGO  Tribune,  ONCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Mornins  News, 
DALLAS  Times-Herald,  DENVER  Post,  DES  MOINES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  Chronicle, 
INDIANAPOLIS  Star,  KANSAS  OTY  Star,  LOUISVILLE  Courier-Journal  &  Times,  LOS  ANGELES  Herald  Examiner,  LOS  ANGQES  Valley  News, 
MEMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune,  NEW  ORLEANS  Times-Picayune,  NEW  YORK  News, 
OMAHA \Xbrld-Herald,  ORLANDO  Sentinel  Star,  PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journai, 
ROCHESTER  Democrat  &  Chronicle,  ST.  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  OTY  Tribune, 

SAN  JOSE  Mercury-News,  SEATTLE  Times,  SEATTLE  Post-lntelligerx:er,  SPOKANE  Spokesman-Review,  SYRACUSE  Herald-American/Post-Standard, 
TACOMA  News  Tribune,  TOLEDO  Blade,  WASHINGTON  Post,  WASHINGTON  Star. 


Contest  started 
to  recognize 
black  people 

In  an  attempt  to  recognize  the  efforts  of 
journalists  reporting  on  the  lives  and  con¬ 
cerns  of  blacks,  the  National  Association 
of  Black  Journalists  has  established  a 
national  contest  for  print  and  broadcast 
journalists. 

N  ABJ  is  a  five-year-old  organization  of 
print  and  broadcast  journalists. 

This  isn't  just  another  contest,  said 
Bob  Reid.  NABJ  president  and  senior 
producer  in  charge  of  the  investigative 
unit  at  Los  Angeles'  KNXT-tv. 

“NABJ's  main  purpose  is  to  promote 
black  journalists  and  the  coverage  of 
black  people."  Reid  said.  “We  are  con¬ 
cerned  about  the  decreased  amount  of 
attention  focused  on  the  lives  of  black 
people.  There  is  a  movement  that  the  civil 
rights  movement  is  over  and  that  blacks 
have  achieved  all  there  is  to  achieve,  that 
all  is  well  in  the  black  community.  But 
that's  not  true.  The  reason  for  such 
euphoria  to  exist  partly  lies  with  the 
media's  failure  to  report  on  the  concerns 
of  blacks. 

“We  feel  that  by  recognizing  good  re¬ 
porting  about  blacks  and  the  black  condi¬ 
tion  that  has  had  some  significance  and 
impact  upon  the  lives  of  blacks  we  will 


foster  more  of  the  same."  Reid  added. 

The  competition  is  open  to  all  televi¬ 
sion  and  radio  broadcasters,  tv  camera¬ 
men.  print  journalists  and  photojournal¬ 
ists.  There  will  be  five  categories;  tv. 
radio,  print,  print  photo  and  tv  camera 
work. 

Winning  entries  will  have  had  a  signifi¬ 
cant  impact  in  the  field  of  communica¬ 
tions  from  a  black  perspective. 

Entries  must  be  about  blacks  or  the 
black  condition;  don't  necessarily  have  to 
have  been  done  by  a  black  journalist;  and 
may  be  a  single  effort  (photo  or  story )  or  a 
series  on  a  related  topic.  Entries  will  be 
returned  upon  request.  Entry  fee  is  $20. 

Entries  will  be  judged  by  a  blue-ribbon 
panel  of  journalists  for; 

*  Impact 

*Sensitivity 

*Quality 

*and  Significance. 

Entries  must  have  been  originally  aired 
or  published  between  May  15.  1980  and 
May  15.  1981 .  Winners  will  be  announced 
and  honored  during  the  NABJ  annual 
convention  to  be  held  Aug.  20-23. 1981.  at 
the  Galt  House  Hotel.  Louisville.  Ky. 
Winners  will  be  notified  in  advance. 

A  formal  entry  blank  is  required.  The 
entry  blank  should  be  accompanied  by  a 
nominating  letter  indicating  the  impact 
and  significance  of  the  entry. 

Send  photos  to;  Jeanne  Fox.  Detroit 
Free  Press.  321  W.  Lafayette  St..  Detroit. 
Mich.  48231. 


Send  print  entries  to;  Al  Fitzpatrick. 
Executive  Editor.  Akron  Beacon- 
Journal.  44  East  Exchange  St..  Akron. 
Ohio  44328. 

Send  tv  entries  to  Johnathan  Rodgers. 
News  Director.  KNXT-tv.  6121  Sunset 
Blvd..  Los  Angeles.  Calif.  90028.  (213) 
460-3538. 

Send  radio  entries  to;  Tony  Cox.  Re¬ 
porter.  KFWB  Radio.  6230  Yucca  St.. 
Los  Angeles.  Calif.  (213)  462-3392. 

For  official  entry  blanks  and  general 
information  about  the  contest,  write  the 
contest  chairman.  Ben  Johnson.  Detroit 
Free  Press.  321  W.  Lafayette  St. .Detroit. 
Mich.  48231. 

NABJ  also  will  name  during  the  con¬ 
vention  the  winner  of  the  Frederick 
Douglas  award.  Previous  winners  of  the 
award  include  Carl  Rowan,  syndicated 
columnist;  Terry  Carter,  actor  and  found¬ 
er  of  Meta  Productions;  and  Pulitzer- 
prize  winners  Moneta  Sleet.  Les  Payne. 
Acel  Moore  and  Ovie  Carter. 


Headquarters  to  move 

The  national  headquarters  of  Society  ol 
Professional  Journalists.  SDX.  in  Chica¬ 
go  is  moving  on  February  1  to  840  N. 
Lake  Shore  Dr..  Suite  801.  The  organiza¬ 
tion  has  maintained  an  address  at  35  E. 
Wacker  Dr.  since  1937.  The  reason  given 
for  the  move  was  a  rent  increase. 


There’s  still  time  to  enter 
The  Journalism 
Awards  Competition 

for  distinguished  service 
in  health  reporting 
sponsored  by  the 
American  Chiropractic 
Association.  Cash  prizes 
and  medallions  of  merit 

will  be  awarded 
for  category 
entries  in 


newspaper, 
magazine,  radio 
and  television. 


If  you  have  been  responsible  for 
a  program  or  story  that  is  meri¬ 
torious  in  bringing  public  attention 
to  the  health  needs  of  our  nation 
...  if  your  work  has  served  to  moti¬ 
vate  your  community  to  a  better 
understanding  of  a  health  problem 
...  if  your  efforts  promoted  health 
and  welfare,  your  story  o’"  program 
should  be  entered  in  this  compe¬ 
tition.  Enter  your  own  program  or 
nominate  colleagues’ programs  for 
awards. 

Closing  date  for  1980  compe¬ 
tition  is  March  1. 1981 . 

For  Rules  and  Entry  forms,  write  to: 

Journalism  Awards 
American  Chiropractic  Association 
2200  Grand  Avenue 
Des  Moines.  Iowa  50312 


Plan  also  to  do  a  suitable 
work  for  the  calendar  year  1981 
and  enter  before  March  1982  . 
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Newspeople  in  the  news 


Russell  L.  Brown  was  promoted 
from  executive  sports  editor  of  the  Balti¬ 
more  News  American  to  assistant  to  the 
editor. 

William  J.  Ward  was  promoted  from 
metropolitan  editor  to  assistant  managing 
editor/news,  and  Ralph  L.  Vigoda 
moved  up  from  assistant  sports  editor  to 
succeed  Brown  as  executive  sports 
editor. 

♦  ♦  * 

Jack  Harpster,  classified  advertising 
director  of  the  Torrance  (Calif.)  Daily 
Breeze,  and  the  San  Pedro  (Calif.)  News- 
Pilot,  since  1972,  was  named  advertising 
director  of  the  two  Copley  Newspapers. 

Claire  Goodwin,  telephone  room 
manager  of  the  two  newspapers  since 
1965,  has  become  classified  ad  manager. 
Harpster  started  with  the  Daily  Breeze  in 
1959  and  has  since  served  as  retail  ad 
manager,  promotion  manager,  and  acting 
national  manager  of  the  newspaper. 
Goodwin  joined  the  Daily  Breeze  in  1960 
in  the  accounting  departent  and  is  presi¬ 
dent  of  the  Southern  California  Classified 
Sales  Supervisors. 

ifc  *  ifc 


Karen  Edson,  formerly  with  the 
Binghamton  (N.Y.)  Evening  Press  and 
Sun  Bulletin,  has  joined  the  New  York 
office  of  Gannett  Newspaper  Advertising 
Sales  in  the  co-op  and  retail  department. 


The 

Playboy  Foundation 
Announces 
The  Hugh  M.  Hefner 
First  Amendment  Awards 


In  recognition  of  those  individ¬ 
uals  who  have  worked  to  protect 
and  enhance  First  Amendment 
rights  for  Americans  during  1980. 

Winners  will  be  selected  by 
the  panel  of  judges  and  each  will 
receive  $3,O0O  hnd  a  specially 
designed  plaque.  Award  cate¬ 
gories:  Print  journalism,  Book 
Publishing,  Education,  Motion 
Pictures  and  Television,  Law, 
Government. 

Judges: 

Senator  Edward  W.  Brooke, 

Nat  Hentoff,  Fay  Kanin, 

Judith  Krug,  and  Charles  Nesson. 

Deadline  for  receipt  of 
nomination  is  April  30,  1981.' 

Nomination  forms  available 
from  Hugh  M.  Hefner  First 
Amendment  Awards,  8560 
Sunset  Boulevard,  Los  Angeles, 
California  90069.  (213)  659-4080. 


Paul  O’Connor,  reporter  and  res¬ 
taurant  critic  for  the  Seattle  Post- 
Intelligencer,  was  named  press  secretary 
for  Washington’s  Governor-elect  John 
Spellman.  O’Connor,  a  native  of  Chica¬ 
go,  joined  the  Chicago  City  News  Bureau 
in  1971,  later  worked  for  two-and-a-half 
years  as  an  assistant  to  columnist  Mike 
Royko,  and  joined  the  Post-Intelligencer 
stair  five  years  ago. 

*  *  * 

Linnea  Lannon  became  fashion  edi¬ 
tor  of  the  Detroit  Free  Press  January  5.  A 
journalism  graduate  of  Indiana  Universi¬ 
ty,  she  interned  at  the  Washington  Post 
and  joined  the  Chicago  Tribune  more 
than  five  years  ago.  She  has  been  a 
fashion  writer  at  the  Tribune  the  past  two 
years. 

Jim  Ricci  will  join  The  Way  We  Live 
staff  of  the  Free  Press  February  I  as  a 
general  assignment  reporter.  He  has  been 
at  the  Akron  Beacon  Journal  since  1971  in 
a  number  of  beats  including  investigative/ 
special  assignments  writer,  op  ed  col¬ 
umnist,  and  associate  metro  editor. 

♦  *  * 

Larry  Marshak  was  named  sports 
editor  of  the  Fort  Myers  (Fla.)  News- 
Press,  succeeding  John  Gibson,  who 
became  assistant  sports  editor  of  the  Cin¬ 
cinnati  Enquirer.  Marshak  had  been  ex¬ 
ecutive  news  editor  and  executive  sports 
editor  of  the  Burlington  (Vt.)  Free  Press. 
*  *  * 

Gene  King  was  named  national  adver¬ 
tising  manager  for  the  Greenville  (S.C.) 
News  and  Greenville  Piedmont,  being 
promoted  from  cooperative  advertising 
coordinator  for  the  two  newspapers.  He 
had  held  that  post  since  last  May  when  he 
moved  from  a  similar  post  with  the  Char¬ 
lotte  (N.C.)  Observer  and  News.  King 
succeeds  Grace  Laird,  who  resigned. 

*  *  * 

Gary  C.  McWilliams,  a  former  re¬ 
porter  with  the  Lowell  (Mass.)  Sun  and 
the  Haverhill  (Mass.)  Gazette,  has  joined 
Emhart  Corporation,  Farmingham, 
Conn. ,  as  assistant  editor  for  the  multina¬ 
tional  company’s  newspaper,  Emhart 
News. 

*  ♦  ♦ 

Bill  Nachman  was  appointed  metro 
editor  of  The  Weekender,  published  each 
Friday  by  the  Norfolk  (Va.)  Journal  and 
Guide.  Previously  he  was  a  general 
assignment  reporter  for  the  Savannah 
(Ga.)  Evening  Press  and  the  York  Town 
Crier,  Yorktown,  Virginia. 

* 

James  O.  Mietsch  was  named  circula¬ 
tion  director  of  the  Blytheville  (Ark.) 
Courier  News,  having  previously  been 
a.m.  circulation  manager  for  the  Elmira 
(hi. Y.)  Star  Gazette. 


Arehart  McClennen 

Gene  R.  Arehart  is  the  new  vicepresi¬ 
dent  and  general  manager  of  the  Detroit 
News,  responsible  for  the  day  to  day 
business  operations.  Richard  J.  McClen¬ 
nen  succeeds  Arehart  as  vicepresident 
and  marketing  director  of  the  News. 

Arehart  moved  to  the  News  in  1973 
from  Dow  Jones  &  Co.  Inc.,  holding  va¬ 
rious  positions  since  then.  McClennen, 
with  the  News  as  advertising  sales  mana¬ 
ger  beginning  in  1979,  previously  was 
with  the  Philadelphia  Bulletin.  The 
changes  were  announced  by  Robert  C. 
Nelson,  vicepresident  of  the  newspaper 
division  of  the  Evening  News  Association 
who  formerly  held  the  dual  title  of 
vicepresident  and  general  manager  of  the 
News  and  vicepresident  of  the  ENA  news¬ 
paper  division. 


Elizabeth  Christian  Wilds  joined 
the  promotion  and  public  relations  de¬ 
partment  of  the  Los  Angeles  Times  as  a 
public  relations  writer.  She  moved  from 
C  &  W  Communications,  a  public  rela¬ 
tions  firm  in  Austin,  Texas,  where  she 
was  a  partner. 

4:  4:  * 

Frank  Wicks  was  promoted  to  assis¬ 
tant  production  manager  for  the  Florida 
Publishing  Company,  Jacksonville,  pub¬ 
lisher  of  the  Florida  Times-Union  and 
Jacksonville  Journal.  Wicks,  a  board 
member  for  mechanical  conferences  and 
the  Dilitho  board  of  the  Southern  News¬ 
paper  Publishers  Association,  was 
formerly  pressroom  superintendent  and 
newsprint  coordinator. 

*  4: 

John  D.  Colville  is  the  newly 
appointed  chief  photographer  for  the  Cal¬ 
gary  (Alta.)  Herald,  replacing  Bill  SlM- 
KINS,  who  becomes  assistant  city  editor. 
Colville  started  in  the  circulation  depart¬ 
ment  of  the  Herald  in  1959,  went  to  the 
Penticton  Herald  in  1964,  and  moved 
back  to  Calgary  as  a  staff  photographer  in 
1966. 

♦  ♦  * 

Jay  Weiner  has  rejoined  the  sports 
staff  of  the  Minneapolis  Tribune  and  will 
be  the  paper’s  baseball  writer,  with  prim¬ 
ary  responsibility  for  covering  the  Minne¬ 
sota  Twins.  Weiner  previously  worked  at 
the  Tribune  as  state  sports  correspondent 
and  for  the  past  year  he  covered  the  Mets 
and  Yankees  for  Newsday,  Long  Island. 
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Blackburn  Woodward  Koupol 


E.B.  Blackburn,  former  metropoli¬ 
tan  editor  of  the  Memphis  Commercial 
Appeal,  was  appointed  managing  editor 
of  the  Rocky  Mountain  News,  Denver. 
He  replaces  Michael  Nolan,  who  was 
reassigned  as  associate  editor  of  the 
editorial  page. 

Blackburn  had  a  long  career  with  the 
Commercial  Appeal,  beginning  in  1952  as 
a  copy  editor,  and  subsequently  as  pic¬ 
ture  editor  and  then  copy  desk  chief  and 
editor  of  Mid-South,  the  staff-produced 
Sunday  roto  magazine  for  13  years.  He 
became  assistant  managing  editor  in  1976 
and  metropolitan  editor  shortly  after  that . 

4:  *  * 

Nance  Woodward,  a  member  of  the 
editorial  staff  of  the  Harrisburg  (Pa.)  Pat¬ 
riot-News  since  1968,  is  the  newly  named 
Lifestyle  section  editor.  She  replaces 
Connie  Blackwell,  who  resigned  to 
take  an  editorial  position  in  the  South¬ 
west.  Mrs.  Woodward,  a  Harrisburg  na¬ 
tive,  received  several  awards  from  the 
Pennsylvania  Women’s  Press  Associa¬ 
tion  while  a  staff  writer  and  copy  editor 
with  the  Patriot-News. 

*  *  * 

Jerry  Deal,  formerly  of  the  staffs  of 
the  San  Antonio  Light  and  the  San  Anto¬ 
nio  Express-News,  was  named  editor  of 
the  Taft  (Tex.)  Tribune.  Deal  and  his  sons 
own  Mass  Media  Communications- 
Advance  Productions,  a  San  Antonio 
public  relations  company. 

*  *  4: 

Jack  Glasock,  former  photographer 
for  the  Alton  (Ill.)  Telegraph  and  the  San 
Antonio  Magazine,  joined  the  Kingsville 
(Tex.)  Record-News. 

«  *  * 

Bill  Bost,  Waco  (Tex.)  Tribune- 
Herald  general  manager,  a  45-year  em¬ 
ploye  of  the  papers,  has  retired. 

9|(  9|C  % 

Steve  Carswell,  production  director 
of  the  Athens  (Ga.)  Banner-Herald  and 
Athens  Daily  News  since  April,  1977,  has 
become  operations  manager  of  Hartwell 
(Ga.)  Publications,  a  division  of  Morris 
Communications  Corporation  which 
owns  the  Athens  papers. 

Gary  A.  Cleveland  replaces  Cars¬ 
well  in  Athens.  He  has  been  with  the  Ban¬ 
ner-Herald  and  Daily  News  almost  12 
years,  most  recently  as  assistant  produc¬ 
tion  director. 
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Raymond  B.  Koupal  is  the  newly 
appointed  business  manager  and  control¬ 
ler  of  the  Philadelphia  Bulletin.  For  the 
past  year  he  has  been  executive 
vicepresident  and  director  of  operations 
for  the  Morristown  (N.J.)  Daily  Record 
and  previously  was  vicepresident,  fi¬ 
nance,  and  controller  of  the  newspaper. 
Earlier  he  was  with  the  Minneapolis  Star 
and  Tribune  Co.  and  Stromberg  Publica¬ 
tions. 

*  *  * 

Joseph  J.  Haraburda  was  promoted 
to  vicepresident/circulation  of  the 
Washington  Post,  succeeding  Jack  Pat¬ 
terson,  who  became  assistant  president. 
Haraburda  Joined  the  Post  in  1978  and 
was  named  circulation  manager  in  1979 
and  circulation  director  last  year.  Pre¬ 
viously,  he  had  worked  with  the  Wilming¬ 
ton  News  Journal  and  the  Philadelphia 
Inquirer. 

*  *  ♦ 

Changes  effective  this  month  at  the 
Omaha  World-Herald  include: 

Vern  Cornish  to  display  advertising 
manager,  a  new  position  with  responsibil¬ 
ity  for  retail  and  national  advertising. 
Cornish  has  been  retail  advertising  mana¬ 
ger  for  the  last  five  years  and  with  the 
newspaper  for  17  years. 

Tom  Kielty,  classified  advertising 
manager  since  1974,  becomes  city  cir¬ 
culation  manager,  succeeding  Ed 
ViEREGGER,  who  resigned. 

Dale  Harris,  classified  advertising 
phone  room  manager,  succeeds  Kielty  as 
classified  advertising  manager.  Harris 
will  be  succeeded  by  Peggy  Blevins. 

George  Kaplan,  classified  advertis¬ 
ing  street  staff  supervisor,  assumes  the 
newly  created  position  of  national  adver¬ 
tising  supervisor.  Dale  McCarney,  for¬ 
mer  national  ad  manager,  resigned.  Joel 
Engelbart,  retail  ad  staff,  will  succeed 
Kaplan. 

♦  ♦  * 

Robert  S.  Alexander  assumed  the 
position  of  publisher  of  the  Garner  (N  .C.) 
News  this  month.  He  Joined  the  paper 
from  Myrtle  Beach,  S.C.,  where  he  was 
general  manager  of  the  Sun  News,  Con¬ 
way  Field  &  Herald,  and  the  Myrtle 
Beach  Air  Force  Strand  Sentry. 


Haraburda  Dill 

William  Joseph  Dill,  Associated 
Press  bureau  chief  in  Minneapolis,  took 
over  the  first  of  the  year  as  editor  of  The 
Forum,  all-day  and  Sunday  newspaper 
published  in  Fargo,  N.D.  Dill  succeeded 
John  D.  Paulson,  a  Forum  staff  mem¬ 
ber  for  more  than  40  years  who  retired 
December  31 .  Paulson  had  served  as  edi¬ 
tor  of  The  Forum  since  1957,  when  he 
took  over  the  position  from  his  father,  H. 
D.  Paulson.  The  elder  Paulson  had 
directed  the  newsroom  from  1917  to  1957. 
Dill  Joined  AP  in  Chicago  in  l%l  and 
subsequently  was  chief  of  bureau  in  Balti¬ 
more,  Nashville,  and  Charlotte,  N.C., 
before  moving  to  Minneapolis  in  1976. 

*  *  * 

Tom  Miller,  managing  editor  ot  the 
Dexter  (Mo.)  Daily  Statesman,  has  been 
named  Missouri  roving  reporter  for  the 
Kansas  City  Times. 

Other  recent  editorial  staff  changes  at 
the  Star/Times  include:  Judy  Malone, 
appointed  a  Times  copy  editor  from  the 
University  of  California  News  Service 
and  the  Buffalo  Evening  News.  Tom 
Ramstack,  from  Mid- America  desk  cor¬ 
respondent  at  Lawrence,  Kansas,  to 
general  assignment  reporter  with  the 
Times  metropolitan  staff.  Marilyn 
Cummins  to  Times  agricultural  staff; 
Greg  Smith  to  Times  photography  staff 
from  the  Dallas  and  New  York  AP 
bureaus.  Mike  Fish,  to  Times/Star 
sports  reporter  from  the  Fort  Lauderdale 
Sun-Sentinel.  Lynn  Anderson,  named 
a  copy  editor  of  the  Star’s  Wednesday 
Extra  zoned  editions.  Talis  Bergmanis, 
appointed  assistant  Star  photo  editor, 
from  the  Gannett  Rochester  News¬ 
papers. 
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Deaths 


ARMISTEAD  L.  BRADFORD,  82,  a 
former  vice  president  and  longtime  fore¬ 
ign  correspondent  of  United  Press;  last 
full  time  post  in  his  44  years  with  UP  was 
vice  president  and  general  manager  for 
Europe,  Africa  and  the  Middle  East  from 
1948  until  1956;  became  a  consultant  and 
continued  after  United  Press  Internation¬ 
al  was  formed  by  UP’s  merger  with  Inter¬ 
national  News  Service;  retired  officially 
in  1964;  December  13. 

*  *  * 

F.  DILLARD  STOKES,  72,  Washing¬ 
ton  Post  reporter  from  1936  to  1948, 
covering  congressional  investigations 
and  the  Supreme  Court;  won  a  Hey  wood 
Broun  Award  for  his  series  exposing  a 
Nazi  propaganda  network  in  the  U.S.  in 
1942  and  another  in  1947  for  his  reporting 
and  analysis  of  court  decisions;  served  as 
a  lawyer  with  the  AFL-CIO  Political  Ac¬ 
tion  Committee  for  a  time  after  leaving 
the  Post  and  also  was  an  Iowa  assistant 
attorney  general  from  1961  to  1972;  De¬ 
cember  15. 

*  ♦  * 

FRAN K  A.  GREEN ,  68,  retired  gener¬ 
al  manager,  vice  president-secretary  of 
the  Peoria  (l\\.)  Journal  Star  and  a  mem¬ 
ber  of  the  board  of  directors;  joined  the 
newspaper  as  a  linotype  operator  in  1937, 
moving  up  to  production  manager  by 
1956;  later  named  research  and  produc¬ 
tion  manager;  became  general  manager  in 
1972  and  two  months  later,  vice  pres¬ 
ident;  December  12. 

*  ♦  * 

JOHN  B.  MOREHEAD,  66,  a  Denver 
Post  reporter  for  21  years;  was  the  Post's 
urban  affairs  writer  for  seven  years  be¬ 
fore  retiring  two  years  ago;  had  worked 
with  United  Press  before  joining  the  Post; 
November  28. 

*  ♦  * 

ROBERT  McLEAN,  89,  served  many 
years  as  publisher  of  the  Philadelphia 
Bulletin,  owned  at  that  time  by  his  family, 
and  as  a  director  and  president  of  the 
Associated  Press;  had  lived  in  California 
since  1964,  when  he  bought  the  Santa 
Barbara  News-Press.  His  44-year  tenure 
as  a  director  of  the  Associated  Press,  1924 
to  1968,  is  unequaled  and  his  19  years  as 
president  of  AP  ended  in  1957  only  when 
he  decided  to  cut  back  his  activities;  one 
of  the  first  publishers  to  initiate  pensions 
and  health  insurance  for  newspaper 
people;  December  5. 

♦  ♦  * 

I.P.  HANES,  73,  former  news  editor  of 
the  Associated  Press  bureau  in  Atlanta 
and  former  dean  of  Georgia  capital  cor¬ 
respondents;  former  executive  aide  to  the 
late  Georgia  House  of  Representatives 
Speaker,  George  L.  Smith;  recently. 
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RICHARD  WATTS,  Jr.,  81,  longtime 
drama  critic  of  the  New  York  Post  and 
chief  drama  columnist  from  1946  to  1974; 
had  reviewed  plays  for  the  Brooklyn 
Times,  New  York  Herald-Sun  and  the 
Herald  Tribune  during  a  40-year  career; 
named  movie  critic  of  the  New  York 
Herald-Tribune  in  1924  and  in  1936  be¬ 
came  chief  drama  critic,  holding  the  post 
until  1942  when  he  became  press  attache 
for  the  U.S.  Legation  in  Dublin;  a  year 
later  became  editor  in  chief  of  the  U.S. 
Office  of  War  Information  in  Chungking, 
China;  returned  to  New  York  after  World 
War  II  and  joined  the  New  York  Post  a 
year  later;  January  2. 

*  *  * 

CLARENCE  W.  TABB,  78,  retired 
from  the  Houston  Chronicle  in  1967  after 
17  years  as  administrative  assistant  in 
charge  of  labor  relations  and  personnel 
director;  joined  the  Chronicle  after  work¬ 
ing  Kr  the  Southern  Newspaper  Pub¬ 
lishers  Association  and  the  American 
Newspaper  Publishers  Association; 
November  26. 

+  *  * 

HOWARD  W.  PALMER,  85,  former 
secretary-manager  of  the  New  York 
Press  Association  and  instructor  in  jour¬ 
nalism  at  Syracuse  University;  retired  in 
1967;  began  with  the  Watertown  (N.Y.) 
Daily  Times  ;  editor  and  general  manager 
of  the  Greenwich  Press;  worked  for 
several  state  press  associations  before 
joining  the  New  York  Press  Association 
in  1948;  December  19. 

*  *  * 

RICHARD  S.  TEFFT,  63,  publisher  of 
the  Greenwich  (N.Y.)  Journal-Press;  be¬ 
gan  as  a  printer’s  devil  and  following 
military  service  became  associated  with 
the  family  newspaper,  becoming  pub¬ 
lisher  in  1961;  seventeen  years  later  be¬ 
came  sole  owner  of  the  paper  and  worked 
there  until  a  week  before  his  death; 
November  17. 

*  ♦  * 

JAMES  S.  KEARNS,  68,  former  Chi¬ 
cago  sportswriter  and  sports  publicist; 
most  recently  executive  secretary  of  the 
Chicagoland  Bowling  Proprietors  Asso¬ 
ciation  and  of  the  Illinois  State  Bowling 
Proprietors  Association;  with  the  Chica¬ 
go  Daily  News  in  the  1930s,  joining  the 
Chicago  Sun  in  1941  and  in  1945  became  a 
Chicago-area  harness  racing  publicist;  re¬ 
cently. 

*  ♦  * 

B.  EUGENE  SEARS,  60,  comptroller 
and  an  officer  of  the  Taylorville  (Ill.) 
Breeze-Courier  for  nearly  30  years;  in¬ 
volved  in  beginnings  of  the  electronic 
journalism  revolution  when  the  Breeze- 
Courier  became  the  first  newspaper  to 
put  on  line  optical  character  devices, 
video  display  terminals,  and  photo  elec¬ 
tronic  reproduction  with  the  assistance  of 
the  American  Newspaper  Publishers 
Association  and  Alan  Deitz  and  Jules  J. 
Tewlow;  November  18. 


DOROTHY  H.  MADLEE,  ajournalist 
for  37  years,  10  of  them  with  the  Sentinel 
Star  Company,  Orlando;  earlier  with  the 
Boston  Sunday  Advertiser,  and  the  Mil¬ 
waukee  Sentinel  from  1943  to  1963;  De¬ 
cember  5. 

*  *  * 

JOHN  A.  TURNBULL,  55,  retail 
advertising  manager  for  the  La  Salle  (111.) 
Daily  News-Tribune  for  33  years;  Decem¬ 
ber  22. 

*  *  * 

MATTHEW  F.  GRIMALDI,  65,  for¬ 
mer  photographer,  Springfield  (Mass.) 
Daily  News;  December  25. 

*  *  * 

JUDY  COOK  LACY,  36,  sports  col¬ 
umnist,  Boston  Herald  American;  De¬ 
cember  26. 

*  *  * 

THOMAS  H.  LANE,  67,  publisher, 
Quechee  (Vt.)  Times;  December  24. 

RICHARD  H.  KENT,  54,  reporter. 
The  Patriot  Ledger,  Quincy,  Mass.,  and, 
earlier,  with  now-defunct  Boston  Post; 
December  27. 

*  *  * 

EUGENE  G.  McGlLLlCUDDY  JR., 
63,  a  retired  Boston  Globe  newsman;  was 
known  as  Gene  Mack  Jr.  by  colleagues 
and  friends  in  the  sports  world  since  his 
late  father.  Gene  Mack,  a  sports  cartoon¬ 
ist,  worked  for  the  Globe  at  the  same 
time;  December  25. 

*  ♦  * 

THOMAS  OLAF  WAAGE,  68,  former 
banker,  teacher  and  journalist;  senior 
vice  president  of  the  Federal  Reserve 
Bank  of  New  York  when  he  retired  in 
1975;  taught  English  at  Lafayette  College 
in  Easton,  Pa.,  between  1941  and  1943; 
joined  the  Army  Air  Force  and  on  dis¬ 
charge  went  to  work  for  The  Journal  of 
Commerce,  becoming  associate  financial 
editor  and  remaining  there  until  1950, 
when  he  joined  the  Federal  Reserve; 
November  29. 

*  «  * 

JOHN  NICHOLAS  GALLIAN,  61, 
director  of  operations  of  The  Keynoter 
Publishing  Co.,  Marathon,  Florida; 
formerly  sales  manager  for  the  company; 
owner  of  his  own  typesetting  business. 
Seaway  Typesetting.  Detroit,  prior  to 
joining  the  Keynoter;  recently. 

♦  *  * 

PAULG.  DAU  BEL,  66,  former  gener¬ 
al  manager  of  the  Fremont  (Ohio)  New.s- 
Messenger;  November  13. 

*  sjc  ♦ 

RUTH  B.  ROBERTSON,  74,  wife  of 
former  Yakima  (Wash.)  Herald-Republic 
owner-publisher  W.  H.  Robertson;  De¬ 
cember  4. 

Xc  ♦ 

IVAN  DELMAR  O’DANIELL,  Sr., 
76,  the  former  publisher  of  the  Bloomfield 
(Mo.)  Vindicator;  Vindicator  publisher 
from  1965  to  1976  and  had  owned  news¬ 
papers  in  Minnesota,  New  Mexico,  Geor¬ 
gia,  Nebraska  and  Missouri;  December9. 
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Reporter  aided 
on  story  by 
murder  suspect 

James  P.  Walsworth,  a  prominent 
South  Florida  elementary  school  princip¬ 
al  found  stabbed  to  death  in  downtown 
Fort  Lauderdale  last  month,  hadn’t  been 
dead  15  hours  when  Stephen  d’Oliveira 
was  assigned  to  write  the  follow-up  on  his 
murder. 

d’Oliveira  followed  breaking  develop¬ 
ments  on  the  stabbing  death  for  the  next 
few  days  and  had  hoped  to  write  the  story 
on  any  arrest  police  might  make  in  the 
case.  “I  wasn’t  working  when  a  20-year- 
old  Michigan  drifter  was  charged  with  the 
crime,”  d’Oliveira  told  E&P. 

d’Oliveira  has  been  working  as  a  repor¬ 
ter  for  the  Fort  Lauderdale  News  for  the 
past  three  months.  Prior  to  that  he  spent 
two  years  working  for  Foster’s  Daily 
Democrat  in  Dover,  N.H.  Before  that  he 
worked  as  a  intern  for  syndicated  col¬ 
umnist  Jack  Anderson. 

“When  I  sat  down  at  my  desk  the  next 
morning  to  read  about  the  arrest  I  was 
shocked,”  d’Oliveira  recalled.  “1  recog¬ 
nized  the  suspect’s  mug  shot  immediate¬ 
ly.  We  met  the  afternoon  following  the 
stabbing  and  had  discussed  it.  He  had 
even  paid  for  my  beer.” 

Ed  Clifford  Thomas  was  arrested  on 
December  8  at  the  Fort  Lauderdale  Police 
Department  after  confessing  to  Wals- 
worth’s  stabbing  death  and  the  near  fatal 
beating  of  another  drifter  who  apparently 
witnessed  the  murder. 

Thomas  pleaded  innocent  during  his 
arraignment  in  Broward  County  Court  on 
January  7.  Whether  another  first-degree 
murder  charge  is  filed  against  him  de¬ 
pends  on  whether  the  witness  he  re¬ 
portedly  beat  to  cover  up  the  murder 
lives. 

The  murder  occurred  about  two  blocks 
from  the  newspaper. 

Thomas  stated  during  his  confession 
that  he  killed  the  principal  because  he 
owed  him  $150  for  two  sexual  favors. 
Police  later  found  $156  in  Walsworth’s 
wallet. 

The  morning  following  the  incident 
d’Oliveira  talked  with  an  employe  of  the 
Lauderdale  Hotel — situated  near  The  Sa¬ 
loon — who  mentioned  that  the  murder 
victim  might  have  been  at  Johnny’s  Vil¬ 
lage  Inn  prior  to  his  death. 

The  Inn  is  located  about  two  blocks 
west  of  The  Saloon.  “When  I  spoke  to  the 
manager  of  Johnny’s  over  the  phone  he 
wasn’t  able  to  recognize  Walsworth’s 
name  but  said  he  might  be  able  to  deter¬ 
mine  if  Walsworth  had  been  there  the 
night  of  December  2  if  he  could  see  a 
photograph,”  d’Oliveira  said. 

“When  I  was  assigned  that  day  to  visit 
The  Saloon  and  write  a  follow-up  on 
EDITOR  &  PUBLISHER  for  January  17,  1981 


Walsworth’s  murder,  1  figured  Johnny’s 
was  as  good  a  place  as  any  to  start.  That 
thought  would  later  become  a  understate¬ 
ment. 

“The  Inn  was  undergoing  renovations 
when  I  walked  in  to  speak  with  the  mana¬ 
ger.  A  young  man  clad  in  bluejean  over¬ 
alls  with  no  shirt  stood  next  to  him.  It  was 
Ed  Clifford  Thomas. 

“A  small,  hefty  man  with  a  boyish  face, 
Thomas  looked  at  the  photograph  of 
Walswoth  I  was  carrying  and  was  able  to 
identify  the  principal  as  someone  who 
had  frequented  the  area  in  the  past. 

“After  it  had  been  determined  Wals¬ 
worth  probably  hadn’t  been  at  Johnny’s, 
Thomas  offered  to  take  me  over  to  The 
Saloon,  where  he  said  some  of  his  ac¬ 
quaintances  might  be  able  to  help  me  with 
information  about  Walsworth. 

“As  we  walked  through  the  city  park¬ 
ing  lot  where  Walsworth  had  been  stab¬ 
bed,  Thomas  talked  about  being  in  the 
area  the  night  of  the  murder  and  seeing  te 
police  officers  and  crowd  that  would  later 
gather. 

“Thomas  told  me  he  had  been  drinking 
the  night  of  the  murder  at  Johnny’s  and 
had  been  repulsed  at  the  sight  of  blood  at 
the  scene.  He  talked  about  being  able  to 
take  care  of  himself  He  was  friendly, 
open,  cool. 

“Thomas  eventually  left  the  bar  and 
returned  a  short  time  later  with  a  small 
vial  of  mace,  which  he  placed  in  the  chest 
pocket  of  his  overalls.  He  seemed  to  have 
plenty  of  money  on  him. 

“When  I  asked  Thomas  whether  he 
thought  the  motive  for  the  murder  may 
have  been  related  to  homosexual  activity, 
he  said,  “Yeah.”  He  seemed  to  stare  into 
his  beer  when  he  said  it,  but  1  thought 
nothing  of  it  at  the  time. 

“Thomas  didn’t  hesitate  to  give  me  his 
name  and  age  when  I  asked  him.  He  also 
allowed  me  to  quote  him  on  the  record. 

“My  theory  about  Thomas’  actions 
and  comments  toward  me  is  simple:  I  be¬ 
lieve  he  was  hoping  to  be  quoted  in  the 
newspaper  concerning  his  actions  and 
statements  regarding  his  search  for  the 
killer,  possibly  hoping  police  would  see 
it. 

“As  it  turns  out,  I  never  mentioned 
Thomas’  name  in  my  next  day’s  story.” 

By  a  landslide 

Walter  Cronkite,  CBS  News  managing 
editor,  has  become  the  first  broadcast 
journalist  to  win  the  John  Peter  Zenger 
award  given  by  the  University  of  Arizo¬ 
na.  Cronkite  was  a  runaway  winner  in  the 
balloting,  according  to  Donald  Carson, 
UA  journalism  department  head.  Ballots 
are  sent  to  about  350  print  newspeople 
throughout  the  nation.  Cronkite  said 
he  will  be  unable  to  appear  at  the 
Arizona  Newspaper  Association  conven¬ 
tion,  scheduled  later  this  month  in  Tuc¬ 
son,  to  accept  the  silver  and  turquoise 
Zenger  plaque. 


Prices 

(Continued  from  page  15) 


their  stock  prices  and  book  value.” 
companies  can  borrow  funds  at  less  than 
prime  rates. 

“We  just  did  a  deal  with  a  private  news¬ 
paper  and  an  insurance  company  for  way 
under  prime  for  four  years,”  Paumgarten 
stated.  He  added  that  for  an  agent’s  fee. 
First  Boston  “will  bring  newspaper  com¬ 
panies  together  with  insurance  company 
lenders.” 

Although  New  York  Times  Co.  and 
Affiliated  Publications,  publisher  of  the 
Boston  Globe  are  among  his  bank’s 
clients,  Paumgarten  remarked  First  Bos¬ 
ton  does  not  limit  its  business  dealings 
soley  to  large  newspaper  companies. 

Maria  Nikolska,  assistant  vicepresi¬ 
dent  and  a  financial  analyst  for  Morgan 
Bank,  said  most  newspaper  companies 
which  come  to  her  bank  for  funds  “are 
not  having  trouble  getting  loans.” 

“Newspaper  companies  are  consi¬ 
dered  to  be  good  companies  regardless  of 
the  interest  rates,”  Nikolska  com¬ 
mented.  “Cash  flow  is  the  final  arbiter.” 

Adding  that  most  newspaper  com¬ 
panies  are  not  highly  leveraged,  Nikolska 
stated  total  borrowed  funds  to  net  worth 
should  “equal  70%  for  a  newspaper  com¬ 
pany. 


A  COMPLETE  LINE  OF 
FURNITURE  SPECIALLY 


show/s  versatility  of  MRS  system. 
Swivel  tops,  two-on-one  units,  hidden 
cable  runs,  modular  cabinets,  stand 
alone  tables,  etc. 
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CUT  YOUR 
OWN  TAXES 
AND  SAVE 


The  program  that  will  help 
your  readers  save  money  in  1981! 


Everything  your  readers  need  to  know  about  filing  their 
1980  tax  returns  is  easily  explained  in  the  new  1981  edi¬ 
tion  of  “Cut  Your  Own  Taxes  And  Save.” 

Tax  expert  Ray  De  Crane  has  put  together  a  detailed  14- 
part  series  that  can  run  in  your  newspaper  immediately. 

The  series  will  carry  coupons  with  information  on  ordering 
the  80-page  “Cut  Your  Own  Taxes  And  Save”  book,  which 
is  jam-packed  with  the  latest  information  from  the  IRS. 

Your  newspaper  can  use  our  Reader  Service  Bureau  for 
fulfillment  or  you  can  fulfill  your  own  orders  with  books 
ordered  in  bulk,  imprinted  with  your  logotype  if  you  prefer. 

Enterprise  Publications  will  handle  all  mail  orders  at  no 
extra  cost  to  your  newspaper. 

For  complete  information  on  starting  the  best  public  ser¬ 
vice  program  you  can  give  your  readers  this  year,  call 
collect: 


JEAN  MOONEY,  (212)  557-9655 


mi 


ENTERPRISE  PUBLICATIONS 

A  division  of  Newspaper  Enterprise  Association 
200  Park  Avenue  New  York,  N.Y.  10166 


Syndicates 


By  Lenora  Williamson 


It  was  bound  to  happen:  The  Dallas 
phenomenon  comes  to  the  Sunday  and 
daily  newspaper  comics  pages  as  of 
February  1. 

The  newspaper  adaptation  of  the  tele¬ 
vision  show  is  being  produced  by  the  wri¬ 
ter/artist  team  of  Jim  Lawrence  and  Ron 
Harris  for  the  Los  Angeles  Times  Syndi¬ 
cate.  Lawrence  is  a  comics  writer  who 
has  worked  on  “Captain  Easy,”  “James 
Bond”  and  “Buck  Rogers”  strips.  Harris 
has  illustrated  and  written  comic  books 
for  Hanna-Barbera  and  created  panels 
and  strips  for  Petersen  publications. 

The  comic  strip  storylines  for  “Dallas” 
are  original  and  separate  from  the  televi¬ 
sion  show,  but  have  no  doubt  that  mean 
J.R.  Ewing  is  just  as  dominant  on  the 
upcoming  newspaper  pages  as  he  is  on  the 
television  screen.  Richard  S.  Newcombe, 
vicepresident  and  general  manager  of  the 
syndicate,  sends  along  the  first  two 
weeks  of  “Dallas”  and  attaches  a  partial 
list  of  newspaper  clients  he  forecasts  will 
strike  Ewing  oil  with  the  feature. 

The  charter  roster  ranges  coast  to  coast 
including;  Boston  Globe,  Dallas  Times- 
Herald,  Indianapolis  Star,  Nashville 
Tennessean,  Newsday,  New  York  Post, 
Philadelphia  Daily  News,  San  Francisco 
Examiner,  Seattle  Times,  Tampa  Tri¬ 
bune,  Washington  Post,  and  more. 

The  daily  and  Sunday  “Dallas”  is 
available  in  the  gamut  of  sizes  from  half¬ 
page  standard,  third-page  standard,  quar¬ 
ter-page  standard  and  full  and  half  tab¬ 
loid. 


Syndicated  cartoonist  Bill  Hoest, 
creator  of  “Agatha  Crumm”  and  “The 
Lockhorns”  distributed  by  King  fea¬ 
tures,  adds  another  assignment  to  his 
schedule  this  weekend  as  he  becomes  a 
regular  contributor  to  Parade  magazine. 
Hoest  will  write  and  draw  “Laugh  Para¬ 
de”  exclusively  for  the  weekly  magazine. 
He  describes  the  column  as  “a  whimsical 
look  at  our  life  and  times.” 

Hoest  created  “The  Lockhorns”  in 
1968  and  “Agatha  Crumm”,  a  satirical 
look  at  the  world  of  business,  in  1977.  The 


Jim  Lawrence 


latter  runs  on  both  comics  and  Financial 
pages.  Hoest's  freelance  cartoons  appear 
regularly  in  national  magazines. 

♦  *  * 

“Dear  Abby”  took  note  of  the  25th 
anniversary  of  her  advice  column  Janu¬ 
ary  9  and  said  she  never  anticipated  be¬ 
coming  the  syndicated  celebrity  she  is 
today  as  “Abigail  Van  Buren.” 

“1  never  went  into  this  for  fame — or 
money.  I  have  nothing  now  materially 
that  I  didn't  have  before.  I’m  still  the 
same  person  1  always  was,  and  the  kin¬ 
dest  thing  people  can  say  to  me  is  that  I 
haven't  changed.” 

Abby  (Pauline  Friedman  Phillips  in  pri¬ 
vate  life)  gives  her  husband  Mort  Phillips 
much  of  the  credit  for  her  success;  “He’s 
been  my  guiding  light.  He’s  been  my  live- 
in  editor.  I’ve  never  had  a  press  agent  ora 


Kenneth  C.  Reiley,  veteran  California 
and  midwestern  newspaperman,  is  the 
new  sales  manager  of  Field  Newspaper 
Syndicate  and  will  be  directly  involved 
with  all  Field  features  as  well  as  the  Field 
News  Service.  He  succeeds  Elmer  Lindley, 
who  resigned. 

Reiley  will  be  located  at  the  syndicate's 
headquarters  in  Irvine,  California.  He 
was  West  Coast  representative  for  United 
AAedia  Enterprises  the  past  three  years 
and  also  was  King  Features  Syndicate 
western  states  representative  two  years. 
Reiley  entered  the  syndicate  field  in  1 975 
after  being  editorial  consultant  for  Co¬ 
pley  Newspapers  and  earlier  an  editor 
for  the  San  Diego  Union  and  on  the  edito¬ 
rial  staffs  of  the  Chicago  Daily  News  and 
the  Rockford  (III.)  Morning  Star. 

business  manager;  with  Mort  I  never 
needed  one.” 

*  *  * 

Doubleday  Syndicate  is  releasing  a  six- 
part  excerpt  of  a  new  book,  “The 
Sweetheart  of  the  Silent  Majority:  The 
Biography  of  Phyllis  Schlafly”  as  ol 
February  1 .  The  book  is  written  by  Chica¬ 
go-based  journalist  and  book  reviewer. 
Carol  Felsenthal,  and  grew  out  of  a  covei 
story  she  wrote  for  Chicago  Magazine. 
The  syndicate  says  the  series  is  neither  a 
vicious  assault  nor  a  vacuous  embrace  ol 
Schlafly’s  personality  and  politics. 

44  In  summary,  we 
agree  with  other  critics, 

THE  VIEW  FROM  THE  TOP 

is  a  great  column. 

JOEBELDEN 
Chairman,  Belden  Awocs. 
Dallas 

Call  or  write  for  view  from  the  top 
Belden  Report. 
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Edited  by  EARL  WILKEN 


New  press  design  renews 
letterpress  interest 


The  official  unveiling  of  the  Tokyo 
Kikai  Seisakusho  (TKS)  prototype  doub¬ 
lewidth  lightweight  letterpress  press  unit 
in  Davenport,  Iowa,  on  January  6,  con¬ 
firmed  the  ANPA/RI  concept  that  “Let¬ 
terpress  is  not  dead.” 

The  Research  Institute  has  been  work¬ 
ing  on  the  ANPAPRESS  (lightweight  let¬ 
terpress)  project  for  over  three  years 
along  with  newspaper  executives  on  the 
Printing  Systems  Task  Force  (formerly 
New  Press  Design  Committee). 

Although  the  letterpress  unit  using  an 
Anilox  inking  system  that  is  being  tested 
at  the  Quad-City  Times,  a  member  of  Lee 
Enterprises,  Inc.,  does  not  attain  all  of 
the  design  objectives  of  the  ANPAP¬ 
RESS,  the  TKS  unit  incorporates  most  of 
the  RI  specifications. 

For  six  weeks  (not  used  during  Christ¬ 
mas)  the  prototype  unit  that  was  built  in 
90  days  by  TKS  and  air  lifted  to  the  June 
ANPA/RI  Production  Conference  in 
Atlanta,  has  been  online  as  a  daily  pro¬ 
duction  unit  in  the  6-unit  Hoe  Colormatic 
press  line  at  the  paper.  To  date  the  unit 


has  produced  more  than  5  million  im¬ 
pressions. 

Members  or  their  representatives  of 
the  Printing  Systems  Task  Force  who 
observed  the  press  operation  were  joined 
by  the  executive  managing  director  of 
TKS,  Yuichi  Okamura.  He  flew  in  from 
Tokyo  to  meet  with  the  task  force  group 
that  will  hold  a  formal  meeting  on  the 
press  concept  later  this  month. 

Okamura,  representing  TKS,  the 
Japanese  firm  that  is  107-years  old,  was 
the  only  press  representative  that  re¬ 
sponded  to  the  ANPA/RFs  program  to 
produce  a  doublewidth  lightweight  letter- 
press  unit.  An  industry  observer  who  re¬ 
quested  anonymity  said  American  press 
manufacturers  decried  at  the  time  the 
lightweight  letterpress  concept.  The 
same  industry  observer  indicated  one 
American  press  manufacturer  has  a  crash 
program  to  produce  a  lightweight  letter- 
press  unit  using  flexographic  principles. 

During  the  test  period  the  Anilox  inking 
roller  had  to  be  changed  since  the  printing 
was  rather  dark.  The  original  roller 


shown  in  the  unit  at  the  RI  Atlanta  show 
was  designed  by  the  Japanese  affiliate  of 
Pamarco,  Inc.,  of  Roselle,  N.J.  The  new 
Anilox  roller  has  the  same  200  (per  square 
inch)  cell  structure  as  the  first  roller  but 
now  the  depth  and  shape  of  the  cell  design 
are  different. 

Standard  letterpress  black  ink  has  been 
used  with  the  unit’s  inking  system  online 
to  the  constant  flow  and  refiltering  sys¬ 
tem  used  by  the  paper.  Dave  Steen, 
pressroom  superintendent  at  the  Quad- 
City  Times,  said  his  staff  modified  the  ink 


TKS  lightweight  (17,000  pounds) 
doublewidth  letterpress  prototype  unit 
online  at  the  Quad-City  Times  with  a  6- 
unit  Hoe  Colormatic  press, 
input  design  to  maintain  the  ink  at  a  fixed 
level. 

Steen  said  ink  misting  was  80%  less 
than  from  the  present  Hoe  units  and  there 
was  little  or  no  misting  when  the  unit  was 
run  without  paper  or  with  half-sheets.  He 
also  said  the  unit  design  permitted  easy 
access  to  the  ductor  blades  in  the  inking 
system.  Steen  went  on  to  say  plates  could 
be  put  on  and  taken  off  without  moving 
the  press.  NAPP  plates  and  Beach  sad¬ 
dles  are  used  with  an  underlay. 

The  spring-steel  ductor  blade  which  is 
set  against  the  Anilox  roller  at  70  pounds 
of  pressure  has  been  causing  problems 
when  ductor  blade  wear  takes  place.  Ink 
is  let  through  when  this  wear  occurs,  so  a 
design  change  with  respect  to  the  angle  of 
intersection  will  be  made  or  the  blade 
material  will  be  changed.  Steen  said 
blades  on  both  sides  of  the  unit  were  re¬ 
moved  and  new  ones  added  in  three 
hours. 

The  unit  is  easier  to  web  than  the  Hoe 
units  since  there  is  a  lot  of  room  to  work 
in,  Steen  said.  He  also  said  the  prototype 
unit  which  weighs  about  17,0()0  pounds 
(Continued  on  page  37) 

EDITOR  &  PUBLISHER  for  January  17,  1981 


NEWSPAPER  executives  viewing  the  TKS  prototype  lightweight  letterpress 
unit  online  at  the  Davenport,  Iowa,  Quad-City  Times.  From  left:  L.  John 
Rothwell,  Southam,  Inc.,  John  Sacchia,  The  Hearst  Corp.,  James  Keeley, 
Knight-Ridder  Newspapers,  George  Milakovich,  Lee  Enterprises,  and  John 
E.  Hall,  Taft  Equipment  Co. 
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Press  design 
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and  has  a  keyless  inking  system  with  an 
open  fountain  was  easy  to  maintain. 

Okamura  revealed  during  an  interview 
with  Editor  &  Publisher  that  TKS-USA 
was  organized  in  April  of  1980  and  was 
considering  manufacturing  certain  press 
components  in  the  USA.  The  executive 
managing  director  of  TKS  also  said  the 
company’s  efforts  would  be  directed  to 
the  U.S.  newspaper  industry  with  presses 
designed  to  be  retrofittable  to  existing 
reel  stands. 

Okamura  also  revealed  TKS  was  in¬ 
terested  in  other  press  approaches  includ- 
,  ing  color  units  for  the  lightweight  letter- 
press  concept.  TKS,  he  said,  has  also 
done  work  on  a  press  incorporating  on- 
cylinder  imaging. 

TESCO  (Taft  Equipment  Sales  Com¬ 
pany)  and  Lee  Enterprises  are  part  of  a 
cooperative  effort  with  the  AN  PA  to  test 
the  feasibility  of  the  lightweight  letter- 
press  design.  TESCO  is  the  marketing 
representative  for  TKS  in  the  U.S. 

George  Milakovich,  director  of  news¬ 
paper  systems  for  Lee  Enterprises,  said 
the  unit  is  quiet  and  lined  up  well  when 
installed.  He  has  been  to  Japan  several 
times  to  confer  with  the  Japanese  firm  on 
the  press  design. 

During  the  Tuesday  afternoon  briefing 
members  of  the  task  force  also  discussed 
the  forthcoming  test  of  a  different  doctor 
blade  configuration  that  will  be  installed 
at  two  test  sites.  The  R1  is  also  conducting 
an  Anilox  offset  application  test  in 
Oregon. 

The  task  force  reviewed  the  potential 
benefits  to  newspapers  using  the  light¬ 
weight  letterpress  design.  Some  of  these 
are:  lower  capital  cost  of  press;  less  ener¬ 
gy  used  (prototype  uses  25  horsepower 
motor  compared  to  normal  75  hsp.);  key¬ 
less  inking;  use  of  letterpress  inks;  re¬ 
duced  maintenance  costs  and  the  flexibil¬ 
ity  of  installing  a  retrofittable  press  in 
metro  pressrooms.  New  building  costs 
are  escalating  in  metro  areas  and  the 
placement  of  multi-press  lines  in  present 
operations  is  considered  a  major  factor 
for  selecting  this  design. 

Newspaper  executives  who  attended 
the  press  ceremonies  included:  James 
Keeley,  director  of  construction  and 
mechanical  systems,  Knight-Ridder 
Newspapers;  Irving  Newhouse,  director 
research  and  engineering,  Newhouse 
Newspapers;  John  Sacchia,  national  pro¬ 
duction  manager.  The  Hearst  Corp.; 
Merle  Frederick,  pressroom  superinten¬ 
dent,  Pittsburgh  Press',  L.  John  Roth- 
well,  vicepresident  engineering  and  pro¬ 
duction,  Southam,  Inc.;  Erwin  Jaffe, 
director  research  center,  ANPA;  Fred 
Warner,  research  manager,  engineering, 
ANPA;  Yuichi  Okamura,  executive  man¬ 
aging  director,  TKS;  John  E.  Hall, 
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NAPP  plates  mounted  on  Beach  sad¬ 
dles  showing  reproduction  using  Anilox 
keyless  inking  system. 

vicepresident  Taft  Equipment  Co.;  Tho¬ 
mas  Cries,  Taft  Equipment  Co.;  Ron 
Rickman,  publisher,  Quad-City  Times; 
George  Milakovich,  director  newspaper 
systems,  Lee  Enterprises;  Robert 
Friesen,  technical  services  manager,  Lee 
Enterprises;  and  Dave  Steen,  pressroom 
superintendent,  Quad-City  Times. 


Arizona  town 
to  have  weekly 

Publication  of  the  Journal,  a  weekly 
tabloid  newspaper  at  Camp  Verde,  Ariz., 
is  scheduled  to  begin  in  early  February. 
Camp  Verde,one  of  the  fastest-growing 
areas  of  the  State,  has  been  without  a 
paper  for  a  year.  The  ranching,  tourism 
and  retirement  community  is  90  miles 
north  of  Phoenix. 

The  Journal  will  be  published  by  Edito¬ 
rial  Associates,  Inc.,  a  locally-owned  cor¬ 
poration.  Officers  of  the  newspaper  in¬ 
clude  Joann  Stout,  former  reporter  for  the 
Santa  Rosa  (Calif.)  Press  Democrat, 
publisher;  Jerry  Newton,  former  editor- 
general  manager  for  the  West  Sedona 
(Ariz.)  Verde  View,  editor  and  co¬ 
publisher;  Dimas  Vasquez,  former  Verde 
View  production  assistant,  operations 
director;  and  Laurel  Grundmeier,  a  pro¬ 
fessional  photographer  at  Cottonwood, 
Ariz.,  director  of  advertising  and  circula¬ 
tion. 


'K  V 


V 


Frank  Miller 


strawberrv  fields  forever 
Draper  Hill 


JOHN  LENNON  TRIBUTES — Fans  of  the  late  John  Lennon  in  the  mid-west 
hove  beseiged  two  newspapers  with  requests  for  reprints  of  editorial  car¬ 
toons. 

More  than  1,500  reprint  requests  for  the  tribute  by  Des  Moines  Register 
cortonist  Frank  Miller  hove  b^n  handled  by  the  newspaper's  promotion 
department.  The  cartoon  portraying  o  flog  falling  from  the  stem  of  o  musical 
note  ran  on  the  Register's  front  page  December  1 1 . 

Draper  Hill's  editorial  cartoon,  "Strawberry  Fields  Forever",  ran  op-ed  in 
the  Detroit  News  following  the  murder  of  Lennon,  and  in  response  to  requests 
for  permanent  copies,  the  paper  reprinted  the  cartoon  on  8  Vb  x  1 1  textured 
paper  and  mode  copies  available  free  at  the  lobby  desk  or  in  return  for  o 
self-addressed  envelope.  The  total  now  is  just  under  4,(X)0  requests  and 
about  o  dozen  still  trickle  in  each  day.  The  News  placed  three  reprint  orders 
os  requests  continued. 


Cleveland  Press  plans 
Sunday  edition 


Cleveland  Press  plans  to  introduce  a 
Sunday  edition  early  next  summer, it  was 
disclosed  by  Kenneth  Johnson,  associate 
publisher. 

Start-up  costs  for  the  Sunday  edition 
will  be  a  minimum  of  $7  million. 

“We  could  not  exist  without  a  Sunday 
product,”  Johnson  noted.  “Once  we 
launch  Sunday,  we  will  have  established 
the  future  of  the  newspaper.” 

Johnson  holds  a  minority  interst  in  the 
Press  and  is  one  of  two  principal  owners. 
The  other  is  majority  owner  Joseph  Cole, 
a  Cleveland  industrialist  who  purchased 
the  newspaper  from  Scripps-Howard  last 


and  windy?  It’s  equally  tough  in  the  after¬ 
noon,  but  at  least  you  can  see  the  houses 
and  people  are  around.” 

He  said  the  Press  also  puts  out  a  9:30 
A.M.  street  sales  editon  which  “catches 
the  coffee  break  folks.” 

The  Press  was  up  3,791  in  circulation  in 
its  September  30,  1980  ABC  report  to 
reach  304,499  daily. 

Johnson  stated  the  newspaper  will 
show  another  gain  this  coming  March. 


As  for  making  money,  he  said  the  Press 
has  “stemmed  a  lot  of  the  loss.  Profitabil¬ 
ity  is  in  sight.” 


year. 


Johnson  said  the  Press  will  remain  an 
afternoon  newspaper  and  was  optimistic 
on  the  paper’s  chances  of  succeeding. 

“This  is  a  tremendously  industrialized 
area.  People  work  from  7  A.M.  to  4 
P.M.,”  Johnson  explained.  “With  our 
harsh  winters  it’s  just  as  tough  a  morning 
market  as  an  afternoon  market.  How 
would  you  like  to  get  up  to  deliver  news¬ 
papers  at  5  A.M.  when  it’s  fifteen  below 


He  added  the  new  owners  are  also 
“making  a  substantial  investment.  We 
ordered  new  equipment.  New  typesetters 
should  arrive  on  January  17.” 

Johnson  believes  the  Press’  becom- 
ming  a  locally  owned,  independent  news¬ 
paper  will  also  help  the  its  financial  re¬ 
covery. 

“It’s  amazing  how  people  tend  to  be 
parochial  in  their  viewpoints.  They  re¬ 
spond  to  local  ownership,”  he  stated. 


Court  rules: 

Kodak  can  refuse 
to  process  photos 


A  Bergen  County  (N.J.)  Superior 
Court  judge  has  ruled  that  Eastman 
Kodak  can  refuse  to  process  film  submit¬ 
ted  by  Penthouse  magazine  because  the 
processing  company  has  determined  the 
film  to  be  obscene. 


mination  is  uniformly  applied.  Judge  Les- 
ter  agreed. 

“On  the  narrow  issue  presented,  I  must 
determine  that  the  contract  theory  ex¬ 
posed  by  Kodak  is  viable,”  Judge  Lester 
ruled. 


The  attorney  for  Penthouse  said  he 
plans  to  appeal  the  ruling  because  it 
leaves  a  number  of  constitutional  ques¬ 
tions  unanswered. 


Last  year  Penthouse  submitted  for  de¬ 
veloping  to  Eastman  Kodak’s  Fair  Lawn, 
N.J.,  processing  plant  film  taken  of  “Pet 
of  the  Year”  Cheryl  Rixon.  Kodak  re¬ 
fused  to  return  239  slides  taken  by  Penth¬ 
ouse  art  director  Joe  Brooks. 


While  Judge  Lester  ordered  the  slides 
returned  this  time,  he  said,  “Kodak  may, 
however,  pursuant  to  its  corporate  poli¬ 
cy,  hereafter,  retain  and  destroy  any 
transparency  submitted  to  it  by  Penth¬ 
ouse  as  per  the  standards  incorporated  in 
its  policy.” 


Penthouse  sued  for  the  return  of  the 
slides  and  Kodak  turned  the  slides  over  to 
the  court  until  a  hearing  could  be  held. 


Kodak  argued  before  Superior  Court 
Judge  Sherwin  Lester  that  it  has  the  right 
to  decide  what  it  will  process  and  what  it 
will  turn  away,  as  long  as  the  policy  deter- 
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Lester  pointed  out  that  Kodak,  in  1978, 
had  adopted  its  policy  of  not  returning 
film  that  depicted  specific  sexual  con¬ 
duct.  Lester  said  Penthouse  was  aware  of 
this  policy  when  it  submitted  the  film  for 
developing. 

“The  court  must  affirm  Kodak’s  right 
to  make  a  reasonable  detemination,  pur¬ 
suant  to  written  notice  of  policy,  to  reject 
those  (slides  or  transparencies)  it  finds 
violate  such  policy,”  Judge  Lester  ruled. 


Telecommunications 
company  formed 

The  Milwaukee  based  Journal  Co.  has 
formed  a  telecommunications  subsidiary 
to  operate  its  present  cable  tv  franchises 
and  to  develop  electronic  media  opportu¬ 
nities. 

The  new  venture,  Teltron  Inc.,  in¬ 
cludes  two  separate  divisions:  one  for 
cable  tv  operations  and  one  for  electronic 
information  services. 

Robert  C.  James  was  appointed  presi¬ 
dent  of  Teltron,  but  will  continue  as  Jour¬ 
nal  vicepresident  and  purchasing  director 
and  as  president  of  Midwestern  Relay 
Co.,  Milwaukee,  another  Journal  sub¬ 
sidiary. 

In  addition,  Sprague  Vonier,  vicepresi¬ 
dent  for  marketing  at  Midwestern  Relay, 
will  become  vicepresident  for  marketing 
and  development  of  Teltron’s  electronic 
information  services  division.  Bruce 
Armstrong,  presently  manager  of  Teltron 
cable  operations,  will  serve  as  vicepresi¬ 
dent  and  general  manager  of  cable  opera¬ 
tions. 

The  Journal  Co.  currently  operates 
cable  systems  in  Wausau,  Stevens  Point 
and  Wisconsin  Rapids,  Wise.,  serving 
more  than  20,000  subscribers. 

Prior  to  the  present  corporate  restruc¬ 
turing,  Teltron  was  a  part  of  WTMJ  Inc., 
a  Journal  subsidiary,  which  includes 
broadcast  properties  WTMJ-am,  WKTI- 
fm  and  WTMJ-tv  in  Milwaukee,  and 
KTNV-tv  in  Las  Vegas. 

Free  science  guides 
available  to  press 

Two  new  resources  are  now  available 
to  reporters  covering  scientific  news 
events. 

The  World  Environment  Council  in 
New  York  City  is  distributing  free  to  jour¬ 
nalists  its  guide  to  specialists  in  toxic  sub¬ 
stances  entitled  Contact:  Toxics. 

The  guide  lists  specialists  in  toxocolo- 
gy  who  have  agreed  to  answer  questions 
from  the  press. 

In  addition  to  names  and  areas  of  ex¬ 
pertise,  the  guide  gives  addresses,  work 
phone  numbers,  and  in  some  cases  home 
phone  numbers. 

WEC  has  already  published  Guide  to 
Energy  Specialists  which  is  also  free. 

The  Science  Institute  for  Public  In¬ 
formation  has  created  a  telephone  re¬ 
source  service  designed  to  put  journalists 
in  touch  with  in  science  experts  in  a  wide 
range  of  fields.  There  is  no  charge  for 
using  the  service. 

SIPI  takes  incoming  calls  from  repor¬ 
ters  and  locates  from  its  resource  files 
scientists  who  have  agreed  to  answer 
press  queries.  The  Institute  then  makes 
the  scientists’  phone  numbers  available 
to  the  reporter. 

Also  in  New  York  City,  SIPI’s  number 
is  (212)661-9110. 
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Kirkpatrick  Brumback  Lifvendahl 

Executives  promoted 
at  Tribune  Company 


A  series  of  promotions  affecting  top 
level  management  alignments  at  Chicago 
Tribune  Company  and  Sentinel  Star 
Company,  Orlando,  Fla.  was  announced 
by  Stanton  R.  Cook,  president  and  chief 
executive  officer  of  Tribune  Company. 
The  Chicago  Tribune  and  Sentinel  Star 
organizations  are  both  subsidiaries  of  Tri¬ 
bune  Company. 

The  changes  will  become  effective  in 
two  stages^  On  February  I ,  Clayton  Kirk¬ 
patrick,  now  president  and  chief  execu¬ 
tive  officer  of  Chicago  Tribune  Company , 
will  become  chairman  and  chief  execu¬ 
tive  officer.  Cook,  who  has  been  chair¬ 
man,  will  continue  as  publisher  of  the 
Chicago  Tribune. 

Also  on  February  1  Charles  T.  Brum¬ 
back,  now  president  and  chief  executive 
officer  of  Sentinel  Star  Company,  will 
move  to  Chicago  as  president  and  chief 
operating  officer  of  Chicago  Tribune 
Company.  His  titles  and  responsibilities 
at  Sentinel  Star  Company  will  be 
assumed  by  Harold  R.  Lifvendahl,  cur¬ 
rently  executive  vicepresident  and  gener¬ 
al  manager  of  Chicago  T ribune  Company . 
Lifvendahl  will  be  succeeded  in  his  pre¬ 
sent  post  by  Thomas  P.  O’Donnell,  who 


has  been  vicepresident  and  marketing 
director  of  Tribune  Companyi 

The  senes  of  promotions  will  be  com¬ 
pleted  June  I  when  Kirkpatrick,  66,  a  42 
year  veteran  in  the  Tribune  organization, 
retires.  On  that  date  Brumback,  52,  will 
become  chief  executive  officer  of  Chica¬ 
go  Tribune  Company,  retaining  the  title 
of  president. 

“It  is  with  great  pleasure  that  I 
announce  these  promotions,”  Cook  said. 
“First,  it  is  gratifying  to  be  able  to  recog¬ 
nize  the  outstanding  contributions  of 
Clayton  Kirkpatrick  both  as  an  editor  and 
as  a  corporate  executive.  Second,  it  is 
equally  satifying  to  see  such  able  and  well 
qualified  younger  officers  moving  up  to 
new  positions  of  responsibility  in  these 
two  important  newspaper  companies. 

“Sentinel  Star  Company,  with  the  prin¬ 
cipal  newspaper  in  metropolitan  Orlando 
plus  several  weekly  publications  in  other 
rapidly  expanding  Florida  markets,  has 
been  a  major  contributor  to  Tribune  Com¬ 
pany’s  growth  and  success.” 

All  of  the  men  involved  in  the  series  of 
executive  changes  have  spent  virtually  all 
of  their  business  careers  with  Tribune 


O'Donnell 

companies.  Kirkpatrick  joined  the  Chica¬ 
go  Tribune  in  1938  as  a  reporter  and 
moved  up  through  the  editorial  depart¬ 
ment.  Prior  to  his  becoming  president  and 
chief  executive  officer  of  Chicago  Tri¬ 
bune  Company  in  1979  he  was  executive 
vicepresident  and  editor  of  the  Chicago 
Tribune. 

Brumback  has  been  with  Sentinel  Star 
Company  since  1957,  prior  to  its  acquisi¬ 
tion  by  Tribune  Company.  He  served 
successively  as  controller,  business  man¬ 
ager  and  general  manager  before  becom¬ 
ing  president  in  1976. 

Lifvendahl,  46,  started  as  a  classified 
advertising  sales  representative  at  the 
Chicago  Tribune  in  1956.  He  held  several 
executive  positions  in  the  advertising  de¬ 
partment,  including  those  of  advertising 
director  and  director  of  sales,  before  be¬ 
coming  general  manager  and  executive 
vicepresident  of  Chicago  Tribune  Com¬ 
pany. 

O’Donnell,  48,  came  to  the  Chicago 
Tribune  in  1955  as  an  advertising  repre¬ 
sentative.  He  later  served  as  assistant 
advertising  director,  research  manager 
and  finally  vicepresident  and  marketing 
director  of  Chicago  Tribune  Company  be¬ 
fore  moving  to  the  parent  company  in 
1975. 

Tribune  Company  is  privately  owned. 
It  has  newspapers,  radio  stations,  televi¬ 
sion  stations  and  cable  tv  in  the  United 
States  and  newsprint/forest  products  op¬ 
erations  in  Canada. 


Cunningham  moves 
to  News  Council 

A  six-month  stint  at  the  National  News 
Council  has  led  to  a  full-time  transfer  to 
New  York  by  Richard  P.  Cunningham, 
reader  representative  of  the  Minneapolis 
Tribune.  He  will  become  an  associate 
director  of  the  News  Council  when  he 
completes  transfer  of  his  duties  in  Min¬ 
neapolis. 

Cunningham  went  to  the  Council  last 
summer  as  a  recipient  of  the  Robert  W. 
Smith  Sabbatical  Award  given  by  the 
Minneapolis  Star  &  Tribune.  After  break¬ 
ing  in  at  the  New  York  headquarters, 
Cunningham  went  to  England  to  study 
the  British  Press  Council  and  then  re¬ 
turned  to  New  York.  Late  in  the  Fall,  he 
decided  the  national  level  work  had 
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caught  his  total  attention. 

“My  experience  as  news  ombudsman 
at  the  Tribune  gives  me  two  reasons  to  be 
enthusiastic  about  coming  to  the  News 
Council,”  Cunningham  said.  “One,  I 
have  seen  the  Minnesota  Press  Council 
reduce  at  the  state  level  the  citizen’s 
sense  of  powerlessness  before  the  press 
that  can  breed  restictions  on  the  press. 
The  other  is  that  I  look  forward  to  dealing 
with  national  news  organizations  as  part 
of  a  national  entity.” 

William  B.  Arthur  has  beenexecutive 
director  of  the  Council  since  its  founding 
in  1973.  A.  H.  Raskin,  former  deputy 
editorial  page  editor  of  the  New  York 
Times,  is  associate  director  concentrating 
on  freedom  of  press  matters  and  Cunning¬ 
ham  as  an  associate  director  will  handle 
complaints.  Norman  E.  Isaacs  is  the 
organization’s  chief  executive. 


Promoter  named 

Linda  Filippone  was  named  director  of 
promotion  and  publicity  for  New  Jersey 
Monthly  magazine,  Princeton,  N.J.  The 
announcement  was  made  by  Jack  Pon¬ 
tius,  publisher  of  the  magazine.  Filippone 
was  formerly  director  of  advertising  ad 
promotion  at  Murray  Hill  Square,  Mur¬ 
ray  Hill.  Prior  to  joining  the  magazine, 
she  was  a  promotion  specialist  for  the 
Crum  &  Forster  Corporation,  Morris¬ 
town. 

Joins  newspaper 

Edmondite  Jack  Underwood,  onetime 
vicepresident  for  sales  of  the  New  York 
News,  was  appointed  advertising  director 
of  the  Edmond  (Okla.)  Evening  Sun.  His 
wife  is  news  business  manager  of  KWTV 
in  Edmond. 
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Linage 

The  following  linage  tobulotions  hove  been  compiled  by  Medio  Records, 
Inc.  for  the  eiclusive  publication  of  Editor  &  Publisher.  They  moy  not  be 
reprinted  or  published  in  any  form  without  eipiicit  permission  from  Medio 
Records,  Inc.  NOTE;  Newspopers  morked  with  code  below  include  odvertis- 
ing  in  Porode  or  Family  Weekly,  opproximate  linage  os  follows: 

*Porade— 72,579  t^omily  Weekly— 83,313 


NOTE:  Due  to  the  problem  orising  from  the  chonges  in  newspa¬ 
per  formots,  Medio  Records  hos  odopted  the  following  policy  in 
the  interest  of  linage  comporobility: 

(A)  All  six-column  formots  ore  meosured  os  six  columns  ond 
then  converted  ond  reported  os  eight  columns. 

(B)  All  eight-column  formots  ore  measured  and  reported  os 
eight  columns. 

(C)  All  nine-column  formats  ore  meosured  ond  reported  os 
nine  columns. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN, 

S.D. 

American  News-e 

....  676,809 

76,000  741,432 

132,864 

fAmericon  News-S  . 

....  528.075 

25.224  398,037  12.056 

Grond  Totol  .  . . . 

....  1,204,884 

101,224  1,139,469 

144,920 

AKRON,  OHIO 

Beocon  Journol-e 

....  2,418,477 

73,303  2,823,808 

156,760 

•Beacon  Joumol-S 

....  1,657.107 

170,408  1,436,021 

174,492 

(^and  Total  . .  . . 

.  4,075,584 

243,711  4,259,829 

331,252 

ATLANTA, 

GA. 

ConstHution-m  .  . .  . 

....  2,626,541 

537,106  3,226,736 

932,138 

Journol-e  . 

....  3,292,757 

548,838  3,719,324 

891,406 

Journol  &  Constitution-S  .  2,157,408 

633,142  1,635,043 

410,342 

Journal  &  Constitution-sat  585.328 

523,902 

Grand  Total  ... 

.  8,662,034 

1,719,086  9,105,005  : 

2,233,886 

NOTE:  Constitution-m 

ond  Journol-e  published  5  days  a  week  only,  for 

1980. 

BALTIMORE, 

MD. 

•News-Americon-S 

.  797,840 

220,180  902,777 

273,160 

News-Americon-e 

.  1,244,307 

79,544  1,636,575 

34,272 

Sun-m  . 

.  2,079,234 

109,730  2,202,320 

145.772 

Sun-e  . 

....  2,216,566 

117,346  2,545,234 

119,548 

Sun-S  . 

....  2,68&991 

227.317  2.210.117 

195,804 

Grand  lotol  . . . 

.  9,026,938 

754,117  9,497,023 

768,556 

BERGEN  COUNTY,  NJ. 

Record-e  . 

.  2,582,578 

439,346  3,020,530 

548,340 

•Record-S  . 

.  2,331,578 

455,592  1,833,223 

365,520 

Grond  Totol  ... 

.  4,914.156 

894,938  4,853,753 

913,860 

NOTE;  Record-e  published  5  doys  o  week  only. 

BOCA  RATON,  FLA. 

News-e  . 

.  955,977 

6,477  1,015,914 

62  197 

fNews-S  . 

.  726,319 

643,976 

(xrond  Total  .  . . 

.  1,682,296 

6,477  1,659,890 

62,197 

NUIE:  News-e  published  5  doys  o  week  only. 

BOSTON,  MASS. 

Herold  Americon-m 

....  751,209 

172,287  1,016,563 

316,173 

Herold  Americon-S 

.  527.806 

392,739  567,228 

338,629 

Globe-d  . 

.  2,716,984 

158,833  3,020,040 

175,960 

•Globe-S  . 

.  3.295,791 

446.732  2.639.044 

368,688 

Grond  Total  .  . . 

.  7,291,790 

1,170,591  7,242,875 

1,199,450 

BOULDER,  COLO. 

Camero-e  . 

.  2,227,189 

17,256  2.314,323 

18,560 

Comero-S  . 

.  1,002,610 

792,411 

Grond  Totol  .  . . 

.  3,229,799 

17,256  3,106,734 

18,560 

BRADENTON 

1,  FLA. 

Herold-e  . 

.  1,542,475 

1,440  1,506,838 

tHerold-S  . 

.  927  709 

6.388  725.113 

(^ond  Totol  .  . . 

.  2,470,184 

7,828  2,231,951 

BUFFALO, 

N.Y. 

Courier  Express-m 

.  1,105,934 

43,613  1,171,896 

100,149 

•Courier  Express-$ 

.  1,371,680 

281,504  1,311,483 

74,388 

News-e  . 

.  2,531,497 

43,664  2.946,987 

91,086 

N.»>-S  . 

.  434,795 

147.536  382.676 

4.096 

Grond  Totol 

.  5,443,906 

516,317  5,813,042 

269,721 

CAMDEN, 

N.J. 

Courier-Post-e 

.  2,309,915 

178,708  2,843,125 

183,772 

TCourier-Post-S 

.  1,128,128 

25,856  776,229 

42.912 

Grond  Totol 

.  3,438,043 

204,564  3,619,354 

226,684 

CHARLOHE 

,  N.C. 

News-e  . 

.  1,919,362 

109,280  2,071,163 

109,616 

Observer-m  .... 

.  2,266,336 

275,832  2,559,644 

343,861 

•Qbserver-S  .... 

.  1,415,463 

294,504  1,141.081 

203,324 

Grond  Total 

.  5,601,161 

679,616  5,771,888 

656,801 

CHICAGO,  ILL. 

Tribune-m  . 

.  3,759,161 

3,487,494  4,427,051 

4,132,554 

Tribune-5  . 

.  3,025,984 

1,213,739  2,703,683 

1,196,644 

Sun-Times-m 

.  2,766,630 

567,519  3,176,000 

684,632 

•$un-Times-S  .  . . 

.  1,151,379 

809,169  1.093,727 

681,013 

(kond  Totol 

.  10,703.154 

6,077,921  11,400,461 

6,694,643 

CINCINNATI 

,  OHIO 

Enquirer-m  . 

.  3.703,737 

4,864  4,323,457 

Enquirer-S  . 

.  2,746,054 

122,892  2,357,733 

Post-e  . 

.  1,659,618 

104,298  1,941,032 

157,243 

Grond  Total 

.  8,109,409 

232,054  8,622,222 

157,243 

1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLEVELAND,  OHIO 

Ploin  Deoler-m  .  3,478,448  520,305  3,967,755  445,545 

Ploin  Deoler-S  .  2,338,914  183,197  2,083,944  149,152 

Press-e  .  1,850,127  368,722  2,198,723  670,529 

Grond  Total  .  7,667,489  1,072,224  8,250,422  1,265,226 

COLUMBUS,  GA. 

Enquirer  (see  note)  ....  1,270,107  125,815  1,723,066  48,338 

•Ledger-Enquirer-S  .  821,821  9,960  664,526  6,720 

Grond  Total  .  2,091,928  135,775  2,387,592  55,058 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combinotion,  Mon.  through  Fri. 
Linoge  of  one  edition  Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  2,900,055  176,141  3,074,668  207,004 

Dispotch-S  .  2,036,404  251,920  1,820,127  163,680 

Citizen-Journol-m  .  1,219,091  1,195,851  _ 

Grond  Totol  .  6,155,550  428,061  6,090,646  370,684 

DALLAS,  TEXAS 

News-m  .  5,252,630  361,114  5,762,399  402,305 

News-S  .  2,717,880  493,461  2,227,950  415,543 

Times-Herold-e  .  4,422,054  312,316  4,743,005  255,658 

•Times-HeroW-S  .  2,750,691  163,279  2,304,247  211,678 

Grond  Totol  .  15,143,255  1,330,17015,037,601  1,285,184 

DAYTON,  OHIO 

Journal  Herold-m  .  2,041,214  97,160  2,439,037  24,128 

News-e  .  2,091,758  303,407  2,556,213  308,073 

*News-S  .  1,412,648  9,856  1,208,382  15,680 

Grond  Total  .  5,545,620  410,423  6,203,632  347,881 

DENVER,  COLO. 

Rocky  Mt  News-m  .  4,798,811  4,721,983 

‘Rocky  Mt  News-S  .  1,401,380  1,141,787  5,680 

Post-e  .  3,488,451  124,332  4,244,988  136,994 

Po$t-S  .  2,945,038  _  2,603,732  _ 

Grond  Totol  .  12,633,680  124,33212,712,490  142,674 

DETROIT,  MICH. 

Note  Two  Listings 

Free  Press-m  .  2,248,909  459,571  2,582,725  522,500 

•Free  Press-S  .  1,101,237  376,251  1,015,561  370,119 

News-e  .  3,006,117  627,968  3,747,584  921,179 

News-S  .  2,065,903  594,771  1,808,210  670,833 

Grand  Totol  .  8,422,166  2,058,561  9,154,080  2,484,631 


NOTE:  Free  Press,  1980  and  News,  1980  and  1979  figures  obove  reflect 
octuol  nine-column  measurements. 

NOTE:  Free  Press-m  and  S  chonged  from  eight  to  nine-column  May  1, 
1980. 


Free  Press-m  .  2,044,988  417,414  2,582,725  522,500 

•Free  Press-S  .  1,033,825  373,381  1,015,561  370,119 

News-e  .  2,760,734  595,649  3,457,072  853,283 

News-S  .  1,964,237  587,781  1,728,251  659,060 

Grond  Totol  .  7,803,784  1,974,225  8,783,609  2,404,962 

NOTE:  Free  Press,  1960  and  News,  1980  ond  1979  figures  above  reflect 
converted  eight  column  meosurements. 

DULUTH,  MINN. 

Herold-e  .  800,752  77,664  1,029,049  103,406 

News  Tribune-m  .  1,052,860  110,016  1,329,155  120,280 

•News  Tribune-S  .  872,623  228,968  820,027  78,408 

Grand  Total  .  2,726,235  416,648  3,178,231  302,096 


NOTE:  Herold-e  published  5  days  o  week  only. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ERIE,  RA. 

Time$-e  .  1,637,140  27,920  1,745,856  14,528 

•r.me$-News-S  .  1,110,977  21,800  872,240  6,400 

Grand  Totol  .  2,748,117  49,720  2,618,096  20,928 

FORT  LAUDERDALE,  FLA. 

News-e  .  4,192,906  511,037  4,729,383  786,451 

•News  &  Sun  Sentinel-S  2,839,924  657,878  2,136,021  370,463 

News  &  Sun  Sentinel-sot  1,723,306  1,337,441 

Sun  Sentinel-m  .  4.502,858  1.063.707  4.208.384  954.889 

Grond  Total  .  13,258,994  2,232,62212,411,229  2,111,803 

NOTE:  News-e  ond  Sun  Sentinel-m  published  5  doys  o  week  only. 
GARY,  IND. 

Post-Tribune-e  .  2,017,589  382,490  2,248,223  373,711 

•Post-Trtbune-S  .  1.390.182  128.081  1.240,212  _ 

Grand  Total  .  3,407,771  510,571  3,488,435  373,711 

GRAND  FORKS,  N.D. 

Herold-e  .  984,414  122,272  1,095,791  22,480 

fHerold-S  .  654,368  94,256  519,070  92,064 

Grand  Total  .  1,638,782  216,528  1,614,861  114,544 

HARTFORD,  CONN. 

Courant-m  .  2,983,225  446,921  3,259,556  392,732 

•Courant-S  .  1,783,645  586,856  1,544,392  432,694 

Grand  Totol  .  4,766,870  1,033,777  4,803,948  825,426 

NOTE:  Couront-m  ond  S  changed  from  eight  to  nine-column  Feb.  1,  1980. 

HONOLULU,  HAWAII 

Advertiser-m  .  3,215,874  3,336,175 

Stor-Bulletin-e  .  3,140,079  3,428,215 

•Stor-Bulletin  & 

Advertiser-S  .  1,876.126  1,371,509 

Grond  Total  .  8,232,079  8,135,899 

HOUSTON,  TEXAS 

Chronicle-e  .  5,775,075  871,816  6,799,899  762,881 

Chronicle-S  .  3.276,099  770,800  2,660,575  450,972 

Po$t-m  .  4,741,230  726,679  5,449,532  676,534 

*Post-S  .  1,945,204  614,507  1,683,670  380,104 

Grand  Total  .  15,737,608  2,983,80216,593,676  2,270,491 

KANSAS  CITY,  MO. 

Times-m  .  2,991,407  687,868  3,493,735  834,815 

Stor-e  .  1,194,807  138,791  1,510,695  151,049 

Stor-S  .  1,962,663  546,100  1,720,813  447,624 

Grond  Total  .  6,148,877  1,372,759  6,725,243  1,433,488 

KNOXVILLE,  TENN. 

Journol-m  .  1,522,082  21,328  1,847,889  30,920 

News-Septinel-e  .  1,881,064  44,996  2,181,051  9,000 

•News-Sentinel-S  .  1,323,839  23,680  1,231,128  83,904 

Grand  Total  .  4,726,985  90,004  5,260,068  123,824 

LEXINGTON,  KY. 

Herald  (see  note)  .  2,105,014  82,348  2,505,776  87,160 

•Herold-Leoder-S  .  1,440,068  50.240  1.293.022  21.456 

Grand  Total  .  3,545,082  132,588  3,798,798  108,616 


NOTE;  Herald-m  and  Leoder-e  sold  in  combination,  Mon.  through  Fri. 

Linage  of  one  edition  Herald-m  is  shown. 

NOTE:  Herold-m,  Leoder-e  ond  Herold  Leoder-S  changed  from  nine  to 
six-column  June  1,  1980. 

Beginning  June  1,  1980  Medio  Records  converted  the  Lexington  papers 
from  0  six-column  format  to  eight-column  format. 


Ad  Expenditure  Trends 
November  1980 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1980 

1979 

Dollar  1 

Change 

(000) 

(000) 

(000) 

Classifications 

Omitted 

Omitted 

Omitted 

% 

Retail 

November  . 1 

$  469,925 

427,570 

+ 

42,355 

+  9.9 

First  Eleven  Months 

3,967,841 

3,621,526 

+346,315 

+  9.6 

Department  Stores 

(Included  in  Retail) 
November  . 

111,102 

98,855 

+ 

12,247 

+12.4 

First  Eleven  Months 
General 

856,850 

808,799 

+ 

48,051 

+  5.9 

November  . 

113,684 

100,343 

+ 

13,341 

+13.3 

First  Eleven  Months 

1,046,107 

906,859 

+139,248 

+15.4 

Automotive 

November  . 

16,663 

17,361 

698 

-  4.0 

First  Eleven  Months 

Financial 

172,314 

185,247 

12,933 

-  7.0 

November  . 

24,406 

21,940 

+ 

2,466 

+11.2 

First  Eleven  Months 

270,040 

222,071 

47,969 

+21.6 

Classified 

November  . 

185,281 

172,726 

+ 

12,555 

+  7.3 

First  Eleven  Months 
Total  Advertising 

2,055,541 

2,032,220 

+ 

23,321 

+  1.1 

November  . 

809,959 

739,940 

+ 

70,019 

+  9.5 

First  Eleven  Months 

7,511,843 

6,967,923 

+543,920 

+  7.8 

40 


EDITOR  &  PUBLISHER  for  January  17,  1981 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


IITTIE  ROCK,  ARK. 

Arkonsos  Gozette-ni  ....  1,280,842  382,564  1,428,007  364,787 

•Arbnsas  Gai«fte-S  ....  849,301  200,596  712,546  214,244 

Grand  Total  .  2,130,143  583,180  2,140,553  579,031 

LONG  MACH,  CALIF. 

Independent 

(see  note)  .  2,222,047  614,671  2,611,443  621,614 

‘Independent  Press 

Telegrom.S  .  1,037,098  125,448  881,856  39,736 

Grand  Total  .  3,259,145  740,119  3,493,299  661,350 

NOTE:  Independent-m  ond  Press  Telegrom-e  sold  in  combinotion,  Mon. 
through  Fri.  Linoge  of  one  edition  independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  2,748,503  970,492  3,109,818  963,219 

Newsdoy-S  .  1,839,761  908,088  1,649,772  772,875 

Grand  Total  .  4,588,264  1,879,580  4,759,590  1,736,094 

LOS  ANGELES,  CALIF. 

Time$-m  .  5,854,904  3,737,996  6,758,221  3,749,611 

Times-S  .  3,902,893  1,977,212  3,321,960  1,614,311 

Herold-Exominer-e  .  1,078,961  13^719  1,124,492  45,312 

Herold-Exominer-S  .  420,560  27,446  336,338  26,528 

Grand  Total  .  11,257,338  5,875,373 11  >11 ,011  5,435,762 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Valley  News-m  .  3,269,816  761,063  3,425,743  842,302 

•Volley  News-S  .  1.258.082  212.019  1.112.311  69.748 

Grand  Totol  .  4,527,898  973,082  4,538,054  912,050 


NOTE:  Volley  New$-m  publish^  5  doys  a  week  only. 

NOTE:  Effective  Jon.  6,  1980  Family  Weekly  Magazine  has  been  replaced 
by  Parade  Mogozine. 


MACON,  GA. 

Telegraph  (see  nate)  ...  1,247,106  105,644  1,469,259  120,605 

•Telegraph  &  News-S  . . .  813,473  35,234  665,256  59,933 

Grand  Total  .  2,060,579  140,878  2,134,515  180,538 

NOTE:  Telegroph-m  ond  News-e  sold  in  combinotion,  Mon.  through  Fri. 
Linage  of  one  edition  Teiegroph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d  .  1,410,880  239,408  1,605,571  195,168 

•New  Hompshire  News-S  884,765  119,964  689,904  169,144 

Grond  Totol  .  2,295,645  359,372  2,295,475  364,312 

MEMPHIS  TENN 

Commerciol  Appeal-m  .  . .  2,562,186  286,967  2,979,870  259,136 

Commercial  Appeol-S  ...  1,730,313  1,370,839 

Press  ScimHor-e  .  1.707.602  311.140  1.893.805  255.965 

Grand  Totol  .  6,000,101  598,107  6,244,514  515,101 

MIAMI,  FU. 

Herold-m  .  4,135,840  1,618,407  4,473,335  1,504,327 

Herold-S  .  3,022,157  1,147,135  2,227,133  662,745 

News-e  .  2,120.911  8,170  2,115.282  55.804 

Grond  Totol  .  9,278,908  2,773,712  8,815,750  2,222,876 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,711,367  129,164  2,283,525  140,636 

Tribune-S  .  2,221,070  550,736  2,114,200  519,650 

Stor-e  .  2,002,012  452,313  2,573,392  578,932 

Star  Tribune-sat  .  466,918  8,880  363,199  _ 

Grand  Totol  .  6,401,367  1,141,093  7,334,316  1,239,218 

NOTE:  Tribune-m  and  Stor-e  published  5  doys  a  week  only. 

NASHVILLE,  TENN. 

Bonner-e  .  2,260,183  421,566  2,547,276  242,040 

Tennesseon-m  .  2,314,947  431,940  2,663,927  242,392 

*Tenne$seon-S  .  1,459,664  242,180  1,394,661  158,640 

Grand  Total  .  6,034,794  1,095,686  6,605,864  643,072 

NEW  YORK,  N.Y. 

Times-m  .  3,156,349  221,149  3,529,134  118,800 

Times-S  .  4,110,974  1,939,746  3,214,972  1,476,418 

News-m  .  1,497,358  1,603,981  1,771,127  1,684,133 

News-S  .  1,031,086  2,002,568  942,705  1,727,673 

Post-e  .  869,847  _ 878,633  _ 

Grand  Total  .  10,665,614  5,767,44410,336,571  5,007,024 

NEWARK,  N.J. 

Stor  Ledger-m  .  3,440,298  183,538  3,869,585  182,043 

•Stor  Ledger-S  .  2,978,168  377,772  2,457,961  263,192 

Grond  Total  .  6,418,466  561,310  6,327,546  445,235 

OAKLAND,  CALIF. 

Tribune-e  .  2,129,985  307,090  2,670,476  253,374 

•Tribune-S  .  1,399,021  186,880  1,151,917  72,912 

Grand  Totol  .  3,529,006  493,970  3,822,393  326,286 

ORANGE  COUNTY,  CALIF. 

Register-d  .  5,384,689  138,832  5,856,328  97,424 

tRegister-S  .  2,544,018  21.461  1.913,382  _ 

Grond  Total  .  7,928,707  160,293  7,769,710  97,424 

PASADENA,  CALIF. 

Stor-News-d  .  1,263,913  148,218  1,210,825  199,520 

•Stor-News-S  .  512,996  75,769  526,559  19,052 

Grond  Totol  .  1,776,909  223,987  1,737,384  218,572 

PASSAIC,  N.J. 

Herald  News-e  .  1,238,455  170,244  1,349,839  195,262 

tHerold  News-S  .  767,121  338,464  514,511  218,064 

Grand  Total  .  2,005,576  508,708  1,864,350  413,326 

PATERSON,  N.J. 

News-d  .  1,090,992  134,940  1,167,516  177,304 

Grond  Totol  .  1,090,992  134,940  1,167,516  177,304 

PEORIA,  ILL. 

Journal  Stor-d  .  1,936,883  116,044  1,985,357  125,168 

•Journol  Stor-S  .  1,205,400  84,360  918,809  74,024 

Grond  Totol  .  3,142,283  200,404  2,904,166  199,192 

PHIUDELPHIA,  PA. 

Bultetin-e  .  1,865,294  769,254  2,202,800  1,021,367 

•Bulletin-S  .  782,502  412,491  705,996  477,450 

Inguirer-m  .  2,573,995  261,108  2,834,245  294,383 

Inquirer-S  .  2,594,101  532,592  2,075,508  658,530 

News-e  .  1,019,882  1  2,240  1,236,881  11,040 

Grand  Totol  .  8,835,774  1,987,685  9,055,430  2,462,770 

PITTSBURGH.  PA. 

Post-Gozette-m  .  1,354,010  519,073  1,439,020  193,647 

Press-e  .  2,247,178  482,961  2,563,162  304,023 

•Press-S  .  2,396,648  45,184  2,231,769  _ 

Grand  Total  .  5,997,836  1,047,218  6,233,951  497,670 


PROVIDENCE.  R.I. 


Bulletin-e  .  1,754,193  628,877  1,904,390  761,735 

Journol-m  .  2,018,955  492,676  2,115,214  547,226 

Joumol-S  .  2,055,878  330,488  1,643.763  182,160 

Grond  Total  .  5,829,026  1,452,041  5,663,367  1,491,121 


NOTE:  Bulletin-e  and  Journd-m  hos  o  combined  soi.  edition.  The  linage  is 
shewn  only  in  the  Bdletin-e. 


ROCHESHR,  N.Y. 

Democrot  &  Chronicle-m  1,915,583  216,556  ^103,359  173,000 

Democrat  &  Chronicle-S  .  1,270,007  190,896  1,206,679  97,664 

Times  Union-e  .  1.239,894  138.333  1.575,314  123.767 

Grond  Totol  .  4,425,484  545,785  4,885,352  394,431 

NOTE:  Times  Union-e  published  5  doys  o  week  only  effective  July  12, 1980. 

ST  PAUL.  MINN. 

Pioneer  Pre$s-m  .  1,198,562  1,565,289 

•Pioneer  Press-S  .  1,853,663  1,648,904 

Dispetch-e  .  2,014,177  236,747  2,388,677  297,981 

Grond  Totol  .  5,066,402  236,747  5,602,870  297,981 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  hos  o  combined  sot.  edition.  The 
linage  is  shown  only  in  the  Oispatch-e. 

ST  PHERSBURG.  FLA. 

Independent-e  .  2,257,679  58,852  2,543,478  62.110 

Times-m  .  3,128,967  1,574,233  3,507,708  1,389,742 

•Times-S  .  1,924,814  689,248  1,543,602  601,127 

Grond  Totol  .  7,311,460  2,322,333  7,594,788  2,052,979 

SAN  ANTONIO.  TEXAS 

Eipress-m  .  ^935,104  309,352  3,230,031  243,608 

tExpress-News-S  .  1,597,998  262,128  1,271,485  270,384 

Express-News-sot  .  753,450  532,409 

News-e  .  2,262,255  266,640  2,498.922  210,384 

Light-e  .  2,709,658  343,432  2,864,870  248,376 

•Light-S  .  1,550,707  235,348  1,230,867  296,512 

Ught-sflt  .  644,318  _ 445,268  _ 

Grand  Total  .  12,453,490  1,416,90012,073,852  1,269,264 

NOTE:  Express-m,  News-e  and  Light-e  published  5  doys  a  week  only. 
SAN  DIEGO.  CALIF. 

Union-m  .  3,806,442  163,484  4,219,957  211,885 

•Union-S  .  2,053,624  50,436  1,750,018 

Tribune-e  .  4.036.447  166.768  4.623.487  176.228 

Grond  Totd  .  9,898,513  400,68810,593,462  390,113 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2,412,763  1,041,463  2,575,333  1,141,165 

Exominer-e  .  2,348,310  1,070,288  2,576,269  1,149,482 

Exominer  &  Chronicle-S  .  1.799,446  537,400  1,448,275  337.968 

Grand  Total  .  6,560,519  2,649,151  6,599,877  2,628,615 

SAN  JOSE,  CALIF. 

Mercury-m  .  5,599,614  356,067  6,020,285  371,226 

News-e  .  4,082,335  223,471  4,754,251  180,795 

•Mercury-News-S  .  3,063,331  27,083  2.537,797  24,710 

Grand  Total  .  12,765,280  606,621  13,312,333  576.731 

NOTE:  Mercury-m  ond  News-e  hos  a  combined  sot.  edition.  The  linoge  is 
shown  only  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journal-e  .  1,530,909  92,944  1,739,718  94,832 

Times-m  .  2,335,178  104,772  2,684,256  136,840 

•Times-S  .  1,430,166  _  1,076,974  _ 

Grand  Total  .  5,296,253  197,716  5,500,948  231,672 

SYRACUSE.  N.Y. 

Herold  Journol-e  .  1,770,348  16,624  2,185,164  7,377 

•Herold  American-S  ....  1,347,126  15,024  1,198,275  13,586 

Post-Standord-m  .  1,192,882  79,237  1,309,471  99,116 

Grand  Totd  .  4,310,356  110,885  4,692,910  120,079 

TALLAHASSEE.  FLA. 

Democrot-m  . .  2,135,634  73,864  2,130,326  52,944 

•Democrot-S  .  1,006,878  65,904  866,023  29,264 

Grand  Total  .  3,142,512  1  39,768  2,996,349  82,208 

TAMPA.  FLA. 

Tribune-m  .  3,346,276  1,035,794  3,570,257  1,140,613 

•Tribune-S  .  1,994,496  264,788  1,647,746  210,120 

Times-e  .  2,139,910  _  2,335,764  _ 

Grand  Total  .  7,480,682  1,300,582  7,553,767  1,350,733 


WASHINGTON,  D.C. 

.  5,083,565  849,000  5,328,154  1,028,161 

.  2,703,113  1,029,915  2,303,005  761,570 

.  2,334,203  283.730  2,319,685  511,325 

.  918,635  306,140  822,197  332,608 

.  11,039,516  2,468,78510,773,041  2,633,664 

WEST  PALM  BEACH.  FLA. 


Post-m  .  3,513,197  213,982  3,559,517  192,175 

Times-e  .  2,990,388  226,752  3,123,645  166,355 

•Post-S  .  Z383.731  229,591  1.686.092  140,896 

Grond  Total  .  8,887,316  670,325  8,369,254  499,426 

NOTE:  Post-m  published  5  doys  o  week  only. 

WESTCHESTER  ROCKLAND.  N.Y. 

Reporter  Dispotch-e  ....  1,567,449  404,214  1,763,319  356,275 

fReporter  Dispotch-S  .  .  .  1,101,011  91,176  783,909  67,584 

Grand  Total  .  2,668,460  495,390  2,547,228  423,859 

WICHITA.  KAN. 

Eogle-Beocon-m  .  2.539,908  648,046  2,532,185  442,794 

Beocon-e  .  1,264,398  48,400 

*Eogle-Beocon-S  .  924,493  493,556  785,699  263,252 

Grond  Totol  .  3,464,401  1,141,602  4,582,282  754,446 


NOTE:  Eogle-m  and  Beocon-e  hos  o  combined  sot.  edition.  The  linoge  is 
shown  only  in  the  morning  edition  for  1979. 

NOTE:  Effective  Oct.  1,  1980  the  Eagle-m  ond  Beocon-e  combined  the 
publicotions  into  one  edition  the  Eogle-Beocon  morning. 


Post-m  . 

•Post-S  . 

Stor-e  . 

Stor-S  . 

Grand  Totol 


NOVEMBER  1980/1979 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

ALBANY,  N.Y. 

Times-Union-m  .  1.667,536  1,947,542 

Knickerbocker  News-e  . .  1,113,648  1,228,191 

Times-Union-S  .  723,648  820,038 

Grond  Total  .  3,504,832  3.995,771 

NOTE:  Heorst  Newspaper  period  runs  Oct.  27-Nov.  23,  1980. 


EDITOR  &  PUBLISHER  for  January  17,  1981 


1980  1979 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


ALTOONA,  PA. 

Mirror-e  .  2,072,021  1379.790 

BANGOR,  ME. 

Doily  News-m  .  1,651,254  1,749,631 

BIRAAINGHAM,  ALA. 

News-e  .  2,408,196  282,828  2,928.632  390,292 

News-S  .  1,863,148  1,417,276 

Post-Herold-m  .  1,405,474  _  1,761,956  _ 

Grand  Totol  .  5,676,818  282,828  6,107,864  390,292 

BRANTFORD,  ONT. 

Expositor-e  .  1,951,832  1,940,831 

BRIDGEPORT,  CONN. 

Telegrom-m/Post-e  .  2,001165  2,279,643 

Post-S  .  901,635  818A67 

Grond  Totol  .  2,903,100  3,098.510 

BLMLINGTON,  VT. 

Free  Press-m  .  1,824,914  1,878,100 

Free  Press-S  .  254,576  288,106 

Grand  Totd  .  2,079,490  1166,206 

CASPER,  WYO. 

Stor-Tribune-mS  .  2160,790  2,545,844 

NOTE:  Includes  inserts— 292,124  fines  m  1980;  257,488  lines  in  1979. 
Fomily  Weekly  not  included— 86,728  fines  in  1980;  79,673  fines  in  1979. 
CHICAGO,  lU. 

HeroH-m  .  1,158,324  207,624  1132,129  178,221 

Herohf-S  .  244,602  43,844  277,211  37,087 

Grond  Totol  .  1,402,926  251,468  1,609,340  215,308 

NOTE:  Herdd-m  ond  S  chonged  from  eight  to  six-column  Mar.  17, 1969. 
DAVENPORT,  IOWA 

Quod-City  Times-e/m  .  . .  4,038,930  3,977,610 

Quad-Gty  Times-S  .  971,656  904,302 

Grand  Totol  .  5,010,586  4181,912 

DES  MOINES,  IOWA 

Redster-m  .  611,373  281,601  751,001  353,688 

Tribune-e  .  957,393  1,241,146 

Regi$ter-S  .  1,155,589  48,709  957,734  55,542 

Grand  Totd  .  1724.355  330,310  1949,881  409,230 


DOVER,  DELAWARE 

Delowore  Stote  News-eS  1,070,718  1,151,142 

NOTE:  Figures  shown  ore  on  B-cohimn  bosis. 


EDMONTON,  ALTA. 

Journol-e  .  6,043,981  6,065,111 

FORT  WAYNE,  IND. 

News-Sentind-e  .  1079,280  15,442  2.299,395  21,147 

Journol-(jozette-m  .  1,643,376  1,775,186 

Journal-Gozette-S  .  821,464  _ 944,286  _ 

Grand  Totd  .  4,544,120  15,442  5,018,867  21,147 

FORT  WORTH,  TEXAS 

Star-Telegrom-m  .  3,808,054  278,370  3,623,338  268,954 

Stor-Telegram-e  .  1845,128  333,964  3,898.932  293,486 

Stor-Telegrom-S  .  2,463,072  333,130  1,930,692  206,146 

Grond  Totol  .  9,116,254  945,464  9.451962  768,586 

NOTE:  Includes  inserts  and  zoned  editions. 

INDIANAPOLIS,  IND. 

Star-m  .  2,539,159  3.000,523 

News-e  .  1.976.723  2199,503 

Stor-S  .  1,657,306  1.766,169 

Grand  Total  .  6,173,188  7,066,195 

KITCHENER-WATERLOO,  ONT. 

Recofd-e  .  3,163,786  3.179,824 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,628,815  1,687,962 

LINCOLN,  NEB. 

Journal-Stor-d/S  .  1,843,352  1,639,078 

NOTE:  Includes  inserts — 535,976  lines  in  1980;  466,494  fines  in  1979. 

LOUISVILLE,  KY. 

Courier-Joumd-m  .  2152,540  213124  2,772,341  372117 

Louisville  Times-e  .  1239,998  193,719  1543.613  416,317 

Courier-Journd  i  Times-S  1259,965  7,147  1,881.064  11,976 

Grond  Totol  .  6,852.503  414,090  7,197,018  800,510 


NOTE:  ROP  display  linage  is  published  on  6-column  bosis  but  converted  to 
8-column  bosis  obove.  Classified  published  ond  reported  on  10-cdumn 
bosis. 


MADISON,  Wise. 


Copitol  Times-e  .  . .  . 

...  2,126,444 

1506,301 

Stote  Journol-m  .  .  .  . 

.  .  2,181,355 

2,562,851 

State  Journd-S  . .  . . 

...  1.260,188 

1,016,897 

Grand  Total  . 

...  5,567,987 

6,086,049 

NOTE:  b-column  poges 

converted  to  8-column. 

MERIDEN,  CONN. 

Includes  legal. 

Record-Journd-m  . .  . 

. .  1,168,524 

MONROE,  LA. 

1,389,696 

News-Stor-World-d  .  . 

...  1,581,328 

1,713,502 

News-Stor-World-S  .  . 

...  763,868 

614,506 

Grond  Totd  . 

...  2,345,196 

2,528,008 

NOTE:  (rannett  Newspopers  period  runs  Nov.  3-Nov.  30,  1980.  News-Star 
ond  World  consofidoted  into  News-Stor- World  effective  Aug.  4,  1980. 

MONTREAL,  QUE. 

Gozene-m  .  4.675.710  4,715,920 

le  Devoir-m  .  621276  668,294 

Le  Dimonche-Motin-S  -  . .  519,630  399,252 

Grond  Totd  .  5,817,616  5,803,466 

NOTE:  Le  Dimonche-Motin  includes  inserts — 195,666  lines  in  1980; 
112,344  lines  in  1979. 

NASHUA,  N.H. 

Telegroph-e  .  1,713,674  1,876.875 

NEW  BRUNSWICK,  N.J. 

Home  News-e  .  1174,597  1,405,790 

Home  News-S  .  985,535  1.012,357 

Grand  Total  .  1360,132  2,418,147 

NEWPORT  NEWS,  VA. 

Doily  Press-m  .  2.407116  1612,862 

Times-HeroM-e  .  1150.764  2,389,142 

Daily  Press-S  .  1,707,454  1,378,132 

Grand  Totd  .  6,265,434  6,380,136 

(Continued  on  page  42) 
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Linsge — (Cont*d  from  page  41) 


I960  1979 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


1960  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


NORFOLK,  VA. 

Virgifiion-Paot-m  .  3,026.905  171.606  Z922.170  206.468 

lW9«r-Stor-«  .  2,490.686  582.669  2,474.555  559.969 

Virgiflion-Pilot  & 

U^ir-Star-S  .  1,9W,776  376,601  2.015,932  352,662 

GromI  Total  .  7,427,567  1,130,876  7,412,657  1,118,890 

NORTH  RAY,  ONT. 

Noggol-o  .  1,643,973  1,420,835 

NORTH  PLATTE,  NEB. 

Tola9roph-tii5  .  945,062  893,536 

NOTE:  Includos  Fomily  WeoUy— 85,770  linos  in  1900;  77,391  Enos  in  1979. 

OGDEN,  UTAH 

5tondan1*Exnminor-o  ...  2,523,554  2,137,254 

5tandard-Eiaminor,S  . . .  1,138,568  775,874 

Grond  Total  .  3,662,122  2,913,128 

NOTE:  Sunday  includes  Family  We^ly — 86,814  linos  in  1980;  78,694  lines 
in  1979. 

OKLAHOMA  CITY,  OKLA. 

OLIohomon-m  .  2,427,585  1,090,383  2,677,901  831,736 

Timos-o  .  2,318,864  1,000,124  2,605,730  723,655 

OMohomon-S  .  1.821,186  1.365,591  _ 

Gcond  Tolol  .  6,567,635  2,090,507  6,649,222  1,555,391 

OMAHA,  NEB. 

World-Horold-moS  .  4,361,005  4,218,398 

ORLANDO,  FLA. 

Sontinol  Star.0/dS  .  5,150,236  1,295,168  4,877,642  1,033,662 

OTTAWA,  ONT. 

Lo  Droits  .  2,151,047  2,295,145 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Dosorl  Sun..  .  2,123,227  1,856898 

PHOENIX,  ARIZ. 

Republic-m  .  4,658,332  147,182  5,338,395  389,648 

Goiotto.0  .  4,527,880  149,422  5,334,350  389,648 

Ropubtc-5  .  2359,M8  2,419,326  _ 

Grond  Total  . 1U4S.660  296,60413.092.071  779,296 

PORTLAND,  MAINE 

Press  Horold-m  .  1,390,198  1,372,847 

Eipross.0  .  1,131,265  1,171,079 

Toloprom-S  .  837,033  814,647 

Grond  Total  .  3,358,496  3,358,573 

PORTLAND,  ORE. 

Orogoflion-mS  .  5,874,456  6,527,248 

Oregon  Journa|.e  .  1,861,454  2,490,040 

Grand  Total  .  7,735,910  9,017,288 

READING,  PA. 

Timos-m/Eoglo-o  .  1,822,745  1,943,398 

Eoglo-S  .  1,069,492  893,152 

Grond  Total  .  2,892,237  2,836,550 


RENO,  NEV. 

Joumd-m  . 

...  1.168.202 

1,212,316 

Gazette>e  . 

...  1,236,872 

1,238,412 

Gozette-Joumoi-S  .  . . 

. . .  374.444 

371,364 

Grond  Tolol  . 

...  2,779,518 

2,822,092 

RICHIAOND,  VAo 

rtmos-Oispolch-m  .  . . 

...  2,213,541 

2,492,605 

Times-Dispoich-b 

...  1,767,727 

1,458,979 

News  Leoder-e  . 

...  1,835,940 

1,993,560 

Grond  Total  . 

. ..  5,817.208 

5,945,144 

NOTE:  Port>run  and  comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m  . 

. ..  2,354,632 

2,674,462 

Press-e  . 

....  1,990,842 

2.299,458 

■Pres$-Enterpri$e-S 

...  675.598 

564.928 

Grond  Total  . 

...  5,021.072 

5.538,848 

NOTE:  Porode  linoge  c 

H  preprinted  inserts  not  ii 

ncluded. 

SAN  BERNARDINO,  CALIF. 

Sun-mS  . 

. .  ..  3,431,988 

3,432,156 

NOTE:  Porode  linage  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS  .... 

. ...  3,231,634  12,019  3,218.859  23,618 

NOTE:  Porode  linage  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS  . .  . 

.  . .  .  995,744 

971,240 

NOTE:  Includos  FomHy  Wooldy— 85,789  lines  in  1980;  77,578  linos  in  1979. 

SEATTLE,  WASH. 

Post-lntelligencer-db 

. ...  2,679,931 

2,705,943 

TtmeS'dS  . 

. ..  4,811,604 

4,58^794 

Grand  Total  .... 

. ...  7,491,535 

7,294,737 

SOUTH  BAY  (TORRANCE), 

CALIF. 

Breeze-e  . 

. ...  4,243,512 

4,116,364 

SPOKANE,  WASH. 

Spokesman*  Review-m 

...  1,805,880 

1,883,771 

Spokesmon-Review*$ 

...  1,127,334 

1,021,318 

Chronicle-e  . 

. ...  1,826,144 

1,963,799 

Grond  Total  .... 

.  . .  .  4,759,358 

4,868,888 

TACOMA,  WASH. 

News*Iribune*e  & 

Tribune-Ledger-S 

. . .  4,061,386 

4,182,038 

TOLEDO,  OHIO 

Blode-e  . 

....  ^521,975 

2,701,970 

8lodo-5  . 

....  1,772,223 

1,579,704 

Grand  Total  .  . .  . 

.  . . .  4,294,198 

4,281,674 

TOPEKA,  KANSAS 

Copitol-Journol-a/d 

....  1,329,440 

1,420,202 

CopitoUJoumol-S 

....  791,525 

625,058 

Grand  Total  . . . . 

....  2,120,965 

2,045,260 

NOTE:  Copitol-Joumol  for  Nov.  19M  All  Doy  os 

Nov.  1979  morning  only. 

TORONTO,  ONT. 

Slor^  .  5,637,220  5,216,431 

Sun-mS  .  2,697,505  2,767.102 

Grond  Total  .  8,334,725  7,983,533 

TUCSON,  ARIZ. 

Stor-m  .  3,608,934  3,693,396 

Citiion-o  .  3,525,032  3,687,404 

Slor-S  .  1,746,388  1,257,634 

Grond  Total  .  8,880,354  8,638,434 

NOTE:  Sunday  includes  Parade  linage. 

TULSA,  OKLA. 

WoHd-m  .  1,783,236  1,969,866 

Tribuno-o  .  1,727,829  1,937,076 

WoHd-S  .  1,220,988  971,457 

Grond  Tolol  .  4,732,053  4,878,399 

NOTE:  Figures  ore  based  on  6*column  formnt  and  9-column  classified. 

VANCOUVER,  B.C. 

Sun-0  .  5,029,340  4,156,611 

NOTE:  Includos  Todoy  Magazine. 

WAUKEGAN,  ILL. 

N.ws-Son-o  .  2,329,362  2,387,840 

WILKES-BARRE,  PA. 

Times  Loodor-o/d  .  1,527,777  1,339,294 

WILMINGTON,  DEL. 

Nows-Journol-m-o  .  2154,298  2,605,162 

Nows-Journol-S  .  1,123,118  858,219 

Grond  Total  .  3,277,416  3,463,381 

WILMINGTON,  N.C. 

Stor-m  .  1,426,838  1,308,188 

Slor-Nows-S  .  453,292  396,088 

Grand  Tolol  .  1,880,130  1,704,276 

WINDSOR,  ONT. 

Slor-o  .  2,973,648  2,992,948 

WINNIPEG,  MAN. 

Free  Pross-o  .  3,810,526  3,611,908 

WINSTON-SALEM,  N.C. 

Journol-m  .  1,968,176  2,240,910 

Sontinol-o  .  1,675,926  1,888,656 

Journol-Sonlinol-S  .  1,047,970  958,258 

Grond  Total  .  4,692,072  5,087,824 

NOTE:  Port  run  ond  comics  not  included. 

WORCESTER,  MASS. 

Tologrom-m  .  1,325,037  1,359,232 

Gozotto-o  .  1,168,552  1,338,824 

Tologrom-S  .  1,587,037  1,285,459 

Grond  Total  .  4,080,626  3,983,515 


Arkansas  weekly 
gutted  by  fire 

Batesville  Guard,  one  of  the  oldest 
newspapers  in  Arkansas,  and  a  tradition 
of  continuous  weekly  publication  for  103 
years,  was  gutted  by  a  fire  early  Sunday 
January  3)  morning. 

The  fire  officials  said  they  suspected 
that  the  fire  was  started  by  arsonists  and 
that  the  offices  had  also  been  burglarized. 
The  weekly  is  owned  by  O.E.  Jones  Jr. 
and  family. 

Composition  of  the  Guard  was  being 
handled  at  the  Heber  Springs  Arkansas 
Sun  and  printing  of  both  papers  taking 
place  on  the  presses  of  the  Daily  Indepen¬ 
dent  at  Newport. 

The  financial  records  and  subscription 
records  were  recovered  almost  intact  as 
were  the  bound  volumes  of  past  Guard 
editions,  with  the  exception  of  the  last  10 
years. 

Other  newspapers  in  the  state  were 
offering  equipment  that  the  weekly  could 
use  to  resume  printing.  Arkansas  State 
University  loaned  some  pieces. 

Cable  tv  salesman 

Charles  E.  Walsh  was  named  director, 
national  sales,  for  CBS  Cable.  The  former 
science  editor  at  Grolier,  was  previously 
director,  national  marketing  for  CBS  tele¬ 
vision  stations  division. 


Press  ‘N  Times 


By  Don  Fitzgerald 
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The  Market  Guide  that’s  loaded  with 
FACTS  YOU  NEED  for  planning  your  marketing 
and  promotion  programs: 

The  Newi98i  Edition  01 

Editor  &  Publisher 
Market  Guide 

■  Essential  facts  on  more  than  1,600  U.S.  and  Canadian 
newspaper  markets . . .  data  on  14  vital  factors. 

■  1 981  estimates  of  population,  income,  retail  sales  for 
3,228  counties,  1,600  daily  newspaper  cities. 


. . .  featuring  1981  RETAIL  SALES  ESTIMATES  based 
on  the  latest  Census  of  Retail  T rade  data  ^ 


FOR  QUICK  REFERENCE  . . . 

The  EDITOR  &  PUBLISHER  MARKET 
GUIDE  brings  you  up-to-date  data 
for  1 ,600  newspaper  markets  on 
these  14  key  factors: 


The  1981  E&P  Market  Guide  includes  g 
data  on  all  U.S.  counties  and  newspaper  1 
markets,  all  Canadian  provinces  and  ) 

newspaper  markets  . . .  the  newest  sales 
data  available,  and  on  more  sales 
classifications  than  any  other  pub¬ 
lication,  too!  Provides  facts  on  9 
retail  sales  classifications,  with 
number  of  outlets.  1981  Household  and 
income  figures  are  the  latest  you’ll 
find  in  any  publication  at  this  time! 

INFORMATION 

LIKE  THIS  is  at  your  fingertips  in  the 
1981  EDITOR  &  PUBLISHER 
MARKET  GUIDE 

For  over  50  years  marketing  executives  have 
depended  on  the  EDITOR  &  PUBLISHER 
MARKET  GUIDE  because  it  is  the  only  single 
source  of  information  on  14  key  factors  for 
making  marketing  decisions. 

The  new  1981  edition  brings  you  up-to-date 
facts  you  need  for: 

•  Market  planning  and  selection 

•  Planning  advertising  programs  1 

•  Setting  sales  quotas  1 

•  Selecting  chain  store  locations  J 

•  Planning  merchandising  programs  I 

•  Selecting  plant  and  warehouse  M 

locations  " 


*  20.020 


Coumv  ‘•‘“"•s  J-TB 


Locations 
Transportation 
Population 
Households 
Banks,  deposits 
Electric  Meters 
Gas  Meters 
Auto  registrations 


•  Principal 
industries 

•  Climate 
Tap  Water 

'  Shopping  Centers 
Retail  outlets 

'  Newspaper  and 
circulation 


f'housjfios, 


PLUS: 

Tables  of  1981  estimates  on  population,  income, 
households,  farm  income  in  9  categories  lor 
all  states  and  provinces  in  all  U.S.  counties  and 
cities  where  daily  newspapers  are  published. 

List  of  standard  U.S.  Statistical  Metropolitan  areas. 
Complete  directory  of  national  newspaper 
representatives  with  personnel.  . 

Exclusive  Market  Guide  maps  showing  location 
of  all  U.S.  and  Canadian  daily  newspaper  cities. 

MORE  USEFUL  MARKET  DATA  THAN  YOU’LL  FIND 
IN  ANY  OTHER  SINGLE  MARKETING  SOURCE! 


Market  Guide  Department 

EDITOR  &  PUBLISHER 

575  Lexington  Avenue.  New  York,  NY  10022 


Please  send  us: 

_ copies  at  $35  each  (One  to  four  copies) 

_ copies  at  $30  each  (Five  or  more  copies) 

$45  a  copy  outside  U.S.  and  Canada 
(  )  Payment  enclosed  (check  must  accompany  order.) 


r%nn^ 

y  Over  OOO  pages 
'  of  exclusive  information)! 

$35  per  copy 
$30  each 

on  order  of  5 
or  more  copies 


(Company 


81  New  York  residents  add  appropriate 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


BUSINESS 

ADVERTISIN(3 — Latest  news  on  business,  and 
people  in  print  broadcast  and  CATV.  R  Haus- 
man,  1755  E  13  St,  Brooklyn  NY  11229. 

CARTOONS 

ENERGY 

WHAT  DO  the  San  Fransisco  Chronicle,  Dallas 
Morning  News,  Palm  Beach  Post  and  other  ma¬ 
jor  papers  have  in  common?  They  give  their 
readers  Energy  Notebook.  Fun-to-read,  in¬ 
formative,  timely  advice  for  consumers.  Con¬ 
tact  Energy  Notebook,  PO  Box  447,  Cooper 
Station,  New  York  NY  10276.  (212)  777- 
3977  for  rates  and  availability. 

GENERAL 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

HUMOR 

TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennnet  International. 
17700  Western  69e,  Gardena  CA  90248. 

INTERNATIONAL 

EXCLUSIVES  from  Australia,  Asia,  Africa— 
Geoff  Richmond,  51/13  South  Esplanade, 
Gleneig,  Adelaide,  South  Australia  5045. 

MEDICAL 

WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L.A.  Chotkowski,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
Ap-I  Watch  Your  Syndicate  Sales  Soar! 


MONEY 


INSIDE  INVESTOR  lets  readers  tap  the  best 

financial  minds  in  the  world.  Like  having  a  free 

financial  counselor.  Little  known  strategies  to 

make  or  save  money,  gives  even  the  smallest 

investor  an  "inside"  track.  Renowned  bankers, 

CPA's,  gemologists  tell  How  To  Buy  a  Home 

with  a  Diamond  Ring,  Buy  Gold  at  a  Discout, 

Design  a  Do-It-Yourself  Tax  Shelter.  Free  sam¬ 

ples,  Stevens  Features,  PO  Box  487,  Chappa- 
qua  NY  10514. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 

of  money-saving  news.  Proven  results.  Camera- 

ready.  ^mples,  Mike  LeFan,  1802  S.  13th, 

Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 

Weekend  section  or  entertainment  pages. 

Issued  weekly.  Camera-ready.  Our  6th  year. 

Cineman  Syndicate,  7  Charles  Court,  Middle- 

town,  NY  10940.  (914)  692-4572. 


MUSIC 


MUSIC  CITY  NEWS— The  world's  favorite 
country  music  publication  from  Nashville — 
now  has  available  to  newspapers  a  syndicated 
tabloid  insert  program.  We  provide  all  editorial 
copy— you  sell  all  advertising  and  recoup  all 
revenues.  Call  (615)  244-5187  or  write 
Marketing  Director,  MUSIC  CITY  NEWS.  PO 
Box  22975,  Nashville  TN  37202. 


MUSIC  CRITIC  with  6  years  experience  writing 
for  New  York  Times,  offers  weekly  rock  and  jazz 
album  reviews  and  music  news  column.  For 
writing  sample  call  (212)  252-6482  or  write 
R.J.  Santoro,  3709  Ave  P,  Brooklyn  NY 
11234. 


REAL  ESTATE 


HOUSE  CALLS — National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year. 
Dailies  in  Miami,  Rochester,  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620.  (716)271- 
6230. 


RARE  EARTH;  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  tor  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 


WEEKLY 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  I A 
52314. 


ANNOUNCEMENTS 


BOOKS 


NOW  OFF  THE  PRESS,  the  expanded  edition  of 
Metro's  highly  acclaimed  ad  staff  training 
book,  PLUS  BUSINESS  GUIDE  TO  EFFECTIVE 
ADVERTISING.  CXrvers  the  basics  of  layout, 
copy,  headlines,  type,  co-op.  selling  newspap¬ 
er  advertising  and  morel  Send  check  for  $9.95 
($11.95  Canada)  to  George  Weiss,  Metro 
Associated  Services,  Inc,  33  W  34th  St,  New 
York  NY  10001.  In  quantities  of  5  or  more, 
deduct  $1.00  per  copy. 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  FOR  SALE 
Highly  successful  monthly  metro  children's 
news^per  (circulation  240,000)  with  unique 
cost  effective  distribution  system  and  good 
advertising  track  record  seeks  major  equity 
partner  for  expansion  to  top  25  metro  US  mar¬ 
kets. 

Address  inquiries  to 
Box  1627 
Editor  &  Publisher 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


TRAVEL  MAGAZINE 

Local  affiliates  being  selected  for  expansion  of 
leading  US  travel  magazine.  Presently  reaching 
1,200.000  readers  weekly  in  60  regional  edi¬ 
tions.  Excellent  profitability  and  management 
training  provided.  Contact;  Roger  Thrailkill, 
TRAVELHOST  Magazine,  PO  Box  31768,  Dal¬ 
las  TX  (800)  621-1466  ext.  6015. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McMinnville  TN. 
(615)  473-2104. 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  tile  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037.  (413)  477- 
6009. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  fL 
33515.  No  obligation,  of  course. 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931.  day  or  night. 


KREHBIEL-BOLITHO.  INC. 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office.  " 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Broker  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 
11  Main  St.,  Southboro  MA  01772 
(617)  481—8562 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  EEuclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 

NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHEN  IT  COMES 
TO  THE  BUSINESS 
Of  selling  your  newspaper 
—  that's  our  business! 

Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61435 
(309)  932-2270  or  932-2642 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 
Box  783,  McMinm.  .,le  TN  37 1 10 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


BUSINESS  OPPORTUNITIES 


REVOLUTION? 

Yes!  The  biggest  in  printing 
and  publishing  for  500  years. 
PRESSTEL  direct  response 
electronic  publishing  is  suc¬ 
cessfully  operating  in  the 
U.K.  and  France  and  will 
soon  become  part  of  a  brand 
new  billion  dollar  industry 
worldwide. 


We  wish  to  cooperate  with 
entrepreneurs  and  com¬ 
panies  throughout  the  USA 
and  Canada  to  develop  this 
exciting  medium  simul¬ 
taneously  with  new  and  ex¬ 
isting  publications.  Exclu¬ 
sive  areas  available.  Explo¬ 
sive  profit  potential. 


Experience  of  printing,  type¬ 
setting,  publishing  or  sales 
valuable  but  not  essential. 
Please  contact  David  Mac¬ 
Millan,  4015  SW  1st  St, 
Plantation  FL  33317,  (305) 
475-4291. 


MEMO  TO:  All  Feature  Writers  and  Artists 
FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic  strip  or  other 
feature  material  to  weekly  or  daily  newspapers,  that’s  strictly  syndi¬ 
cate  business.  That’s  why  we  think  it  would  be  wise  for  you  to  be 
represented  in  the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a  large  percen¬ 
tage  of  America’s  editors  and  publishers.  And,  you  can  save  with 
our  low  contract  rates.  Use  the  order  blank  in  this  issue  or  call  us 
for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 

NEWSPAPERS  FOR  SALE 

AUTO  RACING  NEWSPAPER— Here  is  an 
opportunity  for  the  excitement  and  thrills  in  the 
field  of  auto  racing.  14  years  in  the  field— large 
circulation — known  throughout  the  East  Coast 
on  a  local  and  national  level— unlimited  oppor¬ 
tunity  for  expansion  in  this  vast  field.  With  or 
without  camera  and  composition  equipment. 
Forced  to  sell  due  to  health.  Inquire  Box  1648, 
Editor  &  Publisher. 

2700  CIRCULATION  WEEKLY  in  growing  Col- 
orado  energy  town.  $25,000  down. 

James  J.  Brodell,  Broker,  Box  1841,  Grand 
Junction  CO  81502.  (303)  242-5035. 

EXCEPTIONAL  BUY! 

California  shopper.  ‘80  gross.  $80,000;  net 
$37,500.  Sell  for  equipment,  plus  small  per¬ 
centage  of  monthly  gross.  Resume.  Box  1679, 
Editor  &  Publisher. 

GROUP  OF  5  suburban-rural  weeklies,  eastern 
Zone  5.  Gross  nearly  $300,000.  Composition, 
press,  buildings.  Can  be  split.  Terms  for  small 
buyer.  Box  1662,  Editor  &  Publisher. 

MARYLAND  area.  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

SOUTH  CAROLINA  county  seat  weekly.  1900 
paid  circulation.  $105,000. 

MAGAZINE,  of  Wisconsin,  published  for  3 
years,  $25,000  down  payment.  Owner  fi¬ 
nance, 

SPECIALTY  NEWSLETTER  and  publishing 
company.  New  Jersey.  Circulation  5000  per 
motnth.  Owner  will  consider  terms. 

FOUR  WEEKLY  MAGAZINES— Philadelphia. 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 
GEORGIA  WEEKLY — 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

ALABAMA  WEEKLY — Paid  circulation  2900. 
Priced  for  quick  sale,  $170,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY — Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY-Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

NEW  JERSEY  WEEKLY— Start  1981  with  a 
blue  chip  acquisition.  Excellent  suburban- 
seashore  market;  legals  from  half-dozen  towns; 
income  up  annually.  Real  estate  and  editor- 
publisher's  services  optional.  Perfect  as  news 
staff  training  base  and  growth  property  for 
offset  daily  orweekly.  Write  Box  1589,  Editar& 
Publisher. 

NORTHWEST  OHIO  WEEKLY  shopper,  county 
seat,  15,000  circulation,  state  university  and 
city  saturation,  excellent  typesetting  business, 
no  press,  grossing  $80,000.  Write  Publisher, 
PO  Box  647,  Bowling  Green  OH  43402. 


ANNOUNCEMENT 


NEWSPAPERS  FOR  SALE 


SEATTLE  AND  PUGET  SOUND  AREA.  2-year-  j 
old,  twice-monthly  speciality  tabloid  (Boating.) 
Grossed  $50,000  2nd  year,  40.0(X]  plus  dis¬ 
tribution.  Large  percentage  of  advertisers  I 
under  contract.  Will  sell  or  consider  part-  j 
nership/investor.  Steve,  (206)  789-0700,  Box  | 
17444,  Seattle  WA  98107. 


SUMMER  ENTERTAINMENT  TABLOID:  Gross 
20M,  terms  $10,000  down,  $200  per  issue 
publishing  for  5  years.  Contact  The  Entertain¬ 
ment  News.  Box  305,  Rio  Grande  NJ  08242. 


THREE  FLORIDA  PUBLICATIONS 
— 1  multi-edition  shopper. 

— 1  prize-winning  weekly  pair. 

— 1  monthly  tourist  industry  magazine  cir¬ 
culated  mostly  outside  the  US. 

Call  (305)  485-3747,  J.H.  Beckerman,  PO 
Box  9782,  Ft.  Lauderdale  FL  33310. 


WEEKLIES  FOR  SALE 

WASHINGTON .  $300,000 

OREGON  .  50,000 

IOWA .  163,000 

Please  furnish  qualifications. 

JOHN  N.  JEPSON,  BROKER 
(406)  266-4223 

Box  B  Townsend  MT  59644 

ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  1574,  Editor  &  Pub¬ 
lisher. 

ZONE  4  weekly  group 
with  sales  of  $5  million. 

Contact  Box  1575,  Editor  &  Publisher. 

ZONE  2-Near  metropolitan  area  weekly  group 
with  sales  of  $1.7  million.  Contact  Box  1626, 
Editor  &  Publisher. 


OREGON  coast  weekly.  Great  climate  and  loca¬ 
tion.  Owner  will  sell  for  $50,000.  Write  Box 
1640,  Editor  &  Publisher. 


ONLY  WEEKLY  In  one  of  country's  top  growth 
cities.  Undercapitalized  and  sitting  on  back 
burner  but  positioned  to  take  off.  Has  second 
class  permit  and  eligibility  for  legal  ads.  Owner 
wants  to  concentrate  on  other  property.  Zone  4. 
Box  1652,  Editor  &  Publisher. 


RURAL  MICHIGAN  chain  of  4  weeklies  gros¬ 
sing  $250,000  is  perfect  for  husband  and  wife 
team.  State  cash  and  experience.  No  broker 
involved.  Box  1592,  Editor  &  Publisher. 


SMALL  WEEKLY,  booming  area  near  Denver. 
Excellent  potential  but  needs  local  ownership, 
some  recapitalization.  Owner  wants  to  devote 
full  time  to  other  properties.  Box  1650,  Editor 
&  Publisher. 


SOUTHWEST  SUNBELT— Monthly  local  pre¬ 
stigious  arts  tabloid  with  travel/wine/food/ 
fashion  columns.  Net  $2000  per  issue  at  12 
pages.  Perfect  Mom/Pop  operation; 
tremendous  growth  potential,  three  years  old, 
solid.  Minimum  overhead  and  establishment 
sanction.  Only  $10,000  down,  will  carry.  Box 
1659,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY-MINDED  editor  with  business 
bent  seeks  medium  or  large  weekly  that  is  solid¬ 
ly  in  the  black.  TMC  or  paid.  Zones  1,  2  or  3 
only.  Box  1641,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  in  the  ad,  do  Editor 
&  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  submitted  in 
response  to  an  ad.  Include  only  material  which  can  be 
forwarded  in  a  large  manilla  envelope. 
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CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  — $3.50  per  line. 

2  weeks — U.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — S2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1 .80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiable  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEAOLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdilM-  ft  Pvblislwr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name- 


Company- 

AcJdress _ 

City _ 


-State- 


-Zip- 


Phone- 


Classification- 
Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly.  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  i»ckage  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CIRCULATION  SERVICES 


COIN  RACK  SERVICE.  Repair  and  painting- 
coin  mechanisms  exchange  service.  We  buy 
and  sell  used  racks  and  mechanisms  anywhere 
in  the  USA.  Call  Bob  Hamlin  (313)  775-1550. 


COMPUTER  SERVICES 


NEWSPAPER  SPECIALISTS 
(^mputer  upgrading,  onsite  system  design, 
programming  and  implementation.  Profession¬ 
al  Syndications,  Inc,  PO  Box  3600,  Trenton  NJ 
08629,  (609)  890-0061. 


ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering.  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)682-7011. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MARKETING  &  READERSHIP 
RESEARCH 


SRC  performs  market,  opinion,  and  readership 
surveys  with  computer  analysis.  This  essential 
information  system  can  benefit  your  newspaper 
dramatically.  Write  or  call  for  more  informa¬ 
tion.  Dr.  Long  or  Mr.  McKenzie,  Sunbelt  Re¬ 
search  Corp,  727  Spain  St,  Baton  Rogue  LA 
70802  (5(34)  343-7301. 


MESSENGER  SERVICES 


MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Sendee,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


ITEK  11,17  positive  printmaker.  Produces 
high  quality  mechanicals,  prints,  proofs  and 
copies  easily  and  rapidly.  Enlargements  and 
reductions  from  25  percent  to  100  percent. 
Automatically  develops,  washes  and  dries  the 
positive  prints.  Contact  William  Schaefer,  The 
News-Sun,  Waukegan  IL  60085,  (312)  689- 
7018. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  seniice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SURPLUS  13x200  foot  CLN-2  spel  962 
Dupont  roll  film.  Available  at  below  current 
market  price.  (206)  872-6712. 


W«  mov*  machinary! 
EftP  CLASSIFIEDS 
(212)  752-7053 
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SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


BUSINESS  SOFTWARE  designed  by  a  pub¬ 
lisher  to  handle  bookkeeping  in  terms  of  "col¬ 
umn  inches."  Provides  many  sales  analysis  re¬ 
ports,  aging  analysis,  will  print  daily  cash  and 
sales  journals  and  monthly  statements,  will 
calculate  "service  charges,"  requires  Radio 
Shack  Model  II  64K  Micro-computer.  For  sam¬ 
ple  reports,  phone  or  write:  Steve  Kuckuk,  PO 
Box  469,  Shawano  Wl  54166,  (715)  526- 
6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  sendee  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


COMPUTERS 


FOR  SALE 


HENDRICKS  5200  SYSTEM 
Available  February  1,  1981 
Includes 

7  VDT's  with  controllers 
and  VDT  stands 

6  Decitex  readers 

7  Facit  punches 

An  operating  system  presently  produced  a  daily 
newspaper.  Offered  as  a  complete  package  or 
as  stand-alone  units. 

ATTRACTIVELY  PRICED 
Call  or  write: 

Dave  Smith  or  Karl  Judd 
DAILY  GATE  CITY 
1016  Main  St 
Keokuk  lA  52632 
(319)  524-8300 
or  call  Toll  Free: 

From  any  state  touching  Iowa 
(800)  553-7082 
From  anywhere  in  Iowa 
(800)  472-6003 


MAILROOM 


ADDRESSOGRAPH,  feeder,  cabinet,  frames,  2 
graphotypes,  Bunn  tyer.  (202)  628-5696 
Curtis. 


BRAND  NEW— Still  in  crate— Muller  Martini 
model  1509  Minuteman  saddle  stitcher  and 
three  knife  trimmer.  Two  stitching  heads,  one 
twin  feeder  and  217  three  knife  trimmer.  Price 
of  $50,000  includes  Minuteman  supervisory 
erector  and  original  warranty  honored.  Shipped 
FOB  Dayton,  Ohio.  Call  Chuck  Bonkofsky, 
(513)  878-3993. 


FOR  SALE— Bunn  Tying  machine,  model  19, 
used  2  hours  per  week  for  1  year.  Excellent 
condition  $1800,  2  Elliott  address  machines 
no.  3001,  no.  3300  with  programmer.  Excel¬ 
lent  condition.  27  drawer  cabinet.  (609)  654- 
9221,  Medford  NJ. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 


IT’S  A  CLASSIFIED 
SECRET! 

We’ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  box  holder. 
Attach  a  note  listing  newspapers, 
groups  or  companies  you  don't 
want  the  reply  to  reach;  put  the  rep¬ 
ly  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on 
your  list,  we’ll  discard  your  reply. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  s^re  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

CUTLER  HAMMER  Mark  III  counter  stackers, 
-riden  f  lexos  and  gusto  perforators.  (202)  628- 
5696  Curtis. 

FOR  SALE:  2  Sheridan  P32  5  pocket  inserters 
[10,000  per  hour),  1-AMPAC  strapper,  1- 
Pivano  3  knife  trimmer,  "AKA  II  keyboards.  All 
in  excellent  condition.  Must  sell.  Box  1597, 
Editor  &  Publisher. 

GOOD  USED  COMPOSING  AND  MAILROOM 
EQUIPMENT.  CG  scanner,  unified  composer, 
videosetter  1 1  plus  all  interfaces  and  spare  parts 
for  typesetter.  4-station  Kansa  Corp  inserter 
with  compressor  and  parts.  All  above  equip¬ 
ment  purchased  new  in  1977.  Available  im¬ 
mediately.  For  complete  information  please 
contact:  JA  Buttorff,  The  Review  Times,  PO 
Drawer  Cm  Fostoria  OH  44830. 

1  MULLER  stuffing  machine  model  227. 

J  S  Graphic  Equipment  Co. 

(214)  387-3128. 

METRO  STACK  MASTER  counter  stacker, 
model  SM301,  manufactured  by  IDAB,  purch¬ 
ased  October  1972.  In  good  condition.  $5000 
or  reasonable  offer.  Contact  Norman  Hoff¬ 
mann,  150  W.  Brambleton  Av,  Norfolk  VA 
23501.  (804)  446-2028. 

MAILROOM  EQUIPMENT 

EXCELLENT  COST  SAVINGS 

Sheridan  48P  inserter,  single  or  double  de¬ 
livery. 

Sheridan  24P  inserter. 

Folded  edge  first  delivery  for  all  Sheridan 
inserters. 

Sheridan  inserters  spare  parts. 

Muller  227  inserter  with  5  stations. 

Kansa  inserter  with  3  stations. 

Sta-Hi  257  counter  stacker  with  spare  parts. 
Cutler  Hammer  Mark  IV  counter  stacker. 
Signode  MLN2  tying  machine. 

Telescopic  truck  loaders. 

Roller  top  and  belt  conveyors. 

Heavy  duty  press. 

Bottom  wraps  and  pacers. 

WANTED  TO  BUY 

Mailroom  Equipment  and  Complete  Plants. 

GRAPHIC  MANAGEMENTS  ASSOCIATES 
Newspaper  Mailroom  Systems  Division 

PO  Box  55 

Southboro  MA  01772 
(617)  481-8562 

"The  Newspaper  Mailroom  Specialists" 

NEWSPAPER  STUFFING  MACHINE.  Graphi- 
cart  120.  Contact  Dow  Jones  &  Co.  Inc,  PO  Box 
4189,  Federal  Way  WA  98003.  (206)  838- 
4400. 

STA-HI  257  counter  stacker. 

Excellent  condition. 

Cutler  Hammer  counter  stacker. 

Good  condition. 

Call  (914)  666-8951. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— Standard  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 

STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 

PHOTOTYPESETTING 

PHOTOTYPESETTER  Comp  II,  14  fonts  with 
plugs,  spare  parts  kit.  Can  be  seen  running. 
(201)  568-5680. 

TWO  APS-5-700’s 
(with  fonts) 

Complete  CSI 1 160  editorial  system  with  eight 
terminals.  Full  darkroom;  processors;  light 
tables;  Nuarc  camera;  computer  desks;  Hamil¬ 
ton  make  up  tables;  waxer;  chairs  and  desks. 
Available  immediately. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


COMPUGRAPHIC  UNISETTER, 
Alphakey  FDTS  III  counting  terminal. 
Call  Tony  at  (215)  896-5980. 


COMPUGRAPHIC  VIDEOSETTER  2414,  mod¬ 
ified  for  unified  terminal  system.  Complete 
spare  parts  kit  included.  Henry  Stebick,  Olean 
Times  Herald,  Olean  NY.  (716)  372-3121  Ext. 
245. 


COMPUWRITER  IV-B,  high  range,  6-72  point. 
$5950.  Excellent  condition.  2  filmstrips.  Call 
or  write:  Graph-X,  Inc,  17  Bucknell  Ct,  Beth¬ 
lehem  PA  18015.  (215)  867-2002. 


CG  VIDEOSETTER  UNIVERSAL— With  reverse 
leading  option,  spare  parts  kit  and  8  grids. 
Under  CG  maintenance  agreement.  $19,95(). 
Graph-X,  Inc,  17  Bucknell  Ct,  Bethlehem  PA 
18015.  (215)  867-2002. 


COM  PUGRAPH  1C  296 1 , 496 1 ,  CG  7200,  per¬ 
forator,  Kodak  daylight  developer,  waxer,  mis¬ 
cellaneous.  All  in  good  working  condition. 
$4000.  (904)  748-1240. 


DATA  100  line  printer,  model  2432  Ml,  175 
lines  per  minute,  3  years  old,  used  with  Com- 
puScan  start  system.  In  good  condition.  $3()00 
or  reasonable  offer.  Contact  Norman  Hoff¬ 
mann,  150  W.  Brambleton  Av,  Norfolk  VA 
23501.  (804)446-2028. 


EQUIPMENT  FOR  SALE 
Harris  TXT  Fototronic  photo  typesetter  with 
Compuscan  170  optical  scanner  and  Harris 
1100  Editor  terminal  linked  to  Teletype  punch 
tape  machines;  includes  some  15font  lOpoint 
associated  discs  and  mating  Perry  Font  Olivetti 
electric  typewriters. 

Equipment  is  now  in  use  and  may  be  seen 
before  purchase. 

Contact:  James  Sheridan,  Sheridan  Printing 
Co.,  Inc,  Alpha  NJ  08865.  (201)  454-8561. 


PRESSES 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


10  units  2  folder,  1971. 

6  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)459-9700  Telex  20-6766 


GOSS  COMMUNITY,  2  grease  units,  folder. 

This  press  is  skidded  up  and  ready  to  ship.  Will 

sell  as  is  or  we  will  install.  (XjntactW.R.  Stabler 

or  D.  Church  at  (707)  226-3711  or  write  PO 

Box  150,  Napa  CA  94558. 


HARRIS  845,  five  units  1975,  22  ^4  cutoff,  3 

Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 


POLYGRAPH  (Royal  Zenith)  4  unit  with  folder 
and  sheeter,  17^Sx24V7  web  width.  (415) 
495-6010. 


TWO  FINCOR  press  drives,  60  HP  motors  and 
controls;  8  roll  stands  stacked  4  high.  2  hoists, 
rewinder;  Universal  press  unit.  Contact  George 
W  Gardner,  Morning  News,  Florence  SC;  (803) 
669-1771. 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay,  etc.,  suitable  for  publications  or  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  22^4  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 


(212)  226-7527 


NORTHEAST  STORAGE  AND  INDUSTRIES. 
INC. 

(213)  257-7557 
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The  Industry’s 

MEETING 
PLACE  .  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

WANTED  TO  BUY 

HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  V*  and  VS  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban,  SU. 

Goss  Urbanite  Vi  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vi",  45  Vi'. 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheque  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  Dick 
up  and  transportation  charges  ad  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 

PO  Box  1352 

Dearborn  Ml  48121 

WANTED:  Good  used  add  on  units  for  Harris 
N-845 .  One  or  two  units  needed,  will  consider 
a  complete  pressline.  Also  need  120(>-1600 
FPM  Bulter  splicer.  Contact  Jon  /tnderson 
(616)  754-3673. 

IMMEDIATE  DELIVERY 

Goss  Community  SC  press.  8  units.  SC  folder, 
upper  former.  1971-75.  Sell  complete  or  as 
units.  ONE.  Atlanta  GA.  Phone  (4()4)  321- 
3992.  Telex  700563. 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 

1970  MODEL  NEWSKING  PRESS,  4  stacked 
units,  2  stacked  roll  stands,  2  on  the  floor. 
Currently  in  operation.  $65,000.  Contact  Alex 
Coulter,  (501)  735-1010. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

WEB  OFFSET  PRESSES 

6  units  Harris  845,  23-9/16" 

6  units  Wood  Colorflex 

6  units,  2  folders  Harris  V15A 

4  units  Wood  Colorflex 

4  units  Color  King 

4  units  Pacer 

4  units,  2  folders  Harris  V25 

4  units  Econo-Web  (Web  Press  Corp.) 

2  units  Daily  King  with  Color  King  folder 

All  equipment  available  immediately. 

Wanted  to  Buy:  1  unit  Goss  Urbanite,  23-9/ 
IB- 

UNIVERSAL  PRINTING  EQUIPMENT  CO,  INC 
PO  Box  455 

Lyndhurst  NJ  07071 
(201)  438-3744 

LATE  STYLE 

COTTRELL  V22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  227  INSERTER. 

Must  be  seen  in  operation. 

Box  1686,  Editor  &  Pubiisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 

Box  34255,  Editor  &  Publisher 

ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 

We  move  machinery! 

(212)  752-7050 

WESTERN  GEAR  sheeter,  22^4x36. 

Can  be  added  to  any  36"  web  offset  press. 
(415)  495-6010. 

HELP  WANTED.  .  . 

ACADEMIC 

ACADEMIC 

JOURNALISM  AND  TELECOMMUNICATION 
Department  Head— Senior  tenure-track  posi¬ 
tion  in  rapidly  expanding  department.  PhD  and 
significant  media  experience  required.  Serve 
as  head  and  be  resposible  for  planning  and 
facilitating  the  growth  of  the  department.  Must 
be  able  to  work  with  state  and  regional  profes¬ 
sional  associations.  Salary  competitve  and 
commensurate  with  the  position.  Teaching  re¬ 
quired  in  some  combination  of  law.  theory/ 
methods,  public  relations,  or  advertising.  Start 
in  Fall  1981.  Send  complete  resume  to:  Dr. 
Jack  Ravage.  Head  of  Search  Committee.  De¬ 
partment  of  Journalism  and  Telecommunica¬ 
tion,  University  of  Wyoming,  Box  3904,  Uni¬ 
versity  Station,  Laramie  WY  82071.  The  Uni¬ 
versity  is  an  equal  opportunity/affirmative  ac¬ 
tion  employer.  Applications  deadline:  February 
15,  1981. 

ADVERTISING  FACULTY  position  open  August 
1981.  Tenure  track.  Teach  mainly  in  advertis¬ 
ing.  public  relations.  Other  courses  as  needed. 
Several  years  recent,  relevant  advertising  expe¬ 
rience:  some  teaching  background  preferred. 
Salary  competitive  and  commensurate  with 
education,  experience.  Equal  opportunity  em¬ 
ployer.  Contact  Chairperson.  Journalism  De¬ 
partment.  University  of  North  Dakota.  Grand 
Forks  ND  58202.  Deadline  February  27, 
1981. 

FACULTY  POSITION  in  ACEJ-accredited  news 
editorial  sequence  to  teach  basic  photography, 
newswriting  and  other  courses.  Professional  ex- 
p^ience  with  newspaper  or  magazine  required. 
^0  preferred.  Salary  competitive.  Application 
deadline:  March  3.  1981.  Position  available: 
August  15.  1981.  Equal  opportunity/affirma¬ 
tive  action  employer  M/F.  Send  resume  and  list 
of  references  to  Joel  Gambill.  Department  of 
Journalism  and  Printing.  Arkansas  State  Uni¬ 
versity.  State  University  AR  72467. 

FOUR  JOURNLALISM  POSITIONS 

THE  UNIVERSITY  OF  TEXAS 

The  University  of  Texas  at  Austin  seeks  four 
faculty  members  for  Fall  1 98 1 ,  with  specializa¬ 
tions  in  one  or  more  of  these  areas:  public 
relations  (two  positions,  including  sequence 
head),  broadcast  news,  magazine  editing  news 
editorial,  and  graphic/photojournalism.  It  is 
also  anticipated  that  several  faculty  lines  may 

1  be  opened  in  areas  including  communication 

1  law  and  media  regulation  and  international 

1  communication.  Doctorate  preferred:  substan¬ 
tial  professional  experience  and  scholarly  or 
creative  performance  is  required.  Salary  and 
rank  dependent  upon  experience  and  qualifica- 
1  tions.  Send  resumes  and  a  list  of  references  to: 
Dr.  Wayne  A.  Danielson,  Chair,  Search  Com- 
mittee  Department  of  Journalism,  The  Uni- 
1  veristy  of  Texas  at  Austin.  Austin  TX  78712. 

]  Application  dealine:  February  1.  1981.  The 

1  University  of  Texas  at  Austin  is  an  affirmative 

1  action,  equal  opportunity  employer. 

OHIO  STATE  UNIVERSITY  .  Assistant  profes¬ 
sor  of  journalism  to  teach  communications  law 
and  some  basic  journalism  courses.  PhD  pre¬ 
ferred.  $18,000  to  $20,000  academic  year 
appointment  beginning  September  1981. 
More  information  from  Walter  Bunge,  Director. 
School  of  Journalism.  The  Ohio  State  Universi¬ 
ty.  242  West  18th  Av.  Columbus  OH  43210. 
Phone:  (614)  422-6291. 

SPRING  TERM  OPENING— University  of  Flor¬ 
ida  has  opening  for  Spring  quarter  only  for  per¬ 
son  to  teach  survey  of  communications  and 
reporting.  Visiting  position.  Masters  in  journal¬ 
ism  and  professional  experience  required. 
Deadline  February  6.  Contact  John  Griffth, 
3050  Jm  Building.  University  of  Florida. 
Gainsville  FL  3261 1 .  UF  is  an  equal  opportun- 
ity/affirmative  action  employer. 

GRADUATE  ASSISTANTSHIPS  for  1981-82. 
Masters  program  in  mass  communications  with 
major  in  journalism.  $3065  stipend  for  9 
months.  Out  of  state  tuition  reduction.  Write: 
Joel  Gambill,  Department  of  Journalism  and 
Printing,  Arkansas  State  University,  State  Uni- 
1  versity  AR  72467. 

EDITOR  &  PUBLISHER  for  January  17,  1981 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ADVERTISING 

ADVERTISING 

ADVERTISING 

JOURNALISM  instructor  to  teach  basic  news- 
editorial  courses  and  serve  as  supervisor  of 
laboratory  newspaper.  Position  open  on  June 
17  or  September  8. 

PUBLIC  RELATIONS  Instructor  to  teach 
courses  in  public  relations,  advertising,  case 
studies,  publicity,  photojournalism,  and/or 
other  related  courses. 

Position  open  on  September  8. 

Send  complete  resume,  four  letters  of  refer¬ 
ence  and  official  transcripts  by  February  10  to: 
Dr.  David  Eshelman,  Head.  Department  of 
Mass  Communication,  Central  Missouri  State 
University.  Warrensburg  MO  64093.  Equal 
opportunity,  affirmative  action.  Title  IX  em¬ 
ployer. 

ADMINISTRATIVE 

CONTROLLER 

Excellent  opportunity  with  60,000  weekly 
group,  Zone  5  growth  market.  Data-base  pub¬ 
lishing  operation  now  being  formalized.  Broad 
financial  and  management  responsibility.  Re¬ 
sume  to  Box  1688,  Editor  &  Publisher. 

GENERAL  MANAGER— Zone  5,  50,000  week- 
ly  group,  dominant  in  market.  No  travel.  Strong 
marketing  background,  hands-on  manage¬ 
ment.  Good  spot  with  growth  publisher.  Box 
1689,  Editor  &  Publisher. 

THE  REGISTER,  Orange  County  California's 
dominant  metro,  240,000  daily,  270,000 
Sunday  has  opening  tor  single  copy  sales  mana¬ 
ger  to  successfully  direct  the  efforts  of  26  inde¬ 
pendent  single  copy  sales  dealers.  This  rare 
opportunify  offers  the  right  individual  a  chance 
to  join  a  winning  newspaper,  a  winning  circula¬ 
tion  department  and  live  in  beautiful  southern 
California.  Send  resume  to  Tom  M  Peterson, 
Circulation  Director,  The  Register,  625  N 
Grand  Av,  Santa  Ana  CA  92701. 


_ ADVERTISING _ 

CO-OP  COORDINATOR  for  daily  and  Sunday 
news  in  Zone  1.  Want  experienced  active  per¬ 
son  to  establish  new  co-op  department.  Send 
resume  and  salary  history  to  Box  1615,  Editor 
&  Publisher. 


50,000  AM  and  Sunday  paper  in  Florida  look¬ 
ing  for  an  experienced,  professional  salesper¬ 
son  to  fill  opening  on  retail  ad  staff.  Ability  to 
deal  with  agencies  and  top  executives  a  must. 
Salary  plus  excellent  commission  plan.  Send 
resume  to  Box  1619,  Editor  &  Publisher. 

A  FAST  GROWING  SHOPPER  group  in  sub- 
urban  Dade  County  needs  an  experienced  lead¬ 
er  now.  Must  have  good  interpersonal  skills  and 
be  a  good  trainer.  We  have  good  working  condi¬ 
tions,  top  compensation  plus  bonus  and  a  great 
area  to  live  in.  Send  your  resume  complete  with 
salary  history  and  needs  to  Dick  Mandt,  Presi¬ 
dent,  Flyer  Publishing  Corp,  8672  Bird  Rd, 
Miami  FL  33155. 

CUSSIFIED  MANAGER  with  exceptional  lead- 
ership  and  sales  ability.  This  50,000  6-day 
daily  newspaper  needs  the  best!  We  are  re¬ 
building  the  entire  department  and  need  an 
experienced  and  highly  motivated  manager  to 
take  over  the  operation.  VDT's  and  the  finest 
equipment  in  operation.  We  now  need  the  right 
person  to  organize  and  manage  a  department 
that  is  ready  to  grow.  New  York/New  Jersey 
market  is  competitive,  and  that's  why  we  need 
the  best,  and  we  are  willing  to  compensate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  person.  Please  send 
information  and  resume  to  Box  1399,  Editor  & 
Publisher. 


REAL  ESTATE 
AD  MANAGER 

If  you  presently  manage  real  estate  ad  sales 
people  or  are  ready  to  move  into  such  a  posi¬ 
tion,  here's  an  opportunity  to  join  a  nationally 
known  Eastern  seaboard  metro  paper.  Appli¬ 
cants  should  have  experience  in  both  ROP  and 
class  real  estate  advertising.  The  right  person 
will  be  able  to  coach  both  new  and  older  sales 
representatives,  will  be  comfortable  with  goal 
setting  and  target  accounts  as  well  as  have  the  . 
ability  to  innovate.  In  return,  you  will  share  ( 
financially  in  you  staff's  progress,  you  will  be 
part  of  an  organization  that  recognizes  capable 
managers  and  you'll  enjoy  the  lifestyle  of  one  of 
America's  most  livable  cities.  Please  send  re¬ 
sume  and  cover  letter  to  Box  1661,  Editor  & 
Publisher. 


MIDDLE  TENNESSEE  STATE  UNIVERSITY  seeks  qualified  applicants  for 
three  faculty  positions  effective  August  1,  1981.  All  are  tenure  track 
appointments. 

Advertising  —  Solary  and  rank  open.  PhD  in  communication  or  related 
field  preferred,  AAA  or  MBA  with  extensive  experience  considered.  Teaching, 
research,  professional  experience  required.  Teach  undergraduate  advertis¬ 
ing  courses  including,  but  not  limited  to,  bosic  advertising,  advertising  media 
planning,  advertising  research,  advertising  campaigns. 

Public  Relations  —  Salary  and  rank  open.  PhD  in  communication  or 
related  field  preferred,  AAA  with  extensive  experience  considered.  Teaching, 
research  and  professional  experience  in  public  relations  or  related  field 
required.  Teach  undergraduate  public  relations  courses,  including,  but  not 
limited  to,  basic  public  relations,  public  relations  communications,  public 
relations  publications,  public  relations  campaigns,  plus  basic  advertising 


Photojournalist  —  Ability  to  teach  wide  variety  of  photography  courses  in 
support  of  strong  program  in  photojournalism.  Requires  AAA  or  MFA  in 
photography  and  experience  as  a  photojournalist  and  college  teacher.  Rank 
and  salary  open. 

The  Department  of  AAoss  Communications  enrolls  1,100  undergraduate 
majors  in  seven  sequences  and  has  well-developed  ties  with  agencies,  media 
and  professional  organizations.  Middle  Tennessee  State  University,  with  an 
enrollment  of  over  10,000  students,  is  located  35  miles  from  Nashvlle  in  the 
geographic  center  of  the  state. 

Send  resume  and  three  letters  of  recommendation  by  February  13,  1 981 ,  to; 

Prof.  Alex  Nagy,  Search  Committee  Charman 
P.O.  Box  .'il 

Middle  Tennessee  State  University 
Murfreesboro,  TN  37132 

MTSU  is  an  Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  DEPARTMENT 
MANAGER  in  Zone  9.  Basic  subscription 
20,000.  Experienced  in  current  advertising 
techniques  including  personnel  selection  and 
direction.  Apply  with  resume  including  com¬ 
pensation  expected  and  date  of  availability  to 
Box  1660,  Editor  &  Publisher. 

CLASSIFIED  PHONE  ROOM  SUPERVISOR  for 
south  Florida  daily  with  circulation  of  18,000. 
Experience  required.  Excellent  company  be¬ 
nefits.  Send  resume  and  salary  requirements 
to;  Box  1673,  Editor  &  Publisher. 

DISPLAY  AD  REPRESENTATIVE.  Salary  plus 
commission.  Prize  winning  twice  weekly.  Cali¬ 
fornia's  most  favored  place  to  live.  Write  Box 
1594,  Editor  &  Publisher. 

MIAMI  BUSINESS  DAILY  is  seeking  profes- 
sional  sales  people  for  expansion  of  retail  ad 
staff.  Applicants  must  have  newspaper  space 
sales  background  and  proven  track  record.  We 
pay  base  salary,  generous  commission  and 
have  good  company  benefits.  Send  resume  and 
brief  outline  of  your  sales  results  to  Lee 
Ruwitch,  Publisher,  Miami  Review,  PO  Box 
010589,  Miami  FL  33101,  or  phone  (305) 
377-3721. 

18M  WEEKLY  in  Brooklyn,  New  York  seeks 
highly  motivated  salesperson  for  new  and  ex¬ 
isting  accounts.  Top  territory  in  growing  busi¬ 
ness  and  upscale  residential  communities. 
Career  opportunity  with  management  possibili¬ 
ties  for  the  right  person .  Salary  and  commission 
based  on  experience  and  performance.  Apply 
to:  Ed  Weintrob,  Publisher,  The  Brooklyn  Pap¬ 
er,  26  Court  St,  Brooklyn  NY  11242. 

OUR  LAST  2  advertising  directors  are  now  pub¬ 
lishers  in  our  newspaper  group.  If  this  is  the 
type  career  goai  you  are  seeking  and  you  are 
willing  and  able  to  direct  a  young  hard-working 
ad  staff  in  a  highly  competitive  market,  we  may 
be  the  connection  you  are  looking  for.  Our 
8000  circulation  daily  and  60,000  free  dis¬ 
tribution  weekly  newspapers  are  located  in  Jef¬ 
ferson  County  just  south  of  St.  Louis,  Missouri. 
If  you  are  interested  in  learning  more  about  our 
ad  director  position  and  future  opportunities, 
call  now.  Eugene  A  Mace,  Publisher,  (314) 
296-1800. 

OHIO  COUNTY  SEAT  weekly  needs  quality 
aggressive  advertising  sales  representative. 
Above  average  salary  and  commission  plan. 
Good  benefit  package.  A  great  opportunity  for  a 
hard  worker  with  a  solid  sales  track  record. 
Apply  to  Box  1676,  Editor  &  Publisher. 


ADMINISTRATIVE 


DISPLAY  ADVERTISING 
MANAGER 


Recreation  multiplied  best  describes  this 
Midwestern  community  where  a  medium  size 
ABC  daily  seeks  a  professional  individual  to 
become  display  advertising  manager.  Excellent 
opportunity  for  management  growth  while  en¬ 
joying  a  well  above  average  income.  We  want  a 
"people"  person  with  retail  advertising  sales 
savvy  to  lead  the  display  sales  and  sales  support 
people.  Send  resume  to  Box  1637,  Editor  & 
Publisher. 

FAST-GROWING  alternative  weekly  in  large 
New  England  market  seeks  dedicated  profes¬ 
sional  to  expand  and  motivate  display  sales 
staff.  20K  plus  commissions.  Send  letter  and 
resume  to  Box  1645,  Editor  &  Publisher, 

HIGH  ENERGY  advertising  manager  wanted  for 
Kansas  City  suburban  multi-zone  group.  We're 
looking  for  a  manager  who  wants  to  succeed  in 
an  exceptional  MBO  program.  Send  resume  to 
Box  1616,  Editor  &  Publisher. 


Major  communications  com¬ 
pany  is  looking  for  an  aggres¬ 
sive,  experienced,  forward- 
looking  executive  for  position 
in  General  Management.  This 
individual  will  be  involved 
with  both  moderate  sized 
dailies  and  weeklies  which 
are  in  a  variety  of  marketing 
situations  relative  to  circula¬ 
tion  and  advertising. 

We  are  looking  for  the  indi¬ 
vidual  whose  background  and 
job  history  shows  extensive 
weekly  and  some  daily  ex¬ 
perience.  Marketing  expertise 
in  the  advertising  and  circula¬ 
tion  areas  is  most  important. 

If  your  management  strength 
is  in  planning  your  moves, 
anticipating  your  competition 
and  achievement  of  goals, 
you  could  be  the  individual 
that  our  organization  is  sear¬ 
ching  for.  Send  letter  includ¬ 
ing  detailed  resume  to; 

Box  1 643,  Editor  &  Publisher 


'  York  seeks  WE'VE  PROMOTED  our  last  4  classified  man- 
new  and  ex-  agers;  2  to  publisher  and  2  to  ad  director.  Our 
[rowing  busi-  '  next  manager  must  have  the  same  outstanding 
immunities,  qualifications  to  advance  within  our  group  of 
ent  possibili-  daily  and  weekly  newspapers.  If  you're  career- 
commission  oriented  and  have  an  outstanding  record  in 
ranee.  Apply  either  retail  or  classified  sales,  we'd  like  to  hear 
irooklyn  Pap-  from  you.  Medium-size  daily  in  Virginia.  Box 
?42.  1682,  Editor  &  Publisher. 

inhins^t  CIRCULATION 

and  you  are 

hard-working  CIRCULATION  MANAGER  for  weekly 
irket,  wemay  archdiocesan  newspaper  with  circulation  of 
ling  for  Our  approximately  170,000.  Hard  work  and  crea- 
)00  free  dis-  •i''®  "'ll'  ®ohie  naturally  to  the  kind  of 

xated  in  Jef-  personwe  relookingfor.  Please  apply  in  writing 

jis,  Missouri,  onl)'  '0:  President,  The  Chicago  Catholic,  PO 
ore  about  our  11181  Chicago  IL  60611. 
iDDortunitiss.  -■ 

lisher,  (314)  CIRCULATION  MANAGER  required  by  group- 
owned  Eastern  Zone  5,  30,000  circulation  dai- 

_  ly  with  TMC.  We  need  someone  who  is  aggres- 

leeds  quality  promotion  oriented  and  not  afraid  to  de- 

presentative.  mand  balances  be  paid  when  due.  Opportunity 
nission  plan,  'o  P'O''®  oneself  and  advance  career  as  far  as 
xjrtunity  for  a  ability  and  desire  allow.  Respond  in  confidence 
track  record  resume  and  salary  requirements  to  Box 

bllsher.  1512,  Editors  Publisher. 


,p  CIRCULATION  DIRECTOR— A  growing 

50,000  daily  in  a  competitive  market  is  seek- 

_  ing  a  person  skilled  in  sales  and  promotion  to 

1  head  its  circulation  department.  Responsibili- 
-K  rnm  ties  include  direction  of  the  mailroom  operation 
IIS  X.UIII-  3p(j  transportation  system  as  well  as  the  de- 
)  aggres-  velopment  of  sales  through  district  managers, 
,  phone  room  and  door-to-door  crews.  The  indi- 
OrwarCl-  vidual  must  have  previous  circulation  manage- 
nositinn  experience,  preferably  in  a  7  day  opera- 

piusiiiuii  jion.  This  is  an  excellent  opportunity  for  a  goal 
ent.  This  oriented  individual  who  is  mature  and  aggres- 

.  ,  sive  and  has  the  ability  to  motivate  people. 

nVOlVeCi  send  resume  and  salary  history  to  Robert  Rush, 
o  ci7o/-l  Personnel  Director,  The  Express,  PO  Box  391, 
.e  5iz.t;u  £35, (jp  18042. 


CIRCULATION  DIRECTOR 
Complete  responsibility  for  budgeting,  moni¬ 
toring  and  achieving  circulation  levels  of  10 
publications  consisting  of  trade/consumer 
magazines,  newspapers  and  newsletters.  Posi¬ 
tion  includes  overseeing  in-house  and  agency 
preparations  of  all  promotional  projects  and 
fulfillment  operations  (in-house  and  outside)  to 
insure  meeting  ABC  and  BPA  audit  require¬ 
ments  and  newsstand  sales  all  through  the 
careful  supervision  and  proper  training  of  an  8 
member  department.  Extensive  knowledge  of 
the  intracacies  of  all  aspects  of  circulation  in¬ 
cluding  marketing  strategies  long  term  growth 
analyses  and  computer  modeling.  This  is  a  vi¬ 
able  management  position.  Compensation 
package  is  competitive  and  commensurate 
with  your  experience.  Send  resume  including 
salary  history  and  requirements  in  confidence 
to  Personnel  Director,  Whitney  Communica¬ 
tions  Corporation,  850  3rd  Av,  New  York  NY 
10022. 


’ '  DISTRICT  MANAGER 

npetitlon  Hiringsalaryrange$15,300to$19,200.  Max- 

,  I  imum  $23,000.  Company  car  with  personal 
)I  goals,  use  privileges.  Midwest  40,000  circulation 
idividual  'h  highly  desirable  area.  We  are 

,  looking  for  a  successful  current  district  mana- 

T  Is  sear-  ?er  on  a  daily  or  a  circulation  manager  on  a 
I  I  small  daily  or  larger  weekly  paper.  This  oppor- 
r  inCIUu-  (unity  offers  low  carrier  turn  over,  few  collection 

oroblems  and  an  opportunity  to  expand  your 
:irculation  knowledge  beyond  the  realm  of 
Publisher  common  daily  problems.  Apply  in  confidence 
— J|  to  Box  1607,  Editor  &  Publisher. 
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HELP  WANTED _ HELP  WANTED  HELP  WANTED  HELP  WANTED 

CIRCULATION _  ^ITORIAL  _ EDITORIAL  _ EDITORIAL 


FAST  GROWING 
SUNNY  SOUTH 

METROPOLITAN  NEWSPAPERS 
NEEDS  TWO  EXCEPTIONALLY 
TALENTED  PEOPLE 

Key  management  positions  in  Sales/Marketing 
and  Promotion  are  open  in  Circulation  for 
career-minded  professionals.  If  you  currently 
seeka  new  challenge/opportunity  with  Florida's 
largest  evening  and  fastest  growing  newspapers 
with  a  combined  daily  circulation  of  nearly 
200,000  we  would  like  to  hear  from  you.  We 
are  seeking  innovative  and  creative  individuals 
as  we  move  to  contemporary  circulation 
marketing. 

Successful  candidates  must  have  good  com¬ 
munication  skills,  previous  supervisory  experi¬ 
ence  and  a  proven  track-record .  Degree  in  busi¬ 
ness/marketing  required.  Ideal  location,  com¬ 
petitive  salary  and  benefits.  Please  send  re¬ 
sume  and  salary  history  to: 

Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L.  Jack,  Employment  Manager 
101  N.  New  River  Dr,  East 
Ft.  Lauderdale  FL  33320 
Equal  opportunity  employer 


HOME  DELIVERY  MANAGER 
Zone  5  daily  metro  paper  seeks  aggressive 
career  minded  circulation  professional.  Candi¬ 
date  for  the  position  should  possess  strong 
track  record,  supervisory  experience,  manage¬ 
ment  ability.  Good  people  skillsa  must.  Submit 
full  resume  and  salary  history  to  Box  1613, 
Editor  &  Publisher. 


MANAGER— Hard  news  50,000  weekly  group, 
dominant  in  Zone  5  grovrth  area.  Excellent  spot 
for  innovative,  hands-on  circulator  to  build,  di¬ 
versity  with  expanding  publisher.  Resume  to 
Box  1690,  Editor  &  Publisher. 


NEW  ENGLAND  afternoon  daily  seeks  circula¬ 
tion  director  with  quality  leadership  skills  and 
the  ability  to  motivate.  Must  have  proven  track 
record  in  sales,  carrier  promotions  and  on-time 
collections.  Good  salary  and  fringes.  Opportun¬ 
ity  to  show  your  stuff.  All  replies  held  in  the 
strictest  of  confidence.  Send  resume  to  Box 
1607,  Editor  &  Publisher. 


STATE  CIRCULATION  MANAGER  needed  in 
desirable  Southeastern  (Zone  4)  location  to 
manage  2  Zone  Supervisors  and  10  District 
Managers  in  state  circulation  area.  Experience 
in  Motor  Route  delivery  with  good  background 
in  management  and  supervising  a  must.  Good 
starting  salary  with  excellent  advancement 
potential  and  company  paid  benefits  plus  com¬ 
pany  car  with  expenses.  Send  resume  with  sal¬ 
ary  requirements  to  Box  1605,  Editor  &  Pub¬ 
lisher.  An  Equal  Opportunity  Employer. 


COMPUTER  TECHNOLOGY 


ASSOCIATE  EDITOR  to  cover  motoring  and 
motor  sports.  Background  in  photography. 
Write  (only):  Paul  Lienert,  AutoWeek,  965  E 
Jefferson,  Detroit  Ml  48207. 


AGRICULTURE  WRITER 
80,000  circulation  Zone  5  newspaper  seeking 
experienced  agriculture  writer/photographer. 
Salary  negotiable.  Resumes,  samples  to  Box 
1684,  Editor  &  Publisher. 


BUSINESS  WRITER— 45,000  circulation 
afternoon  daily  and  Sunday  is  seeking  experi¬ 
enced  reporter  with  some  formal  training  in 
business.  Successful  candidate  will  be  re¬ 
sponsible  for  developing  issues  oriented  re¬ 
gional  business,  economics  and  labor  cover¬ 
age.  Send  resume,  clips  and  salary  require¬ 
ments  to  Dave  Melchior,  News  Democrat.  Box 
427,  Belleville  IL  62222. 


BUSINESS  WRITER— 45,000  circulation 
afternoon  daily  and  Sunday  us  seeking  experi¬ 
enced  reporter  with  some  formal  training  in 
business.  Successful  candidate  will  be  re¬ 
sponsible  for  developing  issues  oriented  re¬ 
gional  business,  economics  and  labor  cover¬ 
age.  Send  resume,  clips  and  salary  require¬ 
ments  to  Dave  Melchior,  News  Democrat.  Box 
427,  Belleville  IL  62222. 


COPY  EDITOR  for  Zone  5  large  metropolitan 
daily.  Journalism  degree  and  some  editing  ex¬ 
perience  preferred.  Must  be  skilled  in  headline 
writing,  copy  editing,  operation  of  VDT  equip¬ 
ment,  and  have  ability  to  function  efficiently 
under  deadline  pressures.  Salary  range 
$17,000  to  $28,()00,  plus  outstanding  em¬ 
ployee  benefits.  Write  Box  1623,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR  for  25,000  circulation  PM  in 
Zone  4.  Need  experience  in  reporting,  writing, 
editing  and  design;  ability  to  direct,  motivate 
and  further  train  good  young  staff,  ^nd  com¬ 
plete  resume  to  Box  1644,  Editor  &  Publisher. 


EDITOR — Experienced.  Quality  monthly  busi¬ 
ness  magazine.  Leader  in  field.  Small  firm. 
Edit  all  material.  Write  editorial  page.  Contacts 
with  writers,  public  relations  firms,  etc.  Layout 
and  make-up  entire  issue.  Excellent  opportun¬ 
ity.  Full  benefits.  Profit  and  pension  plans.  NY 
office.  Send  complete  resume  and  salary  re¬ 
quirements  in  confidence.  Box  1675,  Editor  & 
Publisher. 


SPORTS  EDITOR — Immediate  opening  for 
someone  to  take  over  aggressive  sports  section 
on  Georma  twice  weekly  paper.  Going  daily  in 
August.  Position  demands  someone  who  can  do 
it  all.  Good  benefits  with  this  group  newspaper. 
Write  Bruce  Lind,  PO  Box  520,  Milledgeville 
GA  31061.  No  telephone  calls. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


COMPUTER  TECHNOLOGY 


COPY  EDITOR  with  at  least  2  years  experience 
and  VDT  knowledge  to  work  rim  and  some 
makeup  and  layout.  Aggressive  newspaper  of 
70,000  in  Zone  4.  Box  1653,  Editor  &  Pub¬ 
lisher. 


CONSIDER  television  news  reporting.  Alert, 
aggressive  reporter  with  solid  newspaper  re¬ 
porting  credentials.  We  train  technolom  and 
techniques.  We're  mod  and  aim  to  get  bietter. 
EOE.  CBS  affiliate.  Zone  4.  Box  1668,  Editor  & 
Publisher. 


COPY  DESK— Versatile  desk  person  with  ex¬ 
perience  in  layout,  headwriting  and  editing. 
Creativity  welcomed.  Write  Editor,  Evening 
Capital,  Box  911,  Annapolis  MD  21401. 


EDITOR  for  good  sized,  established,  prize¬ 
winning  weekly  in  Ohio.  Good  staff,  environ¬ 
ment.  equipment.  Well  located  small  city. 
Emphasis  on  local  news  from  trivia  to  investiga¬ 
tive.  Send  thorough  resume  to  Box  1635,  Edi¬ 
tor  &  Publisher. 


EDITOR  needed  for  large  county  weekly  in 
northern  Illinois.  Applicant  could  be  recent 
grad  if  experienced  in  all  areas  of  newspaper 
work.  Our  growing  organization  offers  a  good 
salary  with  a  great  opportunity  to  grow  with  us. 
Box  1630,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
100,000  plus  daily  in  progressive  pleasant 
mid-Atlantic  city  ne^s  strong  writer  to  shape 
editorial  page  and  direct  3  associates.  National 
reporting  or  editorial  page  experience  essen¬ 
tial.  Send  resume,  clips,  references  and  salary 
requirements  to  Box  1638.  Editors  Publisher. 


EDITOR  to  assist  in  public  relationsicom- 
munications  for  union,  ^lid  writing,  newspap¬ 
er  layout  experience  a  must.  You’ll  be  responsi¬ 
ble  for  writing  and  creating  a  lively,  informative 
monthly  publication  as  well  as  assisting  our 
public  relations  efforts.  Good  salary.  Must  relo¬ 
cate  upstate  New  York.  No  beginners  please. 
Submit  full  resume,  xerox  of  clips,  detailed 
salary  experience  in  first  letter.  All  replies  kept 
in  strict  confidence.  Box  1647,  Editor  &  Pub¬ 
lisher. 


EDITOR-WRITER.  Washington-based  national 
association  in  navigation  field  needs  speech 
writer-newsletter  editor.  Experience  in  editorial 
or  political  analysis  desirable.  Box  1654,  Edi¬ 
tor  &  Publisher. 


SPORTSWRITER,  5  day  morning  tabloid.  Pub¬ 
lisher.  Northern  Wyoming  Daily  News.  Box 
508.  Worland  WY  82401. 


Experienced  Magazine 
FEATURE  WRITER/ 
PHOTOGRAPHER 

For  Western  Outfitter,  a  slick  trade  pub¬ 
lication  that  serves  retailers  of  Western 
wear  and  horse  equipment  nationally. 
Must  be  able  to  create  and  execute  illus¬ 
trated  feature  ideas  from  A  to  Z.  interview 
top  retailers  and  suppliers.  Desk  work, 
editing,  page  make  up  at  Houston  office 
as  well  as  periodic  travel.  Send  resume, 
tear  sheets  and  cover  letter  to; 

Tad  Mizwa,  Publisher,  5314  Single  Rd, 
Houston  TX  77092;  (713)  688-8811. 


EXECUTIVE  EDITOR— We  need  someone  with 
heavy  feature  editor  experience  who  knows  tab¬ 
loid  layout  and  design.  This  is  a  creative  job 
supervising  18  regional  managing  editors  for  a 
Florida  ^oup  of  travel/tourist-ofiented  week¬ 
lies.  This  is  a  home  office  position  in 
Bradenton.  Some  travel  wilt  be  necessary.  Rep¬ 
ly  in  confidence  to  F.T.N.  Publications.  PO  ^ 
9320.  Bradenton  FL  33506. 

An  Equal  Opportunity  Employer. 

FEEL  STYMIED  in  your  present  position?  Confi¬ 
dent  of  your  abilities?  Able  to  meet  deadlines? 
Are  you  an  experienced  and  creative  newsper¬ 
son  who  still  believes  in  community  journal¬ 
ism?  If  so,  an  assistant  managing  editor  posi¬ 
tion  could  be  yours  in  our  little  corner  of  north¬ 
east  Wyoming.  We’re  a  five-day  daily  offering  a 
good  salary,  company  benefits  and  manage¬ 
ment  potential.  Please  send  resume,  refer¬ 
ences.  salary  requirements  and  non-returnable 
clips  to  Box  1618,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  for  small 
award-winning  Ohio  daily.  Send  resume,  salary 
needs,  non-returnable  clips  and  references  to 
Box  1590,  Editor  &  Publisher. 


HOW  OFTEN  these  days  can  you  apply  for  a  job 
as  big  as  the  daily  sports  columnist  at  a  paper 
the  size  of  the  Kansas  City  Times?  Warning:  We 
expect  to  be  very  choosy.  But  the  only  precon¬ 
ceived  notion  we  have  is  to  get  the  best.  Write  to 
Dale  Bye.  Executive  Sports  Editor,  1729  Grand 
Av.  Kent  City  MO  64108. 

Editorial 

REPORTER 

Needed  by  national  business  daily 
newspaper  to  cover  Chicago  area  met¬ 
als  industries.  Excellent  opportunity. 
Minimum  of  3  years  daily  or  wire  ser¬ 
vice  reporting.  Send  resume  and  salary 
requirements  to  Box  ST,  Suite  816,  50 
Rockefeller  Plaza,  New  York,  N.Y. 
10020. 

An  equal  opportunity  employer  A4/F 


MANAGING 

EDITOR 

Twice  weekly  suburban  news¬ 
paper  group  seeking  manag¬ 
ing  editor  to  direct  staff  of  74, 5 
offices.  Must  have  community 
newspaper  experience,  de¬ 
monstrated  management 
skills.  BS  degree  preferred  but 
experience  will  be  determining 
factor.  Attractive  salary  and  ex¬ 
cellent  fringe  benefits  prog¬ 
ram.  Forward  salary  require¬ 
ments  and  resume  to  John 
Reddy,  General  Manager, 
Observer  &  Eccentric  News¬ 
papers,  36251  School  Craft, 
Livonia  Ml  48150. 


SYSTEMS  ENGINEER 


Immediate  opening  for  a  systems  engineer  in  the  EDP  depart¬ 
ment  of  the  San  Francisco  Newspaper  Agency,  agent  for  the 
San  Francisco  Chronicle  and  San  Francisco  Examiner.  Indi¬ 
vidual  must  have  a  knowledge  of  computerized  typesetting 
and  text  editing  systems.  Must  be  familiar  with  the  type  styles 
and  formating  capabilities.  Newspaper  experience  preferred; 
knowledge  of  large  scale  IBM  main  frames  a  definite  plus. 
Successful  candidate  must  possess  ability  to  deal  effectively 
with  all  levels  of  personnel  within  the  newspaper  environ¬ 
ment. 

Interested  applicants  should  submit  a  resume  with  salary  re¬ 
quirements  in  strict  confidence  to: 

Betty  Cutler,  Personnel  Manager 
San  Francisco  Newspaper  Agency 
925  Mission  St. 

San  Francisco  CA  94103 

Fema/es  i  minorities  ate  encouraged  to  apply 
4n  eriual  opportunity  employer 


TOP  JOURNALISTS 

wanted  for  North  America’s  fastest-growing  group  of 
national  tabloid  weeklies.  To  keep  pace  with  our 
expansion,  we  need  more  first-class  reporters  and 
editors  for  our  offices  in  New  York  City  and  Montreal, 
Canada.  Applicants  must  be  highly-skilled  news 
people  with  lots  of  energy,  enthusiasm  and  experi¬ 
ence.  Opportunities  for  advancement  are  unrivalled. 
If  you  want  to  be  part  of  the  success  story  everyone’s 
talking  about,  write  to: 

Executive  Editor,  Globe  Communications,  220 
East  42nd  St.,  Suite  2800,  New  York,  NY  10017. 
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HELP  WANTED 


LIFESTYLE  EDITOR  for  7-day  section  on  mid¬ 
sized  Zone  1  paper.  Staff  of  5  full  and  3  part- 
time.  Seeks  3  or  more  years  full-time  newspap¬ 
er  experience,  features  preferred.  Ability  to 
assign,  coordinate,  edit  and  deal  with  public 
are  priorities.  Box  1678,  Editor  &  Publisher. 

NEWS  EDITOR — Reporter  needed  now  for 
8000  circulation  award-winning  semi-weekly. 
South  Carolina  location.  Beautiful  climate  near 
mountains  and  major  university.  Send  com¬ 
plete  information.  Box  1620,  Editor  &  Pub¬ 
lisher. 

NEWS  REPORTER — Seasoned  enough  to  fill 
number  one  slot  for  breaking  news  for  1 5,000- 
circulation  daily.  You  should  have  investigative 
and  police  experience.  Strong  career  possibili¬ 
ties.  Write  with  3  best  stories  to  Jim  Blair,  The 
Daily  Independent,  Kannapolis  NC  28081. 

REGIONAL  EDITOR 

New  supervisory  position  that  will  have  heavy 
involvement  in  development  of  a  zoned  edition 
in  a  new  market  area.  Supervisory  responsibil- 
i^  includes  training  and  performance  evalua¬ 
tion  of  4  reporters.  We  are  an  independent 
40,000  circulation  daily  Zone  5.  Hiring  salary 
range  $15,300— $19,000  depending  on  qual¬ 
ifications.  Supervisor  and/or  project  manage¬ 
ment  experience  strongly  preferred.  Apply  in 
confidence  to  Box  1683,  Editor  &  Publisher. 
An  equal  opportunity  employer. 

RECENT  GRADUATE — We  are  seeking  a  recent 
journalism  graduate  for  an  entry  position. 
Opportunity  to  do  sports,  photos,  design,  fea¬ 
tures  and  general  news.  Large  award-winning 
weekly  newspaper  located  in  county  seat  resort 
area.  Send  resume  to  Don  Bucknam,  Herald- 
Republican,  PO  Box  180,  Angola  IN  46703. 

SUBELT  PM  seeks  executive  sports  editor. 
Strong  on  layout,  editing  and  administration. 
Send  resume  and  clips  to  Box  1663,  Editor  & 
Publisher, 

WRITING  COACH 

Experienced  editor  to  conduct  12-week  writing 
improvement  program  for  Idaho  Statesman, 
Summer  1981.  Must  be  good  communicator, 
disciplined.  Prefer  working  editor  or  college 
professor  seeking  sabbatical .  Excellent  outdoor 
area.  Send  post  card  to  Beth  Phillips,  PO  Box 
40,  Boise  ID  83707,  Will  send  details. 


GROW  WITH  US 


Large,  aggressive  Zone  2 
metropolitan  daily  located 
in  a  highly  competitive  mar¬ 
ket,  is  now  accepting  ap¬ 
plications  for  news  posi¬ 
tions  ranging  from  the 
management  level  to  re¬ 
porting  and  editing.  The 
ideal  applicants  will  be 
high  quality,  motivated  in¬ 
dividuals  with  a  minimum 
of  2  years  professional  dai¬ 
ly  newspaper  experience 
coupled  with  at  least  a 
bachelors  degree.  Excel¬ 
lent  salary  and  benefits. 
Opportunities  for  advance¬ 
ment  are  available  for  out¬ 
standing  persons.  We  are 
looking  for  innovative  peo¬ 
ple  who  will  help  us  reach 
our  goal  of  becoming  one 
of  the  best  newspapers  in 
the  U.S.  If  you  think  you  can 
meet  our  qualifications  in 
any  of  these  areas,  we'd 
like  to  hear  from  you.  Send 
resume  and  references  to 
Box  1638,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


PICTURE  EDITOR 

Our  photo  coverage  and  usage  isn't  In  step  with 
our  bright,  new  design.  We  are  seeking  a  photo 
editor  to  work  with  our  six-member  photo  staff 
and  our  section  editors  to  finish  the  process. 
Journalism  or  photojournalism  degree  and/or 
substantial  experience  required.  Management, 
experience  helpful.  Must  be  able  to  design  and 
layout  photo  packages,  edit  photo  assign¬ 
ments,  coordinate  photo  staff.  Send  resume 
including  salary  requirements,  educational 
background,  experience  and  work  samples  to; 
Robert  Gordon,  Managing  Editor,  Jackson  Daily 
News,  PO  Box  160,  Jackson  MS  39205. 


PAGE  1  EDITOR 

The  Billings  Gazette,  a  62,000  circulation  AM 
which  places  heavy  emphasis  on  visual  appeal, 
is  seeking  an  editor  to  design  and  edit  page  1. 
The  individual  we  select  will  have  demons¬ 
trated  abilities  in  layout,  solid  news  judgement, 
packaging  the  news,  writing  crisp  catching 
headlines  and  in  editing  wire  and  local  copy. 
Send  resume,  tearsheets  of  your  best  efforts 
and  a  list  of  references  to  Personnel  Manager, 
The  Billings  Gazette.  Box  2507,  Billings  MT 
59103.  An  equal  opportunity  employer. 

REPORTER 

Self-starter  with  minimum  2  years  professional 
daily  experience  needed  for  medium  sized  dai¬ 
ly.  Fluency  in  Portuguese  a  plus.  Northeastern 
applicants  preferred.  Excellent  pay  and  be¬ 
nefits.  Send  clips,  resume  and  letter  to  Gerald 
FitzGerald.  Managing  Editor,  The  Standard 
Times,  PO  Box  D.-912,  New  Bedford  MA 
02742. 

AFFIRMATIVE  ACTION/ 

EQUAL  OPPORTUNITY  EMPLOYER 


REPORTER/EDITOR  needed  immediately. 
Someone  to  report,  write  headlines,  take  pic¬ 
tures,  makeup  experience  preferred.  We  prefer 
someone  from  Missouri.  State  salary  needed 
and  enclose  resume  in  letter  to  Larry  W  Freels, 
General  Manager,  Daily  Guide.  PO  Box  578, 
Waynesville  MO  65583, 

REPORTER-PHOTOGRAPHER  to  handle 
general  assignment  and  cover  sports  on  one  of 
southeastern  Indiana's  foremost  newspapers. 
Send  resume  to  Nanci  Hellmich,  Managing 
Editor,  The  Daily  News,  Greensburg  IN  47240. 

STAFF  ARTIST 

Staff  artist  who  also  functions  as  an  editorial 
cartoonist  needed  by  North  Carolina  daily. 
Must  be  quality  oriented  person  who  can  illus¬ 
trate  stories  with  cartoons  and  or  graphics.  Col¬ 
or  capabilities  would  be  helpful.  Send  samples 
of  work,  resume,  and  salary  requirements  to 
Personnel  Director,  The  Fayetteville  Times,  PO 
Box  849,  Fayetteville  NC  28302. 


MANAGING  EDITOR 


Washington-based  business  newspap¬ 
er  is  seeking  a  managing  editor  to 
direct  the  expanding  news  staff  of  this 
fast-growing  weekly  (audited  paid  cir¬ 
culation:  750,000)  in  coverage  of 
federal  activities  that  affect  business 
and  the  professions.  The  editorial  staff 
is  supported  by  organizational  re¬ 
sources  that  include  more  than  100 
specialists  on  all  phases  of  federal  acti¬ 
vities. 

Washington  know-how  helpful,  but 
professional  skills  and  ability  to  train 
and  motivate  staff  in  pursuit  of  top- 
quality  journalistic  performance  are 
most  important. 

Excellent  program  of  fringe  benefits 
and  merit  pay  increases.  Send  resume 
to: 

R.  T.  Gray,  Editor 
WASHINGTON  REPORT 
U.S.  Chamber 
of  Commerce 
1615  H  Street, N.W. 
Washington,  D.C.  20062 

Equal  Opportunity  Employer  M/F 


HELP  WANTED 


SPORTS  EDITOR  tor  8000  Ohio  daily.  Prep, 
some  college  sport  writing:  editing:  layout. 
$200  weekly.  Send  letter,  resume,  references, 
clips  and/or  layout  teat  .heets  to  Box  1681, 
Editor  &  Publisher. 

THERE'S  MORE  TO  DALUS 

THAN  THE  COWBOYS 
AND  WHO-SHOT-JR 

The  Dallas  Times  Herald,  an  innovative  all-day 
newspaper  and  winner  of  a  1980  Pulitzer  Prize, 
is  accepting  applications  for  reporters,  feature 
writers,  layout ed itors and  news andsportscopy 
editors  to  join  an  expanding  staff  in  one  of  the 
most  dynamic  economic  and  journalistic  mar¬ 
kets  in  the  country.  Send  resume  with  refer¬ 
ences,  salary  history  and  examples  of  work  to 
Tim  Kelly,  Assistant  Managing  Editor,  Dallas 
Times  Herald,  1101  Pacific  Av,  Dallas  TX 
75202. 

WRITER — REPORTER  wanted  for  aggressive 
30,000  paper  in  a  lively  news  town.  Contact 
Managing  Editor,  The  Ledger,  Box  711,  Col¬ 
umbus  GA  31994. 

WRITER  AND  EDITOR 

Talented  writer  with  solid  reporting  experience 
and  strong  editing  capabilities  Is  needed  for 
opening  on  a  marine  petroleum  magazine 
based  in  Houston.  Requires  10  years  more  ex¬ 
perience,  must  have  some  proficiency  at  copy 
editing  and  a  desire  for  desk  work.  Send  re¬ 
sume,  copies  of  writing  samples  and  brief  letter 
of  application  to  Box  1611,  Editor  &  Publisher. 


_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally,  Twice-a-month 
subscription  rates.  M.  Sternman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  1 1375. 


FLORIDA — Supervise  mailroom  and  mainte¬ 
nance  on  Muller-Martini  inserting  equipment. 
We  insert  on-line  plus  stitcher  and  trimmer, 
supervise  22  people.  Box  1664,  Editor  &  Pub¬ 
lisher. 

_ MARKETING _ 

FREELANCE — Help  launch  health  newsletter. 
Be  involved  in  all  phases  of  business.  Experi¬ 
ence  essential.  No  investment.  Equity  pay¬ 
ment.  Kent,  (212)  964-9738,  12  pm-o  pm. 

MARKETING  RESEARCH 

MARKETING/RESEARCH  MANAGER 
Progressive  MES  newspaper  in  Zone  3  with  new 
facilities  seeks  aggressive  marketer  for  key 
middle  management  position.  Marketing  or 
equivalent  degree  required.  Minimum  2  years 
experience  in  product  marketing  or  research 
expected.  Basic  computer  user  knowledge  with 
on-line  data  storage  an  asset.  Must  be  know¬ 
ledgeable  in  all  current  research  methodologies 
to  coordinate  up  to  $100,000  annually  in  mar¬ 
ket  research.  Data  analysis  and  interpretation 
skills  essential.  Good  communication  skills  re¬ 
quired.  Any  advertising  copywriting  or  media 
promotion  background  helpful. 

Position  has  supervisory  responsibilities  report¬ 
ing  to  marketing  director.  Starting  salary  flexi¬ 
ble.  Excellent  growth  opportunities  and  com¬ 
pany  benefits.  Send  resume  and  salary  history 


Warren  Funk,  Personnel  Director 
Memphis  Publishing  Company 
495  Union  Av 
Memphis  TN  38101 


HELP  WANTED 


PHOTOGRAPHER 


QUALITY  ORIENTED,  imaginative  photo¬ 
grapher  needed  to  set  up,  staff,  and  operate 
agency  to  take  all  photos  for  medium-sized  dai¬ 
ly  newspaper.  Contact:  Sam  Newhouse,  The 
Jersey  Journal,  30  Journal  Sq,  Jersey  City  NJ 
07306:  (201)  653-1000. _ 

ARKANSAS  DAILY  seeks  photographer  to 
round  out  two  person  photo  staff.  Abundant 
feature  opportunities.  Experience  preferred  but 
not  a  necessity.  Contact  Tom  Parsons,  Pine 
Bluff  Commercial,  PO  Box  6469,  Pine  Bluff  AR 
71611.  Phone:  (501)  534-3400. 

PHOTOGRAPHER  NEEDED  by  growing  after- 
noon  daily  on  New  Mexico/ Arizona  border.  Fas¬ 
cinating  blend  of  Navajo,  Zuni,  Hopi,  Hispanic 
and  European  cultures  in  scenic  high  desert 
area  with  rapidly  developing  energy  industry. 
Strong  photo  usage.  Responsibilities  include 
weekly  photo  page.  New  plant  coming.  Re¬ 
sume,  references,  salary  history  and  portfolio  to 
Dan  Cobb,  Managing  Editor,  The  Independent, 
PO  Box  1210,  Gallup  NM  87301. 

E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
_ (212)  752-7050 _ 

_ PRESSROOM _ 

LARGE  METROPOLITAN  DAILY  IN  ZONE6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118,  Editor  &  Publisher. 

PRESSMAN-WOMAN  TO  operate  5  unit  News 
King— fast  growing  weekly— large  commercial 
business— excellent  salary  and  fringe  be¬ 
nefits— Ontario  Canada.  Box  1598,  Editor  & 
Publisher. 

WORKING  FOREMAN,  6  unit  Community 
press.  12,000/6-day  issue  plus  shopper.  Must 
be  experienced  color  person  and  have  staff  su¬ 
pervisory  experience.  Lovely  Zone  5  community 
offering  security,  good  working  conditions,  in¬ 
surance,  a  good  salary  and  retirement.  Re¬ 
sumes  to  Box  1612,  Editor  &  Publisher. 


COMMUNICATIONS 

PROFESSIONAL 


Major  high-technology  corporation 
seeks  ambitious,  career-oriented  com¬ 
munications  professional  with  out¬ 
standing  writing  skills  that  can  be  ap¬ 
plied  to  press  relations  and  internal 
udiences.  Three  to  five  years  news 
media  experience  required  with  wire 
service  or  newspaper.  Send  resume 
and  brief  cover  letter  in  confidence  to 
Box  1657,  Editor  &  Publisher. 

An  e<iual  opporlniry  employer  MIh' 


_ PRODUCTION _ 

PLANT  MANAGER  with  pressroom  emphasis. 
Medium  size  Zone  8  weekly  with  commercial 
web  printing.  (750  ton  annual  newsprint  con¬ 
sumption).  Must  be  technically  competent  in 
pressroom,  mailing,  plate,  camera,  and  com¬ 
position.  Strong  managerial  ability  and  atten¬ 
tion  to  administrative  detail  very  important. 
Career  growth  opportunity  in  beautiful  Sunbelt, 
fixcellent  benefits.  Send  resume  and  salary  his¬ 
tory  to  Box  1636,  Editor  &  Publisher, 

PRODUCTION  MANAGER— Will  supervise 
offset  printing  operation,  mailroom,  letter — 
shop,  mechanical,  prep  and  paste-up  opera¬ 
tions.  Familiarity  with  all  phases  of  newspaper 
production  operations  is  necessary.  Zone  2. 
Send  resume  and  salary  requirements  to  Box 
1649,  Editor  &  Publisher. 


EQUIPMENT  SALES 


SALES 

REPRESENTATIVES 


Printing  Equipment 

Due  to  record  breaking  Web  Leader 
newspaper  press  sales,  Web  Press 
Corporation  has  several  opportunities 
available  for  enthusiastic  self-starters 
with  at  least  three  years  sales  experience 
in  the  newspaper/commercial  printing 
industry. 

Positions  are  available  at  our  Seattle 
area  headquarters  and  in  key  sales 
regions  from  coast  to  coast.  We  offer 
an  excellent  compensation  package  and 
full  benefits.  For  prompt  consideration, 
send  your  resume  to: 

Personnel  Manager 
Web  Press  Corporation 
829  Houser  Way  North 
Renton,  Washington  98055 
or  call  (206)  228-6545 
An  Equal  Opportunity  Employer  M/F 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGCR— Position  open  at 
the  Minnesota  Daily,  40,000  circulation  stu¬ 
dent  newspaper  at  University  of  Minnesota, 
Minneapolis.  Applicants  should  have  experi¬ 
ence  in  all  phases  of  pre-press  newspaper  pro¬ 
duction  and  have  strong  organization  and  man¬ 
agement  skills.  Position  incudes  supervision  of 
25-30  students.  Responsibilities  include  hir¬ 
ing,  budgets,  purchasing  and  some  equipment 
maintenance.  Salary  commensurate  with  ex¬ 
perience.  Good  benefits  (612)  376-5550  for 
appointment. 


NEWSPAPER  PRODUCTION  MANAGER  in 
California  alternative  newsweekly  seeks  person 
to  manage  staff  of  10  full/part  time  people  and 
have  following  skills:  design,  layout,  copy  flow. 
Knowledge  of  VDT  typesetting  systems. 
COMMERCIAL  JOBS  COORDINATOR— Small 
but  growing  typesetting  company  seeks  person 
with  skills  in  design,  layout,  typesetting.  Know¬ 
ledge  of  printing,  bidding  jobsand  related  busi¬ 
ness.  Salary  plus  commission. 

Apply  for  either  job  by  submitting  resume  to 
Chico  Community  Publishing  Co,  120  W.  2nd 
St,  Chico  CA  95926.  (916)  342-5603.  Medic¬ 
al/dental  benifits.  An  EOE. 


ADMINISTRATIVE 


GENERAL  MANAGER/sales  director.  14  years 
weekly  and  daily  experience,  11  as  owner- 
publisher.  Strong  innovative  background  in  all 
areas.  If  your  publication  is  located  in  a  chal¬ 
lenging.  competitive  market,  let's  talk.  Florida 
preferred.  Box  1622,  Editor  &  Publisher. 


PROFIT-MAKING/AWARD  WINNING  editor- 
general  manager  willing  to  share  details  of  how 
I  turned  a  staid  chain  of  newspapers  into  huge 
profit-making  vehicles  of  community  influence 
and  respect.  The  key  was  the  introduction  of 
sound  managerial  techniques.  The  result:  a  2- 
year  circulation  increase  of  46  percent,  an 
advertising  increase  of  over  300  percent,  and  a 
slew  of  awards.  I  can  do  the  same  for  you. 
Please  contact  me  at  Box  1596,  Editor  &  Pub¬ 
lisher. 


READY  TO  relocate  after  turning  losing  weekly 
into  a  money  maker  and  selling  it  for  a  healthy 
profit.  Over  20  years  in  sales,  news,  printing 
and  backshop  operations.  Prefer  small  town 
living  and  seeking  management  spot  Midwest 
or  Southern  daily,  large  weekly  or  chain.  Call 
(219)  583-4081. 


RECENTLY  SOLD  successful  Midwest  TMC 
news-shopper  and  now  this  45-year-old  pub¬ 
lisher-general  manager  needs  a  new  challenge. 
I  have  25-years  in  the  business,  strong  on 
sales,  printing,  production  and  news.  Available 
immediately  for  management  spot.  Box  1621, 
Editor  &  Publisher. 


ADVERTISING 


SALES  MANAGER/AD  DIRECTOR 
Thorough  experience  in  all  phases  of  small 
group  operations.  Strongest  in  ad  promotions, 
sales  and  design.  J-degree.  Seeking  similar 
position  with  mobility  in  a  college  or  winter 
resort  market.  Box  1655,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR 
25  Years  Experience 

Proficient  in  all  phases  of  circulation  including 
sales  and  marketing,  street  sales,  home  deliv¬ 
ery,  distribution  and  transportation,  unions,  re¬ 
venue  budgets,  expense  budgets,  telephone 
sales,  boy  crew  sales,  carrier  contests,  reader 
contests  and  ABC.  Boundless  energy  and  de¬ 
dication.  Full  resume  sent  in  confidence.  Box 
1536.  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Innovative,  goal  oriented,  people  motivator.  15 
years  experience  in  developing  and  training, 
TMC,  computer,  promotion  and  marketing.  Box 
1617,  Editor  &  Publisher. 


CIRCULATION  MANAGER  seeking  new  chal¬ 
lenge  in  Zones  1 , 2  or  9.  Young,  aggressive  with 
degree;  strong  in  organization  and  innovation. 
1 5  years  experience  in  highjy  competitive  met- 
ropolitan  market.  Box  1674.  Editor  &  Pub¬ 
lisher. 


MANAGER— Goal  oriented.  13  years  proven  re¬ 
cord  seeks  circulation  manager  position  at 
small/medium  daily  or  mid-management  at 
metro.  Prefer  Zones  8.  9.  J-degree.  Box  1677, 
Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER— Ex¬ 
perienced  in  press,  camera.  Compugraphicand 
general  operation  of  small  offset  daily.  Five-day 
PM  paper.  Send  resume  and  references.  Good 
salary  io  start,  paid  pension-insurance  plan, 
fringes.  Excellent  hunting  and  fishing.  Retire¬ 
ment  will  open  top  job  fairly  soon.  I^ily  Jour¬ 
nal,  Devils  Lake  ND. 


PROMOTION 


PROMOTION  DIRECTOR  to  bring  strong  sup¬ 
port  to  marketingand  community  service  prog¬ 
rams  of  10,500  Texas  daily.  Department  head 
level.  A  Harte-Hanks  Newspaper.  Write  Tom 
Watson.  Publisher,  Big  Spring  Herald.  Box 
1431,  Big  Spring  TX  79720. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  with  Washington  experi¬ 
ence  and  contact  for  DC  Public  Relations  Office 
of  national  organization.  Must  bea  war  veteran. 
Write  Fred  Woodress,  PO  Box  1055,  Indiana¬ 
polis  IN  46206. 


EDITORIAL 


AWARD-WINNING  WRITER,  editor  with  15 
years  experience  looking  for  new  challenges, 
opportunities.  Will  move  anywhere.  Murphy 
Givens;  (601)355-7213. 


AWARD  WINNING  reporter,  24.  with  four  years 
weekly  experience  seeks  entry  level  position  on 
daily  anywhere  in  US.  Good  news  sense,  enjoys 
challenges,  experienced  in  layout,  headlines, 
editing,  photos.  David  Arenson,  400  4th  St. 
Brooklyn  NY  11215.  (212)  788-7991. 


AWARD-WINNING  magazine  editor/writer  16 
years  experience,  trap^  in  corporate  assem¬ 
bly  line  desires  escape  to  challenge,  creativity. 
Versatile,  excellent  references.  Prefer  New 
York  City  area.  Box  1680,  Editor  &  Publisher. 


ENERGETIC  YOUNG  EDITOR  with  experience 
in  rebuilding  small  daily  into  model  newspaper 
now  seeks  bigger  challenge.  Can  supply  before 
and  after  examples  of  current  newspaper  upon 
request.  Also  may  be  interested  in  editing  posi¬ 
tion  on  larger  paper.  Send  inquiries  to  Box 
1601.  Editor  &  Publisher. 


ERRORS  IN  COPY  are  like  weeds — they  persis¬ 
tently  appear.  I  am  skilled  at  removing  the  mis¬ 
takes.  both  obvious  and  subtle.  You  gain  from 
my  talent  and  experience  when  you  hire  me  as  a 
cow  editor.  J-grad,  25.  with  background  in 
VDT  and  all  editorial  facets.  Prefer  Zone  5.  Box 
1624,  Editor  &  Publisher. 

NEWS  EXECUTIVE;  Managing  editor,  woman. 
39,  20  years  all  phases  news  operation  on 
dailies  to  90,000.  Knowlegeable  all  other  de¬ 
partments.  Potential  general  manager.  Hard- 
driving.  concerned  professional.  Goal- 
oriented.  innovative.  Excellent  manager.  I  can 
improve  your  newspaper.  Title,  responsibili¬ 
ties,  location  open.  Employed,  secure  job. 
Need  challenge.  Available  for  interview.  Prefer 
medium-large  to  metro  daily.  Box  1646,  Editor 
&  Publisher. 


NEWSROOM  PRO  READY 
For  top  slot  on  small  to  medium  daily.  30  years 
as  reporter,  copy  editor,  wire  editor,  columnist. 
Now  employed  as  city  editor.  Prefer  Southwest. 
Box  1656,  Editor  &  Publisher. 


PREVIOUSLY  WORKED  16  months  as  sport- 
swriter-sports  editor  on  daily.  Produced  six 
page  sports  section  on  Sunday.  Seeking  similar 
position.  Successful  freelance  writer.  26  years 
old.  Zone  1  preferred.  (603)  542-6449. 


REPORTING  OR  EDITING  job  with  a  quality 
newspaper  is  desired.  I'm  currently  editonre- 
porter/photographer  for  a  California  weekly.  My 
clips  and  references  speak  for  themselves.  Tom 
Watson,  985  S  Kaweah  Av,  1,  Exeter  CA 
93221;  (209)  592-3171  or  592-5421. 


SPORTS  AND  FEATURE  writer  seeks  job  in 
Zones  5,  7, 8.  Was  sports  editor  of  large  college 
newspaper  and  have  had  experience  on  two 
large  dailies  and  one  weekly.  Camera  and  lay¬ 
out  experience.  Mark  Peterson.  216  Columbus 
St.  Sun  Prairie  Wl  53590.  (608)  837-3345. 


YOUNG  award-winning  reporter  asking  for  chal¬ 
lenging  assignment  with  daily  50,000  or  lar¬ 
ger.  Experienced  in  news,  feature  and  photo¬ 
graphy.  Will  relocate.  I  want  to  write.  Box 
1671,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EXPERtENCED  WRITER  seeks  general  assign¬ 
ment  position  for  the  summer  of  1 98 1 .  The  )Ob 
would  help  me  fulfill  the  requirements  of  my 
prc^ram  at  a  leading  public  affairs  graduate 
school.  Will  work  anywhere,  with  any  major 
news  magazine,  paper,  or  wire  service,  as  long 
as  the  assignments  are  serious  and  challeng¬ 
ing.  Box  lb28.  Editor  &  Publisher. 


ENERGY  AND  ENVIRONMENTAL  issues  are 
my  specialty,  but  I'll  handle  anything  with  style 
and  speed.  If  you're  a  Zone  5  newspaper  or 
trade  publication  seeking  an  experienced  re¬ 
porter.  try  my  3-years  at  a  mid-sized  daily  news¬ 
paper,  Northwestern  MSJ.  and  3  internships. 
Box  1665,  Editor  &  Publisher. 


EDITOR.  28,  of  semi-weekly  seeking  position 
on  daily.  Press  award-winner,  several  years  pre¬ 
vious  daily  experience.  Box  1666,  Editor  & 
Publisher. 


EXPERIENCED  BLACK  female  writer-reporter, 
1978  BSJ  Northwestern,  seeks  East  Cwst  or 
West  Coast  challenge.  Currently  beat  reporter 
for  Midwest  daily.  Box  1669,  Editor  &  Pu^ 
lisher. 


EXPERIENCED,  capable  professional  seeks 
mid-management  level  post.  Last  3  years  work-  I 
I  ing  wire/copy  desk.  Now  locked  in  as  assistant  I 
I  news  editor.  Box  1685.  Editor  &  Publisher. 

EDITOR-JOB  PRINTER  seeks  combined  re¬ 
sponsibility  on  weekly  which  wants  to  expand 
its  job  printing  business.  Box  1687.  Editor  & 
Publisher. 


EX-WALL  STREET  JOURNAL 
EDITOR  SEEKS  NEW  CHALLENGE 
Salary  negotiable  as  my  weekly  folded.  At  43. 
I’ve  spent  24  years  on  dailies;  14  on  Journal 
desk.  6  as  weekend  slotman.  Served  medium 
dailies  as  wire-page  1  editor,  sports  editor.  Will 
relocate.  Harvey  Seymour.  4  Jeffrey  Ln.  East 
Windsor  NJ  08520.  (609)  448-5646. 


FOREIGN  CORRESPONDENT 
American,  experienced,  willing  to  travel,  fluent 
in  six  languages,  seeks  ties  with  news  organiza¬ 
tion  whose  readers/viewers  demand  insightful 
foreign  coverage.  Box  1599.  Editor  &  Pub¬ 
lisher. 


HAVE  YOU  BEEN  IGNORING  Rocky  Mountain 
area  news,  with  its  booming  oil/gas/shale/coal 
economy,  penny  stock  market.  Canadian  capit¬ 
al  influx,  ^gebrush  Rebellion,  herbal  tea  mil¬ 
lionaires.  chic  ski  resorts?  As  your  correspon¬ 
dent  I  will  help  you  overcome  the  oversight.  Box 
1606.  Editor  &  Publisher. 


LET  ME  HELP  YOU!  Award-winning  journalist 
seeks  copy  editing  position  with  magazine  or 
book  publisher,  Zone  4. 1  love  the  language.  BA 
journalism.  MA  English.  Box  1651.  Editor  & 
Publisher. 


MAY  '80  graduate  of  Kenyon  College  seeks 
position  on  daily.  Edited  college  paper,  have 
worked  for  Government  Public  Relations  Agen¬ 
cy  and  a  weekly  since.  Good  clips,  excellent 
references.  Zones  1  and  2  preferred.  James 
Reisler.  5221  Beeler  St.  Pittsburgh  PA  15217. 


18-YEAR  NEWS  VETERAN,  management  ex¬ 
perience.  seeks  top  level  reporting  or  editing 
job.  Zones  2  or  5  preferred.  Call  Judith 


POSITIONS  WANTED 


EDITORIAL 


SPORTS  WRITER,  young,  sharp,  hard  worker 
seeks  position  in  any  Zone.  3  years  as  col¬ 
umnist  with  leading  sports  weekly.  Knows 
hockey  like  no  one  else.  Box  1614,  Editor  & 
Publisher. 


SPORTSWRITER — Recent  journalism  gradu¬ 
ate  with  solid  knowledge  of  all  sports  seeks 
position  on  daily  or  we^ly  newspaper.  Two 
years  experience  covering  college  teams.  Also 
have  photographic,  editing  and  production 
skills.  Will  relocate.  Box  1632.  Editor  &  hjb- 
lisher. 


STRINGER— Mid  Zone  2.  News.  Features.  Fol¬ 
low-ups.  Photos.  Fast.  Dependable.  Reason¬ 
able.  CNS  (215)  355-1119. 


SPORTSWRITER  seeks  position  on  metro  after 
3-years  on  small  Eastern  daily.  Layout,  writing, 
camera  experience.  Have  covered  pro  and  col¬ 
lege  teams.  Box  1667,  Editor  &  Publisher. 


SMALL  daily,  big  work  load  reporting  spot 
sought  be  high  honors  Michigan  State  J-grad 
with  3  years  campus  work.  Any  beat  or  Zone. 
Box  1672,  Editor  &  Publisher. 


VETERAN  MAGAZINE  editor  seeks  job  with  en¬ 
vironment.  energy,  health  or  general  interest 
magazine.  Will  relocate.  Lincoln  Bates.  2  Pick- 
man  St,  Salem  MA  01970;  (617)  247-3746. 


VERSATILE  REPORTER,  completing  MS  in 
agricultural  journalism  May  1981,  seeks  posi¬ 
tion  on  small/mid-size  daily.  Three  years  on 
Wisconsin  weeklies  plus  brief  stint  with  state 
conservation  agency.  Will  relocate  anywhere. 
Box  1658,  Editor  &  Publisher. 


PHOTOGRAPHER 


TAKE-CHARGE  PHOTOGRAPHER  now  at 
80(X)  weekly  wants  to  move  to  graphic-oriented 
daily.  Broad  background,  highly  skilled  in  all 
shooting  and  color  lab.  Any  Zone.  Box  1585, 
Editor  &  Publisher. 


PRESSROOM 


PRESSMAN,  now  employed,  six  years  on  (k)ss 
offsets,  single  and  double  wide,  seeks  (^lifor- 
nia  daily  or  other  pleasant  climate.  Also  experi¬ 
ence  on  camera,  plates,  photocomp.  Box 
1604,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER,  excellent  back¬ 
ground  and  education.  Experienced  in  all 
phases  of  production.  Large  and  small  papers. 
Knowledge  of  letterpress,  offset,  conversion, 
budgeting,  training,  computers.  Looking  for 
top  notch  organization  with  growth  potential. 
Box  1634,  Editor  &  Publisher. 


PUBUC  RELATIONS 


IF  YOU'RE  happy  with  the  results  of  your  pr 
I  department  then  don't  read  any  further... 
Young,  dynamic  journalist  seeks  career  in  pr. 
Former  newspaper  reporter  on  a  major  metropo¬ 
litan  daily  and  editor  on  a  national  magazine. 
Can  do  pr  in  sports,  beauty,  fashion,  travel  (can 
do  It  all!).  Can  travel  and  relocate.  Box  1670. 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  17,  1981 


McMickle.  (516)  653-9111  or  (314)  352- 
7532. 
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POSITIONS  WANTED.  .  . 


Letters 

(Continued  from  page  7) 


SINISTER,  PHOOEY! 

I’ve  been  a  writer  most  of  my  life  and 
left-handed  all  of  my  life.  No,  I  take  that 
last  remark  back,  there  was  a  period 
when  I  was  about  one  year  old,  when  my 
maternal  grandmother  discovered  me 
reaching  for  my  rattle  with  my  left  hand. 
She  immediately  tied  my  left  hand,  my 
left  arm  to  my  left  side  with  several  diap¬ 
ers!  I  think  I  was  tied  up  for  some  time. 
(Accurate  records  weren’t  kept  or  were 
burned.)  My  grandmother  was  from  the 
old  school  and  believed  if  you  were  left- 
handed  you  were  doomed,  or  sinister! 

I  continued  going  my  left-handed  way 
and  entered  the  working  world  at  the  ten¬ 
der  age  of  five.  I  started  my  own  neigh¬ 
borhood  paper  (actually  it  was  a  scandal 
sheet)  with  a  playmate.  I  used  my  father’s 
menu  duplicator.  He  owned  a  restaurant. 
My  partner  (you  guessed  it)  was  also  left- 
handed. 

Down  through  the  journey  of  life  and 
work,  I  always  bumped  into  left-handers. 
In  my  journalism  class  in  college,  the  lef¬ 
ties  outnumbered  those  others.  So  we 
petitioned  for  left-handed  arm  rests  on 
our  desks.  We  lost,  most  of  the  board  of 
directors  were  right-handed. 

There  really  must  be  a  thing  about 
southpaws  and  writing,  or  else  lefties  are 
more  creative,  even  gifted!  Well,  what¬ 
ever! 

Several  years  ago,  I  did  some  research 
and  was  a  contributing  author  of  an  edu¬ 
cational  book  on  gifted  children,  and  darn 
it,  most  of  those  kids  were  .  .  .  left- 
handed!  (And  quite  a  few  wanted  to  be 
writers.) 

So  Roger  Gallagher  (E&P,  Letters,Jan. 
3)  must  have  hit  on  something.  His  12- 
letter  survey  from  11  states  proves  it! 
Being  a  writer  and  a  leftie  go  h^ddn- 
hand  (left-handed  this  is.) 

Even  though  we  lefties  are  creative, 
gifted,  etc.,  the  dictionary  still  classifies 
us  as  “awkward,  insincere,  clumsy  and 
malicious.’’  But  there’s  more — left- 
handed  compliment,  gauche,  unskilled! 

Other  phrases,  depressng  ones,  have 
been  adopted  about  lefties  and  are  in¬ 
cluded  in  our  language. 

How  about  “out  in  left  field?”  or“left 
out?”  or  worse  yet,  “left  over?”  Why 
can’t  it  be  “right  over?”  But  instead  it’s 
right  on! 

The  typewriter  is  about  the  only  tool 
we  writers  use  that  is  not  made  for  (you 
know  who).  Take  the  telephone  for  exam¬ 
ple  (please  take  it)  why  it’s  so  difficult  to 
take  notes  and  listen  to  the  speaker,  a 
left-hander  must  be  a  contortionist.  And 
you  always  know  when  a  leftie  has 
finished  with  the  phone,  the  cord  is  all 
snarled  up! 

And  the  pencil  sharpener!  1  have  lost  so 
many  pencils  in  that  machine,  I  don’t  get 


a  point,  I  get  wood  pulp!  If  i’m  not  at  my 
desk  pounding  out  a  story.  I’m  at  the 
pencil  sharpener,  waiting  with  pencils  in 
hand,  for  someone  to  take  pity  on  me  and 
sharpen  them. 

Then  there  is  the  paper  we  use ,  which  is 
unbiased,  and  doesn’t  care  if  we  are  left- 
handed  or  whatever,  just  as  long  as  we 
can  fill  up  that  blank  space.  (1  won’t  go 
into  those  spiral  notebooks,  it’s  too 
traumatic.) 

So  what  if  we  write  “funny”  or  back¬ 
wards,  or  upside  down,  or  slanted  to  the 
left,  or  with  our  fingers  all  curled  up  (toes 
too!). 

Our  heart  is  in  the  correct  place  .  .  . 
the  LEFT  SIDE! 

Pearl  Ahnen 

Brighton,  Mich. 

INSURANCE 

Thank  you  for  mentioning  CNA’s 
“First  Amendment”  insurance  for  mem¬ 
bers  of  the  National  Association  of 
Broadcasters  (E&P,  Dec.  6,  page  42). 
While  we’re  please  to  have  this  opportun¬ 
ity  to  serve  the  broadcasters  of  America, 
we  would  like  to  clarify  one  point  in  your 
article. 

The  NAB  is  not  the  only  group  covered 
by  our  libel  and  slander  liability  package. 
Your  readers  may  be  interested  in  learn¬ 
ing  that  CN  A  also  underwrites  single  pub¬ 
lications,  individual  authors,  and  small 
newspaper  operations,  as  well  as  large 
associations  and  companies.  We’re  the 
largest  writer  of  insurance  for  book  pub¬ 
lishers  in  the  United  States,  and  we  insure 
song  writers,  too. 

We’re  proud  of  the  role  CNA  is  playing 
in  protecting  First  Amendment  principles 
in  this  country.  We’re  proud,  also  to  think 
we  can  help  any  media  professional,  from 
individual  writers  to  members  of  major 
organizations  like  the  National  Associa¬ 
tion  of  Broadcasters. 

Frank  A.  Patalano 


FOR  THE  RECORD 

The  Sun  does  not  pay  copyreaders 
$54.80  a  week  more  than  the  reporters’ 
scale  of  $472  (E&P,  December  27,  page 
14).  Copyreaders  earn  $24.25  (5%)  more 
than  reporters  who  earn  $485  per  week. 

Paul  A.  Banker 
Banker  is  managing  editor,  Baltimore 
Sun.) 

Harte-Hanks  enters 
entertainment  arena 

Harte-Hanks  Communications  has  re¬ 
named  its  broadcast  operations  division 
Broadcasting  &  Entertainment  to  reflect 
the  company’s  growing  involvement  in 
the  development  of  entertainment  pro¬ 
ducts  and  programs. 

Harte-Hanks  president  Robert  G.  Mar- 
but  said  the  company  has  identified  enter¬ 
tainment  software  as  a  key  growth  area. 

Broadcasting  &  Entertainment  will  in- 


Past  Week’s  Stock  Prices 

NEWSPAPERS  1 

One 
Year 

01/13  01/05  Ago 

Affiliated  Publications  (AMEX) .  28^4  28^4 

Blue  Chip  Stamps  (OTC) .  19V5  20  23^ 

Capital  Cities  Comm.(NYSE) .  57W  59^4  46% 

Charter  Company  (NYSE) .  18%  20  N/A 

Cowles  Comm.  (NYSE) .  29%  29%  23% 

CSX  (NYSE) .  46%  49  N/A 

Dow  Jones  (NYSE) .  62  64  Va  43% 

Gannett  (NYSE) . 381/46  35%  46 

Gray  Comm.  (OTC) .  58  58  44% 

Harte-Hanks  (NYSE) .  31%  31%  27% 

Jefferson  Pilot  (NYSE) .  26%  27  29% 

Knight-Ridder  (NYSE) .  29  28  26 

Lee  Enterprises  (NYSE) .  23%  23%  22% 

Media  General  (AMEX) .  30%  30%  27%' 

Meredith  Corp.  (NYSE) .  51  54%  N/A 

Multimedia  (OTC) .  30  31%  34 

New  York  Times  (AMEX) .  3lV'4  33V4  231/4 

Post  Corp.  (Wise.)  (AMEX) .  19%  19%  19% 

Quebecor  (AMEX) .  9%  9  11% 

Southam  (CE) .  40%  42%  N/A 

Stauffer  Comm.  (OTC) .  43  42  27% 

Thomson  Newspapers  (CE) .  21%  21%  13% 

Time.  Inc.  (NYSE) .  57%  60%  50% 

Times  Mirror(NYSE) .  43%  43%  37% 

Toronto  Sun  (CE) .  27%  27%  13% 

Torstar(CE) .  19%  20%  22V4 

Washington  Post  (AMEX) . 22V4  22%  20% 

b  -  3  for  2  stock  split  on  Jan.  5,  1981. 

SUPPLIERS 


Abitibi  (CE) .  24%  24%  20% 

Allied  Chemical  (NYSE) .  51  55  53% 

Altair(OTC) .  41/4  4%  4% 

Am  Inti  (OTC) .  73  75%  N/A 

Berkey  Photo  (NYSE) .  4%  5%  N/A 

Boise  Cascade  (NYSE) .  35V4  36%  36% 

CBS  (NYSE) .  47%  48%  N/A 

Compugraphic  (NYSE) .  24V4  27%  39% 

Compuscan  (OTC) .  3%  4%  N/A 

Consol.  Bath.  (CE) .  24%  25%  16% 

Crown  Zellerbach  (NYSE) .  43%  49%  48 

Digital  Equipment  (NYSE) .  84  91%  701/4 

Domtar(AMEX) .  24V4  24V4  23% 

Dow  Chemical  (NYSE) .  32%  34%  34% 

Eastman  Kodak  (NYSE) .  71%  75%  46% 

Georgia  Pacific  (NYSE) .  25V4  25%  30y4 

Grace,  W.R.  (NYSE) .  54%  57%  42% 

Great  Lakes  Forest  (CE) .  69%  73%  52 

Great  Northern  Nekoosa  (NYSE) .  40  42%  35% 

Harris  Corp.  (NYSE) .  48%  52%  37% 

Hunt  Chem.  (NYSE) .  10%  10%  12 

International  Paper  (NYSE) .  42%  44%  41% 

Itek  Corp.  (NYSE) .  33%  33%  30% 

Kimberly  Clark  (NYSE) . 55%5  55  43% 

LogEtronics  (OTC) .  14%  15%  14% 

Logicon  (AMEX) .  28%  27%  201/4 

MacMillan  Bloedel  (CE) .  38%  38%  281/4 

Minnesota  Mining  &Mfg  (NYSE) .  62  58%  48V4 

Raytheon  (NYSE) . 101  108%  76% 

Rockwell  IntT  (NYSE) .  40%  42%  48 

St.  Regis  (NYSE) .  34%  36  32% 

Signode  (NYSE) .  39  38  N/A 

Southwest  Forest  Ind.  (NYSE) .  22  22%  19 

Sun  Chemical  (NYSE) .  32%  33  29% 

United  Technologies  (NYSE) .  58%  65  N/A 

Visual  Graphics  Corp.  (AMEX) .  8  8%  5% 

Volt  Info.  (OTC) .  38V4  39%  30% 

White  Consolidated  (NYSE) .  24%  25%  N/A 


dude  R&R  Entertainment,  the  entertain¬ 
ment  division  of  Radio  &  Records,  Inc., 
and  Harte-Hanks  Television  Group  and 
Radio  Group. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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'  The  Harrfe  Automatic 
Repair  System. 

Because  corrected  beats  refected* 


Happiness  is  getting  a  school  desk. . . 


- r  r  - - - - -  “r  ”i - 


Especially  if  you  are  a  student  at  a  "colonia" 
or  subdivision  school  that  has  sprouted  out  of 
the  Mexican  desert  in  the  booming  city  of 
Juarez,  just  across  the  river  from  El  Paso, 
Texas. 


Your  school  isn't  like  American  schools.  There 
aren't  any  windows  although  there  are  open¬ 
ings  in  the  unheated  buildings  for  the  glass 
panes.  The  floors  are  dirt.  The  only  toilet  is  a 
crudely  constructed  outhouse  in  the  play¬ 
ground.  The  54  kindergarten  pupils  are 
crowded  into  a  makeshift  room  constructed 
out  of  packing  crates.  And  there  aren't 
enough  desks  for  the  600  students. 


El  Paso  Herald-Post  staff  writer  Ken  Flynn 
wrote  about  the  school  and  the  efforts  of 
teachers  and  parents  to  upgrade  the  facility. 
Residents  of  the  neighborhood  built  the  first 
temporary  school  wing  to  qualify  for  Mexican 
federal  aid,  which  requires  parents  to  put  up 
10  percent  of  the  cost  before  the  government 
begins  building. 


Herald-Post  editors,  aware  of  surplus  desks 
in  the  Albuquerque  school  system  in  adjacent 
New  Mexico,  contacted  school  officials  there 
who  immediately  donated  100  desks.  The 
Albuquerque  Tnbune,  El  Paso's  sister  Scripps- 
Howard  Newspaper,  made  arrangements 
with  a  trucking  company  to  ship  the  desks  to 
El  Paso. 


Bernardo  Rodriguez  proudly  totes  desk  donated  to  his  school 


The  El  Paso  Herald-Post,  which  observes  its 
100th  anniversary  in  1981,  practices  its  motto: 
"The  Newspaper  That  Serves  Its  Readers." 
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